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For low-cost cleaning of gallon jugs 
...new Cherry-Burrell Pressure Washer 


Here’s a way to beat machinery costs, if they’re slowing 
your entry into the growing gallon jug business. 


Take this Cherry-Burrell 42nd Bottle Washer, for example. 
It's small enough to fit into any plant layout... any plant 
budget. And it turns out sparkling clean gallon jugs (and 
all other s:andard bottles)—by the case—in 40 seconds flat. 


Cherry-Burrell three-compartment design gives every bottle 
—and every case—a hot alkali scouring under pump pres- 
sure, a clear water pump pressure rinse and a steam or 
chlorine sterilization. 





\imerican 


00 per ye 


Milk 


ASK THIS MAN... 


your Cherry-Burrell repre- 
sentative—to show you how 
the 42nd Washer can solve 
your gallon jug cleaning 
problems—economically. 
Also, how the low-cost 
“Han-D” Filler makes jug 
filling a simple, inexpensive, 
one-man operation. Or write 
for literature. 


Review Ortober 1955 


Published 
Canada and Pan Amer. Union $3 
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monthly 
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Urner-Barry 


ixn $4.00 per ve 


One man can easily operate the 42nd Washer, without! 
being splashed, and without running at less than rated 


capacity. 
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CHERRY-BURRELL 


CORPORATION 


+* Bev 


427 W. Randolph Street, Chicago 6, Ill. 


SALES AND SERVICE IN 58 CITIES —U.S. AND CANADA 


Balanced Doors: When cases are moved into 
position and doors closed, butterfly vaives 
start flow of solution or 
Doors prevent splashing of operator. . 
seal in heat. When cases are removed, flow 
stops .. . doors serve as tabie tops for cases. 
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Cleans All Cases: Wood, wood and metal, 
all metal or wire cases are given the same 
triple cleaning, rinsing and sterilizing treat 
ment that your bottles get in a 42nd Washer 
all within 40 seconds. 
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Only one can be the fastest... 

















For high speed performance and big production, Cemac takes 
the prize against any competition. But speed alone is not the only 
desirable feature you get in this filler. Users know that Cemac is 
unmatched for efficiency . . . economy . . . dependability. Month 

after month and year after year, they continue to give top 
flight performance . . . the kind that means lowest cost and 
greatest profit from your bottling line operation. When you are 





in the market for a new milk filler, call in your 


Cemac Representative. CEMAC VACUUM MILK FILLER 


built in 2 sizes: Cemac 28 @ Cemac 14 


Crown Cork & Seal Company, Inc. Craw) Machinery Division ¢ Baltimore 3, Md. 
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BOTTLED MILK IN) PAPER CONTAINERS 
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Dotted line shows that paper promises to be industry's standard pack- 
aging choice by 1963. 


Obviously this will happen much sooner if present increasing use of 


paper follows same upsurge that took place in the wholesale market 
in 1947-1949. 

















Today’s most successful dairy managements 


are those who yesterday looked ahead! 


Present-day milk packaging trends reflect 
the fact that unrestricted use of paper is 
growing ... and that when the use of paper 
ua tretcccieelacas Me 6 Me DLO) ones .4O)\ f 





The real significance of this trend is there- 
fore of growing importance to individual 
dairymen. The economy and simplicity of 
standardizing on one type of container are 
being evidenced more and more throughout 


the American dairy industry. 





YOUR PERSONAL “MILK CONTAINER 


Used by more dairymen and consumers 


than all other paper containers combined! 











Take your pick of these 2 outstanding waxes 


for the TJAIRY INDUSTRY... 


GULF REFINED WAX 


for those Pure-Pak operators who 
prefer a wax without additives. 


GULF DAIRY WAX 


containing a microcrystalline wax ad- 
ditive for those who prefer a pre- 
blended wax. 


Both grades are available in 
55-pound cartons and 2000-pound 
pallets. 


GULE Gulf Oil Corporation - Gulf Refining Company 


Gulf Building - Pittsburgh 30, Pa. 
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CHARACTER 


...from COLONIAL Days! 








The American Family's Favorite 


HOLIDAY Bae INfoe 


MADE FROM AN OLD-FASHIONED RECIPE 
... that has been a family favorite since 
Colonial Days, Bowey’s Egg Nog has the 
character of flavor to win new customers for 
you. And most important, this flavor helps 
you build and expand your market for egg 
nog year after year. 


Bey: ae 
Inc. 


“HOLIDAY EGG NOG” is creamy-rich, golden 
in color, with just the right touch of genuine 
spices! In keeping with this quality product, 
Bowey’'s offers you the most beautiful four- 
color advertising and merchandising mat- 
erial. Hard-hitting sales promotion plans are 
available to help you win spectacular sales 
increases on this “long-profit” product. 


Wire or write today! 


* CHICAGO + LOS ANGELES 

















The Sparkling Clean Surfaces of 
this Jamison Stainless Clad Door 
add an extra sanitarytouch. With 
its E-Z open fasteners, the dooy 
permits quick entry to the milk 
and cheese cooler. 


Modern Dairy Combines Sanitation and 
Efficiency with JAMISON Metal-Clad Doors 


As the largest distributor of dairy products in the Des 
Moines area, the Anderson-Erickson Dairy Co. uses 
the most modern facilities to safeguard product purity 
and step up operating efficiency. The Jamison Metal- 
Clad Doors used on cold storage rooms fit right into 
this scheme. They clean easily for maximum sanitation 

. Maintain a tight seal for refrigeration economy... 
and offer a sparkling beauty that has sales-building value. 


There’s a Jamison Cold Storage Door to meet your 
requirements, too. Consult your architect or write to 
JAMISON COLD STORAGE DOOR CO., HAGERS- 
TOWN, MARYLAND, U.S.A. 





More JAMISON Doors are used by more people 
than any other Cold Storage Door in the world. 





Tight Seal Results in Refrigeration Economy. The Jamison Doors 
permit close control of storage temperatures. 
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You Build bespane On GOLDEN GUERNSEY Quality 





GoLpEN Guernsey Mitk of 4.4% fat compared with regular 
market milk of 3.68% butterfat contains approximately: 


15% more PROTEIN 4% more MINERALS 
20% more VITAMIN A 19% more BUTTERFAT 
7% more SOLIDS-NOT-FAT 14% more NUTRITIVE ENERGY 


It is significant that GOLDEN GUERNSEY MILK excels in all these valuable nu- 
tritive elements im addition to fat... plus having a distinctive golden color 
and an unusually delicious flavor. 


/ You offer America’s highest quality table milk. 


It will pay YOU to have 2 Your route salesmen have a unique, non-competitive sales 


story that builds extra business. 


A GOLDEN GUERNSEY 3 Your customers are better satisfied. They stay with you 


FRANCHISE 






Doors 





years longer, and buy more by-products! 


4 You have a nationally-known trademark, plus sales tools 
such as attractive folders, newspaper mats, radio and TV 
spots — plus service from trained GOLDEN GUERNSEY 


GOLDEN Y GUERNSEY merchandising personnel. 
yy 
5 You get producer cooperation — a more even supply of 
Nearly 700 progressive dairies proudly sell highest quality milk. 
} GOLDEN GUERNSEY MILK under this “emblem ’ ’ . 
of quality” in more than 6,000 cities and towns 6 With a GOLDEN GUERNSEY Franchise it all adds up to a 


across the nation. 





view 


October, 1955 


stronger line-up and greater profits for you. 


Send for details on a GOLDEN GUERNSEY Franchise! 


GOLDEN GUERNSEY, Inc. 


75 Main Street, Peterborough, N. H. 
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|, = LAS MILK BOTTLES are available in a 







full range of sizes to meet the conditions of 
your market. From the smallest to the quart and 
multiple-quart sizes, all are built to the high- 


quality standard of Duraglas containers. 


* Available in all standard finishes. 





mal ite 
SQUARE | fl SQUARE 


QUART 





48 mm. Econopor. 


ONE ART 


DURAGLAS CONTAINERS Owens-ILLINOIS 


AN @ PRODUCT GENERAL OFFICES « TOLEDO 1, OHIO 
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modern design specifies stainless steel Th 












































) 
Y STAINLESS 
) 
for the home 
The lady agrees with the architect that her 
modern, cheerful, Stainless Steel kitchen will be 
the most beautiful room in the new house. Stainless Steel 
is the bright, long lasting metal that will not tarnish, 
is easy to clean and a joy to live with. 
For the product you make today and the product 
you plan for tomorrow specify McLouth high 
quality sheet and strip Stainless Steel. 
Detroit, Michigan 
i 
MANUFACTURERS OF STAINLESS AND CARBON STEELS 
12 American Milk Review Or 





There’s ‘She ¢ 


Multi- Purpose 


dardiz -Clarifier-Separator 


for Every Capacity Requirement 











for processing up to 


4,500 lbs. /hr. 





RF-15MP 


for processing up to 


Get the facts about the Sharples 
MP —the one dairy machine 7,500 lbs. /hr. 


that standardizes BOTH milk and cream within close 
limits while clarifying . . . clarifies without standardiz- 
ing when desired . . . or separates hot or cold milk 
with fat loss to skim guaranteed not to exceed 1/100 
of 1% (Babcock). 





sh, 


RF-2O0MP 


Bulletin 1265. for processing up to 


See your Sharples dealer or write for a copy of 


11,000 Ibs. /hr. 


SHARPLES canna 


THE SHARPLES CORPORATION 
Oath 2300 WESTMORELAND STREET + PHILADELPHIA 40, PENNSYLVANIA 


CHICAGO * NEW YORK © CLEVELAND * HOUSTON * SAN FRANCISCO 





Sold and serviced by reliable dealers everywhere. 
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Rapid-F lo leadership didn’t “just happen.” 

Johnson & Johnson engineered Rapid-Flo Fibre- 

Bonded Filter Disks for the best possible job of milk filtration. They’re 
safe, more retentive, to serve as a reliable guide for improving milking 
practices and detecting mastitis. And to help you improve milk 
quality, J & J is further serving the industry with an extensive field 


service organization. 


Help yourself to better milk quality and lower production costs by 
letting our specially trained J & J representative demonstrate the 
Rapid-Flo quality program with your producers and in your plant. 


Write today for J&J Field Service information to Dept. 00. 
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in 
performance 





You 

Can 
Manufactured, demonstrated ) - 
and advertised to help im- fille 
prove milk quality and cut i 
costs with the RAPID-FLO Is 
CHECK-UP for Mastitis and eise 
Sediment. of 1 
Publications read by nearly 7 eve) 
million farm families regularly sh 
carry the siory of the Rapid-Flo =e 
Check-Up and Rapid-Flo safety I; 
and reliability. the 

the; 
1. After filtering each : 
can of milk (10 gallons like 
or less) the used filter . 
disk is carefully removed ser’ 
from the strainer and I 
placed on a cardboard 
to dry pro 

' rea 

2. Examination of the 
used filter will detect by 
mastitis and reveal sedi- 
ment, indicating pre- out 
cautionary steps neces- ( 


sary to secure better 
milk quality 





Me 
| p 
FILTER PRODUCTS DIVISION 4949 West 65th Street Chicago 38, Illinois 
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Here’s how 


You feed the Cox Filler milk and 
Canco Containers. You remove the 
filled containers. 

The Cox Filler does everything 
else—seeing to it that every ounce 
of milk gets to your market, that 
every minute of your fill time 
shows a profit. 

It opens the containers, checks 
them for position, fills them, seals 
them, and crimps their lids. If you 
like, it dates or codes them or in- 
serts a name cap in each plug well. 

If it receives a container out of 
proper position or one that is al- 
ready full, the Cox Filler passes it 
by without delivering milk, with- 
out stopping. 

One man operates the machine. 
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Make a profit on every 
ounce of milk you pour 


SMITH-LEE CoO., 


STANDARD 


Milk 


He can change from quarts to pints 
or to third-quarts or half-pints in 
less than one minute. 

He can fill 6,000 to 7,000 quarts 
a day with real comfort. This is 
plenty of speed for the small and 
medium-sized dairies for which the 
Cox Filler is designed and priced. 
Speeds are faster for smaller sizes, 
depending on product. 

Maintenance is negligible. Clean- 
ing takes a few minutes. Smith- 
Lee provides technical assistance 
on the infrequent occasions that 
you need it. 

If you would like more informa- 
tion on the Cox Filler—write to 
Smith-Lee. 


INC. 


N DAIRY PACKAGING 












CANCO PAPER MILK CONTAINERS for 
dairies that want economical, distinctive 
containers. Available in five color combina- 
tions in two designs: the exclusive, Smith- 
Lee stock design with Smith-Lee disc inserts 
for dairy and product identification; the 
special print design with name and product 
on three sides. 





THE COX FILLER—designed and priced for 
small and medium-sized dairies. One man 
loads and unloads Canco Containers. Every- 
thing else is automatic. Filler passes full or 
impropetly positioned containers without 


delivering milk, without stopping. Size 
changes take less than one minute. 


ONEIDA, N. Y. 
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m . 
takes the chore out 
of 


Bulk Milk Handling! 
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the Mojonnier 
all stainless steel 
BULK COOLER 


is designed with the 
dairy farmer and 
his family in mind. 

















Pie st ha B 
pra 
34 dov 
and 
folk 
_—_ 7 
The top of the 300 gal. Mojonnier Bulk Milk ath amass —— 7 
Cooler above, is only 34” from the floor...about pr —! — = ) 
: as high as your kitchen table. Its low pouring == AS 
1 height ends all that unnecessary strain and Lf | 
EASY CLEANING! lifting. It's easier to clean and keep clean, too. ~ 1 E™ | 
_—e po aga se Highest paged Milk. —_ to 34 -36 F. yd For simpified, direct tie-in with COU 
a - the = a even in the hottest weather . . . you're ready for pipeline milking. Fewer parts to Son 
a ey ae ey See clean. Can be furnished with adap- | 
LOWER MAINTENANCE — LOWER COSTS. With the Mojonnier direct, ter for bucket pour-in. Available in 
full-flooded Freon system, your compressor runs only during the cooling 200, 300, 400, 500, 600, 800 and aro 
period. This shorter running time saves you as much as one-half the power 1000 gallon capacities. Write for son 
cost! Write for Bulletin 290. Bulletin 330. | le 
Sql 
Before deciding on any equipment, ies 
it will pay you to learn all about the me 
important, exclusive features available “1 
to you through Mojonnier’s extensive 
experience in this field. _ 
Write: MOJONNIER BROS. CO, YOu CAN T Rust pre 
4601 W. Ohio St. I 
chcoge sic ULK SYSTEM | - 
BULK MILK SYSTE “ 
Pioneer Builders of Stainless Steel Dairy Cooling Equipment 
16 American Milk Review O. 
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Salesman With a Walloz 


HERE’S NOTHING LIKE a good flood or a nice 
i spell of 100 degree heat to put some eleva- 

tion into the fluid milk sales curve. Dick Aplin 
Market Administrator up in Boston, says that farmers 
shipping to the home of the cod, got a 22 cent in- 
crease in August over a year ago. He says that 
October milk will fetch 66 cents more than in 1954; 
says, too, that it’s all due to the hot heat that’s been 
roasting the market. The weather was hot, the milk 
was cool. Simple as that. Maybe the cows had some- 
thing to do with it, too. 


We don’t wish to deal lightly with the tragic floods 
that hit the northeast in late August. Fact is, however, 
that milk sales took a most remarkable flight upward as 
a result. The reason was no water, no soda pop. With 
water very scarce and soda far down on the priority 
list milk was the principal beverage available. Funny 
thing about that; when peace prevails the idea is to beat 
the industry over the head. When the emergency hits, 
brother, it’s roll out that milk. Makes one think a little 
of Kipling’s famous line, 

“It's Tommy this and Tommy that and Tommy ‘ow’s 
yer soul? 

But it’s thin red line of ’eroes when the drums begin 
to roll!” 

We don't recommend this technique as standard 
practice. We never did hold with salesmen who busted 
down the door. Nevertheless, the experience shows what 
and where the competition really is. Also shows what 


folks really think of milk. 


‘What's Hot a Pasture, 
‘Uhatsa City 


HE STREETS IN BOSTON were laid out by the 
T sites cows, according to the history books. The 

Battle of Cow Pens was fought in the Carolina back 
country just where its name implies. But leave it to Calli 
fornia to come up with a modern twist. 


A petition for the incorporation of a new city built 
around cow pastures to be called “Dairyland” was filed 
some months ago with the County Clerk in the heart of 
busy Buena Park. 

Petitioners were seeking to form a two and a half 
square mile city west of Buena Park to protect their dair- 
ies and ranches from restrictive zoning and encroach- 
ment by that city’s industry and boom housing. Also 
“Dairyland” would put an end to the feuding between 
dairy farmers and the Cypress Water District on water 
problems. 

The county clerk said that the petitions bore the 
names of more than the necessary number to insure in- 
corporation action. 25 per cent of property owners 
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chlorine bactericides 


66 


rotect milk quality—get maximum 
profits” ... that’s what dairy operators 
advise their producers. And to do the 
job best, they recommend Lo-Bax 
chlorine bactericides. 


M.: dairymen recognize the benefits 
gained by using Lo-Bax. They know 

that Lo-Bax is easy to use, dissolves fast, 
rinses freely, assures quick, effective 
bacteria kills. 


Qnyaiity of milk can be protected by 
using Lo-Bax chlorine bactericides in 
every phase of milk handling. Advise 
your producers of Lo-Bax’s advantages. 
And use it yourself to keep bacteria 
counts low in your plant. Two forms 

of Lo-Bax bactericides are available: 
Lo-Bax Special and LoBax-W (containing 
a wetting agent). Write for samples 

and additional information. 


MATHIESON CHEMICALS 








MILK ROOM 


‘eele} Ai, [ec 
to suit YOUR 
CONDITIONS 























Niagara Fan Coolers assure you a dry milk room 
and an even, cold temperature. 


ITTY: ¢: Te: We Ole Lt te Mt Oele) (a 
cold “sweet water.” 





~ a. 


For information on Niagara Air Conditioners, 
Cooling and Heat Transfer Equipment for the 
Dairy Industry, write to Dept. AM 


NIAGARA BLOWER COMPAN 


New York 17, N. Y. 


District Engineers in Principal Cities of U.S. and Canada 


405 Lexington Ave. 


- , 
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representing 25 per cent of the assessed evaluation of 
wealth was needed. More than 60 such people penned 
the petition. 

At last hearing, however, the City of Buena Park 
and a dairyman, who opposed annexation of his prop- 
erty in proceedings launched sometime ago, were fight- 
If the city should win, plans for 
Dairvland would be knocked into a cocked hat. 


Vhat's My Shirt. Gub 


T care MAY FOLLOW THE FLAG but that’s no 


ing it out in court. 


guarantee it'll stick. Reports on foreign markets 

show that competitors are doing their best to crash 
traditional U. S. markets. USDA’s Foreign Agriculture 
Circular for August says, 


a“ 
. 


. Evaporated milk competitors quote 
prices just below those of the United States (in 
Latin American markets). In one case the price 
was 20 cents to 30 cents per case of 48 cans be- 
low the United States’ price. Unfortunately, this 
campaign has been effective, due to some extent 
to the fact that brand names originally estab- 
lished in the United States are now produced in 
foreign countries and shipped to those markets. 
In checking prices at retail outlets, the source of 
manufacture of these brand names was asked 
and the reply was the United States. However, 
an inspection of the label disclosed that the prod- 
uct had been manufactured in another country. 
The store clerks in three stores expressed surprise 
when shown the source of manufacture and 
stated that they had always associated the name 
with the United States... . ” 


Where's “That Push Sutton 


HE CHICAGO TRIBUNE TOOK a look at heli- 
copters, automatic controls and such 
back. 


will make your hair curl. 


a short spell 
Came up with some _ prognostications that 


Fellow by the name of Weiss, a merchandising 
consultant, said that by 1960 the helicopter and con- 
vertiplane would “smash the present 20 to 25 mile 
suburban market limits and spread millions of con- 
sumers to suburbs ranging out 75 to 125 miles.” 

Not a fellow to aim low, Mr. Weiss gave Mr. Disney 
something to think about with his views on automation. 
“Automation within five years will create leisure time 
that will add billions of dollars to marketing... .” 

Mr. Weiss was one of the members of a panel that 
discussed distribution and advertising. Dwight M. Coch- 
ran, vice-president of Safeway Stores and a member ol 
the panel, saw a changing pattern of food store operation 
already evolving. One car families, bigger families, and 
working wives were major factors creating a trend toward 
store hours on Sunday and at night. Could be. Could 
very well be. Stores are most certainly going to be open 
when the customers can come. 

Thing that makes you jump, though, is the date. 
These guys are talking about 1960. That's 51 months, 
10 days, 7 hours, and 49 minutes away as we hit 
the period on what passes for our typewriter. 
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It's the dairies that give something extra 

in service, in protection, in convenience, 
that get new customers. That's what top- 
ranking dairies around the country, switching 
to double-capping Sealons, are telling us 
about their sales picture. They say no other 
closure like a Sealon protects, and no other 
closure like a Sealon, helps them merchandise 
their milk. 


If your business is to get new customers, a Sealright 
man wants to show you how to win them with double- 
protected milk. 


Stop at Sealright’s Convention Headquarters, Park 
Plaza Hotel, St. Louis, Mo., October 24th to 29th 


Sealright & 


SEALON BOTTLE CLOSURES 


Oswego Falls Corp. — Sealright Co., Inc., Fulton, N. Y., Kansas 
City, Kans. — Sealright Pacific Ltd., Los Angeles, Calif. — Canadian 
Sealright Co., Ltd., Peterborough, Ont., Canada. 
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Sealright Co., Inc., Fulton, N. Y. ada 
Please send me production and merchandising facts 
on how Sealons can improve my business. 

Nome cniedvaniavateiapelits ——— 

Company 

Address 

City Zone State 


_ 
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One vat does every processing job. 


Choice of sizes 200 to 1000 gallon 
Open or vacuum—pressure type 


Long sweep or scraper blade agitator 
Choice of heating—steam or hot water 


Choice of cooling—city water or chilled 
water—direct expansion or full flooded 
refrigeration. 



















Process a small batch or vat full—you alway; 
get the same consistent results in a Girton 
Processor. Three separate and distinct processing 
zones are built into the vat, each zone individy. 
ally heating, holding and cooling with dependable 


accuracy. Your plant enjoys complete flexibility. 
























































Vacuum pressure type for removing objection- 
able odors or delivering delicate products by 


means of air pressure. 


Write for Bulletins 


/M aworacrorwwe (oneany 
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IRTON 
\Y - e MILLVILLE, PA. 
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Civil Defense Discovered Milk Tank Trucks Page 32 

What happens to the fluid milk business when a major disaster strikes? 
How the industry in Connecticut met the problem of disrupted transportation, 
loss of power, lack of water, abnormal demand, and emergency supplies 
during the great flood of August 18 is related in the story that appears on 
page 32. A well organized industry, equipped with a previously prepared 
plan of action was able to keep milk supplies available. Unselfish devotion 
to duty and an ability to subordinate personal interests to the common 
welfare are phrases that lose none of their luster through repetition. From 
‘ general manager to truck driver the industry worked as it was expected to 
work. In the process it made a name for itself that will last as long as men 
recall that terrible night of disaster. 


Electric Truck On Way Back? Page 44 

How about electric trucks on retail routes? According to an article 
entitled “Electric Trucks on Retail Routes,” they are a definite possibility as 
a home service vehicle in places where the land is flat and densely populated. 

Power problems limit their ability to climb steep hills or go long distances. 
Even in this limited area, however, the electric truck runs smack into a 
seasoned, rugged, competitor — the gasoline-powered truck. Our “Truck Talk” 
editor analyses the electric truck, its good points, its shortcomings and how 
it stacks up against the present retail delivery truck. The story appears on 
page 44. 


Truck Laws Vary From State To State Page 48 

Differing restrictions on truck weight and size in different states are 
particularly irritating to milk truckers. They also add to the cost of trans- 
portation of milk over long distances. The article on page 48 summarizes 
part of a report by the Agricultural Marketing Service of the U. S. Depart- 
ment of Agriculture on the variations in state truck regulations and how 
they restrict the movement of milk over state lines. Particularly valuable are 
tables showing the cost of milk in different markets compared with the cost 
of milk in Wisconsin plus transportation charges. 


Faulty Cans Cause Poor Cream Flavor Page 60 

A surprisingly large number of plants accept cream in faulty cans. 
This practice continues despite the bad effects on the quality and flavor of 
dairy products, especially butter. Edwin A. Giermak, manager of the Mar- 
keting Association of America, in an article entitled “Faulty Cream Cans” 
beginaing on page 60, calls attention to the extent an industry famed for its 
emphasis on quality control, is negligent in a basic phase of quality control. 
In this blunt article, Mr. Giermak stresses off-flavors and contamination 
caused by faulty cream cans. The remedy: periodic inspection of cream 
cans supervised by the plant manager and replacement or re-tinning of the 
sub-standard cans. 


Four Single Quart Package Page 64 

Preston Davenport of Tollgate Farms, Litchfield, Conn., devised a 
cardboard carrier of four glass quarts called “Gal’-Pac. This carrier enabled 
him to start selling wholesale, first to 17, then eventually to 28 accounts, 
who in turn were able to sell “Gal’-Pac’d milk for 17 cents a gallon less 
than the equivalent in single quarts. 


The origin of “Gal’-Pac, its operating costs, its impact on Tollgate’s 
plant and distributing operations, competitors and customers, and “Gal’-Pac’s 
significance, are examined by Editor Norman Myrick on page 64. 
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KEEPING ICE CREAM BODY, 
TEXTURE SMOOTH 


Conductors of “Plant Clinic,” 
W. S. Rosenberger and V. §S., 
Nielsen will discuss the solution 
to a problem affecting ice cream 
production men: how to keep ice 
cream uniformly smooth in body 
and texture, not coarse and grainy. 
Their minute analysis should prove 
invaluable to quality-conscious ice 
cream makers. 


BULK MILK DISPENSER 
FINDS ITS NICHE 


Bulk milk dispensers have won 
a place for themselves in the 
United States. What sort of an 
impact has the dispenser made on 
restaurant owners? On institutions? 
On dairy sales managers? On pro- 
duction and delivery men? What 
are the sanitary and health require- 
ments? Can operators make a buck 
with the dispenser? The answers to 
these and other interesting ques- 
tions about this comparative new- 
comer to the milk merchandising 
field will appear in November's 
American Milk Review. 


COURT DEFINES VIRGINIA 
PRICE-FIXING STATUTE 


The latest court battle in the 
torrid struggle against milk resale 
price control in Virginia, spear- 
headed by Safeway Stores, is thor- 
oughly assessed by legal authority, 
Albert W. Gray. The Virginia de- 
velopment is symptomatic of the 
tumult throughout the nation over 
milk price control. Mr. Gray re- 
views the Virginia Supreme Court 
decision defining the statutory 
price-fixing powers of the Virginia 
Milk Commission. 
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Florida Suspends All 
Milk Price Control 


Foremost Acquires Still 
Another Major 
Company 
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from the EDITOR 


The Florida Milk Commission has smashed 
head on into the eye of Florida's permanent hurri- 
cane--the swirling controversy over milk price 
controls. On September 27 the commission voted to 
suspend ALL price controls from milk at ALL levels-- 
producer, processor, distributor, retailer--for one 
year effective October l. The Florida body reserved 
itself the right to reimpose controls at any time 
during the year if conditions warranted. 


The commission will continue to enforce other 
milk regulations and to mediate between producers 
and distributors, C. Raymond Lee, commission chair- 
man, declared. 


Anguished roars and satisfied purrs greeted 
the commission's action. Governor Collins roared 
and purred at the same time. He was happy to see con- 
trols taken off at the consumer level, but he'd wanted 
them left on at the producer level. R. T. Lay, execu- 
tive director of the Florida Dairy Association, said 
his producer-distributor group would contest the 
resolution, but he didn't say how. George Edmundson, 
representing the Florida Milk Producers Association, 
predicted the resolution would lead to price wars 
that would force the farmer out of business. 


Chairman Lee said he didn't think there would 
be any price wars and foresaw the end of kickbacks to 
retailers under the moratorium. 


A Miami Emergency Consumers Milk Committee 
brought a message from the mayor of Miami in support 
of the governor's stand to remove consumer price 
controls. 


This will be Florida's first experience with 
uncontrolled milk prices since 1933. 


An agreement that will give control of 
Western Condensing Company to Foremost Dairies, 
Inc., adds another spectacular chapter to Foremost's 
dynamic drive to expand and diversify. 


On September 23 an agreement to exchange 
one share of Western Condensing Company stock for 1.2 
shares of Foremost Dairies, Inc., stock was announced 
by Grover D. Turnbow, president of Foremost, and 
Kenneth W. Ward, president of Western Condensing. 


Mr. Turnbow expressed pleasure at the 
acquisition of "this unusually well-managed com- 
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THE HAYNES MFG. CO. 


709 Woodland Avenue 


“PROFIT BUILDERS” 





Haynes | 
No. 5 
CAN CART 


HANDLES 
10 GALLON 
MILK CANS 
WITH EASE | 


Equipped with ball-bearing wheels 
with replaceable cushion rubber tires. 
Lightweight — only 12 Ibs. | 


HAINES 
"CARRY- 
BASKET" 
PROMOTES 
SALES 














Carry-Baskets make bottle carrying 
easy. Seven Stock Sizes. 


HAYgnNeS 
RUBBER 


COVERED 
WRENCH 





Neoprene coated to prevent denting, 
nicking, scratching and marring of val- 
uable equipment. 





| 





HAINES 
“ROLL- 
EASY" 


TABLE 
CART 








Sturdily built in either all stainless 
steel or cadmium plated finish steel. | 
Mounted on Roll-Easy Casters. | 





Cleveland 15, Ohio 











HAYNES 
SNAP- 
HANDLES 


FOR GALLONS 


Available for most every size and 
make of Gallon Jug. A stainless steel 
spring locking clip positively secures 
handle to neck of jug. 


Haynes 
"SNAP-TITE” 
GASKET 


The perfect form-fit sanitary fitting 








gasket. Eliminates leaks and air. Made | 


of Neoprene. Reuseable — long life. 


HAYNES 
“CUSHION 
SEAL" 


Fiat NEOPRENE 
GASKET 


A low cost, sanitary fitting gasket 
that replaces the paper gasket. 












World Famous — designed and built 
to meet the exacting conditions of 
Dairy and Food Plant service. 





HAINES 
SNAP- 
HANDLES 


FOR HALF 
GALLONS 





' Bottles are easy- 
to-carry with Snap- 
Handles. Snaps on 
and off easily. Sturdy 
and attractive, 








SHALE CAT Td 





HAYNeS 


“SPRAY” 


SANITARY 
LUBRICANT 





The only approved sanitary method 
of applying a U.S.P. Lubricant to Dairy 
and Food Processing Equipment. 





| 





HAYNES 


——_ 


CHAIN 
LUBRICANT 





Amazing low cost lubricant for con- 
veyor chains. Prevents chain wear and 
troubles. 


HAGNES 
“ROLL-EASY" 
CASE DOLLY 


Carries heavy loads with perfect ease 
and safety, Available in 6 standard 
as well as special sizes. 





WRITE FOR DESCRIPTIVE CIRCULARS WHICH ARE AVAILABLE ON EACH ITEM 
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Hurricane Rains Boom 
New York Milk 
Production 


26 


pany" and said that as part of Foremost's broad 
diversification plan, it "should be of considerable 
benefit to Foremost stockholders everywhere." 


Mr. Ward stated that the exchange would be 
advantageous to Western Condensing Company stock- 
holders. 


The agreement follows swiftly upon the heels 
of acceptance of Foremost stock for trading on the 
New York Stock Exchange. 


Already recognized as the nation's Number 
3 dairy products firm, Foremost gives no indication 
of slowing its expansion pace. Golden State Company, 
Ltd., Philadelphia Dairy Products Company, June 
Dairy Products Company, Bridgeman-Russell Company, 
and American Dairies, Inc., are some of the companies 
that have preceded Western Condensing into the 
Foremost complex in little more than a year. 


In Western Condensing Company, Foremost will 
get an organization with long experience in research, 
manufacture and sale of non-fat, high-protein prod- 
ucts. Originally a processor of evaporated milk, 
the company has contributed to the development of 
lactose, riboflavin concentrate, and a process for 
making acetone. 


With the Carnation Company, Western Con- 
densing jointly owns the Instant Milk Company. This 
firm makes and sells Carnation Instant Milk and 
Carnation Instant Chocolate Drink, using the "Magic 
Crystals" process developed in Western's labora- 
tories. 





Those ill winds that blew so many no good, 
hurricanes Connie and Diane, are credited with 
blowing a five-and-a-half-million-dollar bonanza 
the New York milk farmer's way. Dr. A. J. Pollard, 
acting marketing administrator of the New York 
Metropolitan Milk Marketing Area, says that the tone 
of water furiously thrown off by the Atlantic Amazons 
on their rampages through the northeast were "par- 
tially responsible" for the unprecedented stimu- 
lation to September milk production. Heavy rains 
provided moisture to reinvigorate pastures and 
thereby furnish fresh, new food ror dairy cattle. 


Dr. Pollard expects that September produc- 
tion alone will soar to 15 per cent or about 82 million 
pounds more than last year. For the last four months 
of 1955 he anticipates the increase will be seven 
per cent or 162 million pounds over the corresponding 
1954 period. While the blend price will be lower, 
the higher output will bring the total dollar value 
up by more than five-and-a-half-million dollars. 


The heavy increase in milk flow has also been 
reflected in an abnormally high production of butter 
in the area. Extra milk went into the churns. 
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-for more cartons per pound wax 


: te: 
* age. 





Under all conditions you can rely on new Tervan 2735 for excellent mileage in your production of dairy cartons. 


specify new Penola DAIRY WAX TERVAN 2735 


You can produce quality dairy cartons, yet save money, 
with this new premium grade dairy wax. For new Tervan 
2735 gives you this assurance—you always get excellent 
mileage, more and better cartons per every pound of wax. 


New Tervan 2735 
is unexcelled in meeting these tests: 


MILEAGE TEST, with the maximum number 


of cartons per pound of wax, and assured 
excellent mileage under all conditions. 


APPEARANCE TEST, with water white color, 
velvety “plastic-like”’ finish and uniform 
inside-outside coating. 


DROP TEST, with stronger carton bottoms 
that resist leakage from dropping. 
FLAKING TEST, outstanding protection 
against wax flaking. 


DYE TEST, a more uniform wax coating 
insuring minimum bulging. 


October, 1955 





and always depend on 
Tervan 2735 for these features: 


BETTER MACHINE OPERATION 
that resists wax build-up, gives 
better forming of cartons, fewer 
machine stoppages. 


EXCELLENT SLAB STORAGE, with 
new freedom from hot weather 
storage problems. 


WIDE AVAILABILITY — in bulk, in 
tank cars or trucks; in slabs, 
loose on pallets or in handy pull- 
tab cartons of 55 lbs., by truck or 
railway car delivery. 


(PATENT PENDING) 





No hooks, no knives with Pull-Tab Feature! 


Penola 


PENOLA OIL COMPANY 


New York + Detroit + Chicago 
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Wake For the Hills, Wen — 


It Looks Like lowa’s Year 





AVING PICKED NASHUA to 
beat whatever his name was, 
Rocky to beat Archie, and the 
Dodgers to beat the Yankees, we now 
turn our talents to more important 
After last year’s debacle, we 
were 0) for 5 if you will kindly forget, 


fields. 


we are somewhat hesitant in address- 
ing ourselves to the subject of who 
will finish where in the Collegiate 
Students’ 


Judging Dairy Products. 


International Contest in 
However, 
coming as we do from a long line of 
prognosticators in a variety of fields, 
we must perforce, grapple with the 
problem, even though gingerly. 


Portents are unusually scarce this 
year. The bands on the Wooley Bears 
are uncommunicative. We find the 
fur on both woodchucks and squirrels 
so close to average as to be mean- 
course the shift in the 
hurricane track may 


ingless. Of 
have some sig- 
nificance and the fact that a horse 
bearing our wife’s nickname ran last 
at Great 

overlooked. 


Barrington should not be 
All things considered, 
however, navigational aids are pretty 
meager. 


There are a few sign posts here 


and there. These we have eagerly 
seized upon. The biggest sign posts 
are these; the contest will be held in 
the mid-west; Iowa is long overdue; 
the Iowa team will be composed of 
men who last year scored a decisive 
triumph in the Midwestern Regional 
Contest. Secondly, the Eastern States 
Exposition Contest, held in September, 
found Cornell edging out Connecticut 
with New Hampshire in the show 
Thirdly, Kansas State Col- 
lege has the powerful tonic of last 


position. 


year’s victory. Fourthly, Fred Herzer 
of Mississippi never brings anything 
much less threatening than an atomic 
cannon to the contest. 


With a nod to the record book and 
apologies to the Delphic Oracle we 
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By NORMAN MYRICK 


see the finish in All Products some- 
thing like this; lowa is our selection 
for the top spot. It’s been five years 
since the choice hardware went back 
to Ames. The contest will be held in 
an adjacent state. The team has had 
experience and has won. Of course, 
Cornell picked up the marbles at the 
Eastern States and Manhattan, Kansas 
is just as close to St. Louis as Ames, 
lowa. Can't help it, we just have to 


stay with lowa. 


The number two spot is very rough. 
Take Kansas, Mississippi, Connecticut, 
Cornell, Maryland, Ohio, Michigan, 
Minnesota, Texas Tech, Tennessee and 
who do you like? We like ‘em all but 
the man says we can only have one. 
The tea leaves spell out Mississippi. 
The team took the red ribbon back to 
the Gulf last year. We think they will 
Maybe 


Put them down 


shoot for the blue this year. 
they'll make it, too. 
for second and see what happens. 


Connecticut was the third name out 
of our fedora. We stand on the sug- 
gestion. That we happen to occupy 
Nutmeg real-estate has 
nothing to do with it. The fact that 


an acre of 





THIS IS HOW WE PICK THEM 
IN ALL PRODUCTS 


1. Iowa State College 
2. Mississippi State College 


wy) 


University of Connecticut 
4. Kansas State College 


ul 


University of Minnesota 


THIS IS HOW THEY FINISHED 


LAST YEAR 
1. Kansas State College 
2. Mississippi State College 


3. Texas Technological College 
4. University of Tennessee 


5. University of Minnesota 











Len Dowd has six men exercising their 
taste buds with only four jobs open 
makes us think that the UConns may 
climb right over Cornell's shirt tails. 
If competition and know-how are as 
important as the National Association 
of Manufacturers say it is, those boys 
will run hard. 


Great Aunt Dorleska said that Kan- 
sas would take fourth and we believe 
her. Sure, it might be Michigan or 
Ohio or Maryland or Minnesota. How- 
ever, we have the vaguest sort of a 
hunch that last year may be the spur 
that puts the Manhattan delegation in 
the first five. 


This next one is strictly, but very 
strictly, off a well frayed cuff. We 
think it will be Minnesota but your 
think is just as good as ours. Ohio? 
Mebbe. Michigan? Could be. Mary- 
land? First ten, might be first five. 
Cornell? Get from 
you're doing things to my conviction. 
Texas Tech? Willingham and Co. will 
beat you given half a chance. It’s a 
The mid-west 


away me_ boy, 


hard one to figure. 
angle, the showing Minnesota made 
last year are the two factors that in- 
cline us toward the Star of the North. 
North. 

It shapes up like an outstanding 
contest. As this is written the official 
They 


will come, literally, from border to 


entry list stands at 25 teams. 


border and coast to coast. We'll have 
an awful lot of teams to cheer for but 
expect to have enough to go around. 
Don’t worry about making our predic- 
tions look ridiculous. A character who 
would venture to predict is ridiculous 
anyway. You put down what those 
taste buds tell you and make bums 


out of us if you can. 


Good luck to all of you. Look us 
up when you get to St. Louis. We'll 


be there. 
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OF SUPERIORITY!... 





sing their 
obs open 





ODnNnS may 
hirt tails, 
Ww are as 
... are letters from enthusiastic users of 
De Laval’s new “300” Series machines. 
Typical is this one from George Blair, 
Production Supervisor of The Central 
Dairy Products Co., Oklahoma City... 
about their new De Laval Tri-Process. 
Mr. Blair says... 


ssociation 
10se boys 


that Kan- 
e believe 
thigan or 
ta. How- 
sort of a .s 


j j ° 
Ve TINC er’ >machi . 
the spur V find ita v ry fine machine... we 


gation in make various changes from clarifying 
d standardizing to complete separa- 
tion with no shut down during our oper- 


but very : 
ation. We are well pleased with the 


“uff. We ° 
but your operation... 

s. Ohio? 

e. Mary- The De Laval “300” Tri-Process is the 


first five. simplest, most efficient combination 
separator -clarifier-standardizer ever 
designed . . . with just two super-sensi- 
tive valves to give you positive, pin- 


point product control! 


me_ boy, 
mnviction. 
| Co. will 
e. It's a 
id-west 
ta made 
; that in- 
1e North. 


For the greatest efficiency... operating 
economy... improved profits . . . get all 
the facts on the De Laval “300” Series 
... greatest ever offered to the industry! 
Write for “300” Bulletin . . . now! 
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THE DE LAVAL SEPARATOR COMPANY Poughkeepsie, New York + 427 Randolph St., Chicago 6 +» DE LAVAL PACIFIC CO. 201 E. Milibrae Ave., Millbrae, Calif. 


Review October, 1955 29 





YIIM 


“Canco Snap Cap Carton 


POURS BEST! 


That’s the majority verdict of 328 housewives who 
chose Canco Snap Cap over Carton “X” in a recent, 
side-by-side comparison test right in their own homes! 


Now you know which fibre milk carton 
sells best for you. An independent research 
organization got the answer from the 
woman who buys. 328 housewives in New 
Orleans used the Canco Snap Cap carton 
side by side with Carton “‘X”’ in their home 
refrigerators. After using milk from both 
cartons for four days, the majority of the 


Canco’s “controlled pouring” gives you an 





important extra selling advantage! 





This “controlled pouring”’ is just one feature of the 
Canco Snap Cap that makes it the milk container 
. gives you a selling edge 
with women in your market. Women also made 
Canco Snap Cap their overwhelming choice for 
other specific features: 93% said it opens easiest . . . 
69% said it closes better . . . 83% said it was easier 
for children to handle, etc. This is convincing evi- 
dence that there are extra sales for your brand 
when you change to Canco Snap Cap cartons! 


women really prefer . . 


housewives stated they prefer Canco Snap 
Cap—56% said it pours best. 
Read what they say: 

““pours so easily’’—‘*doesn’t gush out’’—‘‘can 
regulate flow’’ —‘‘doesn’t spill’’—‘‘don’t have 
lo be as careful.”” And remember—these are 
reactions to everyday use by women in 
their own homes! 








Get this FREE 
fact-filled survey! 


It’s interesting. It points the way 
to more sales and more satisfied 
customers for your brand. Just 
write: Fibre Milk Container 
Department, 100 Park Avenue, 
New York 17, N. Y. 














AMERICAN CAN COMPANY @® 


ee 


We'll welcome your visit at DISA, Oct. 24-28, Hotel Park Plaza, St. Louis 
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Safe water was a major problem created by the floods that hit 
the northeast late in August. The emergency milk distribution 
doctrine developed by the industry in Connecticut, stipulates 


that hauling milk has top priority. Once the milk was delivered, 
however, trucks were pressed into service moving water. This 
picture shows a tanker owned by the Connecticut Milk Producers. 





Faced With Suddeu aud TJenrille Desacter 
They Kept the Milk Rolling 


: The Naugatuck 
Cuchuive river is a pleasant, 
feature little 


bustles 


industrious 
stream that 
importantly between 
Connecticut hills on 
its way to Long 
Sound. For 


two centuries children have played in 


Island 


its shallows and fishermen have 
worked its somber pools. It has been 
a useful stream turning a thousand 
wheels in the mills that have sprung 
up along its course. On August 18 
this friendly, comfortable little river 
stormed over its banks and in an orgy 
of wild, terrible fury laid waste to 
the quiet countryside that lay in its 


path. 


By NORMAN MYRICK 


The story of the flash floods that 
slammed through Pennsylvania, New 
York, Connecticut, Massachusetts, and 
Rhode Island has been told a hundred 
times. But the statistics of dead and 
wounded, of buildings destroyed or 
damaged, of bridges swept away, are 
too awesome to be comprehended. 
It is only when one wanders through 
the ravaged areas that the enormity 
of what happened becomes apparent. 
A half a house lies absurdly in some- 
one’s front yard. A sofa hangs crazily 
in the branches of a tree fifteen feet 
above ground and two hundred yards 


naked 


cellar 


from the river. The twisted 


steel of 


a bridge, the empty 
holes like eye 


the cars battered into shapeless pieces 


sockets without eves, 


of junk, the dirt and debris and death, 
they are things that one can under 
stand. 

I travelled through the Naugatuck 
Valley with Arthur G. Weigold, presi- 
dent of Torrington Creameries and 
emergency milk administrator for the 
city of Torrington. I wanted to under- 
stand the disaster in terms of the 


milk business. There were a_ score 
or more ice cream cabinets and soda 
fountains in the Creamery’s parking 
lot, waiting to be cleaned and _ re- 


conditioned. We _ visited a  disem- 
bowled ice cream store where the pro- 
prietor was digging his compressors 
out of the silt. We saw the hospital 
where milk tank trucks had hauled 


18,000 gallons of water a day. We 
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talked with a grocery store owner 
whose condemned stock was piled up 
in the road waiting for a truck to haul 
it to the dump. A Board of Health 
tag on the door declared the establish- 


ment closed until further notice. 

There were some plants near the 
rivers that suffered 
One plant, using its basement as a 
store room, lost its entire stock of 
supplies. Torrington Creamery had 
water in its boiler room. But on the 


water damage. 


whole, plant damage was remarkably 
light. The real story of the milk busi- 
ness in the emergency is not one of 
destruction. On the contrary, it is a 
stirring tale of magnificent 
A major reason that enabled the in- 
dustry to do what it did was the fact 
that it was prepared. 


service. 


Perhaps the most difficult barriers 
standing in the way of a sound pre- 
paredness program is inertia. Charlie 
Whiting, transportation manager for 
the Connecticut Milk Producers Asso- 
ciation in Litchfield told me, “The 
biggest job is getting people to be- 
live that something can happen.” 


In 1936 Connecticut experienced 
its worst food in more than a century. 
During the ensuing years the state 
was hit by three hurricanes and sev- 
eral ice storms. Consequently when 
Civil Defense officials, recognizing the 
milk 
quested the dairy industry to create a 
plan to cope with a possible war 


importance of supplies, re- 


emergency, the natural disasters had 
encouraged a receptive attitude among 
industry leaders. 

Under the leadership of H. Clif- 
ford Goslee, at that time Chief of the 
Dairy Division of the Department of 
Farms and Markets, a plan to meet 
War emergencies and natural disasters 
was evolved. The Federal Civil De- 
fense Agency wrote, “Your plan is 
the first completed in detail by any 
of our states. 
work.” 


It is a fine piece of 


Basic purpose of the plan is “To 
provide an adequate supply of fresh 
milk in bulk to the 
within the state, through coordinated 
efforts of the milk industry.” 


disaster areas 


A committee composed of milk dis- 
tributors, sanitarians, and related gov- 
ernment officials was established. Four 
sub-committees: procurement, sanita- 
tion, processing, and transportation, 
Were appointed to operate under the 
general committee. The state was 
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divided into four areas. A head 
quarters was designated for each area 
and an industry representative plus 
an alternate was named as area ad- 
ministrator. Within the areas milk sta- 
tions were organized on a local basis. 
An experienced milk industry repre 
sentative was placed in charge of each 
station. There were ten such stations 
set up. Detailed instructions for the 
operation of the milk stations were 
issued. To round out the organization 
local Civil Defense leaders were asked 


to appoint a milk administrator. 


Policies that governed the milk plan 
covered five major points. 


a. State control of milk distribution 
will be assumed only in the 
event that disruption of normal 
supply and methods of trans- 
port renders such control man- 
datory. Release of state control 
to the 
mercial practice will be effected 


usual established com- 
at the earliest practicable time 
that the able to 


assume effective control. 


industry is 


b. Motor and rail 
ally operated in the distribution 


transport) usu- 
of milk will not be diverted to 
any other use. 


c. It is presumed that, initially, 

the normal supply of milk will 
that the 
problem will involve transport, 


not be reduced but 


processing, and distribution. 
(This is exactly what happened.) 


d. In the event a shortage of pas- 
teurized milk develops, that 
available will be restricted for 
the use of children, regular and 
emergency hospitals, sick at 

home, and nursing mothers. 


milk will be 


distributed only as a last resort. 


e. Non-pasteurized 


f. Distribution at milk stations will 
bulk bottled milk 


will not be available. 


be in since 


The plan of action, recognizing that 
unforeseen circumstances would arise, 
wisely provided for a wide degree of 
individual initiative. As the brooks 
and rivers roared to flood stage under 
the fantastic torrent of rain, twelve 
inches in twelve hours, the wisdom 
of this provision was clearly demon 


strated. 


Roads and communication systems 


were hard hit. Scores of small bridges 




























































Before the Flood Struck 





— 


This was a main street .. . 


This was a bridge .. . 


This was a garage... 





Somebody's customers lived here. 


These two houses in Tor- 


+ 


Meadow 





rington, uprooted by the flood, are el 


q 


the thundering water disrupted the normal pattern of living. 


were destroyed. Charlie Whiting told 
me that one of the first things he did 
was to get into his car and try to find 
out what roads were passable. “I drove 
hundred miles without 
ever getting more than twenty miles 
the CMPA garage,” he said. 
County Agent R. P. Atherton, whose 
work given him an_ intimate 
knowledge of every country lane in 
Litchfield County, rode the milk 
trucks seeking routes that would en- 
able them to get through. This type 
of information was fed back to Civil 
Defense Hartford. 
There the information was organized 
guide. The famed 
Parkway, for example, was 


nearly three 


from 


has 


headquarters in 


and used as a 
Merritt 


Refrigerated cabinets were casualties that had a delayed action 
on the industry. Cabinets, such as the ones shown here, had to be 
completely cleaned and reconditioned before they could be used. 
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examples of how 


Trucks were routed down east- 
ern New York State, across Connecti- 
cut and on to the parkway where 
milk trucks had never travelled be- 
fore. 


open. 


A frantic call came to the Civil 
Defense headquarters in Hartford ask- 
ing for immediate evacuation of 250 
children marooned in summer camps. 
Civil Defense officials outlined a cir- 
Cliff Goslee, 
with detailed information on road con- 
ditions in front of him said, “You get 


cuitous 250 mile route. 


the busses, we'll lay out a route that'll 
those kids out of there in a 
couple of hours.” They did, too. 


have 


There were two major transporta- 
tion problems. One was to get milk 
from the farms to the plants. The 


These are compressors. 
was deposited in the basement of an ice cream store in Winsted. 
Although badly damaged they can be salvaged. 


land along the course of the furious rivers were 
turned into hopeless deserts. 
18, a wasteland of stone and gravel the next morning. 


This was a cornfield on August 


other was to get the milk from the 
plants to the consumers. The second 


proved easier than the first. 


The floods broke loose Thursday 
night. By Friday morning they had 
begun to subside. Very little milk was 
moved from the farms on Friday. 
There are many farm tanks used in 
the Litchfield area. Although power 
was off, the tanks held the milk re- 
markably well. The big problem was 
where to put it. Farmers helped each 
other. Those with extra capacity held 
milk for their neighbors. One farmer 
he had milk on 


farms. 


said four different 


(Please Turn to Page 110) 


They had to he dug owt of the mud that 
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110) Producer E. M. Quade, Peosta, lowa, says: "... Wilson's fast cooling makes for better milk... and | never have to wash milk cans!” 


Only WILSON spells out these 


\ Wilson offers cooperation, solicits your support on the hard — claims in guarantees! 


basis of facts. Take a look at the Wilson record: 


PROVED RIGHT with fast, dependable, low-cost, ice-water-spray cooling ENE re V, EVE TRS. 
(sweet water) and famous Drop-In Unit in over 20,000 bulk and front-opening ats » (9 


can cooler installations! BACKED by over 25 years’ experience in the milk- 

house! FAMOUS for dependable performance and ext r tion with “‘life- ae ©) 

a ee peandable pertoce d extre protection with “life . WILSON GUARANTEES 004 operating = 

time” galvanized steels, plastic-type finishes and stainless steel alloys! And | saucetinsatiinien anabedieaaiaahdale toldien O} 

. TeTT ° "TT Ter rire ° ° iti i u' i " » 
now, dramatically INSURED by GUARANTEES unmatched in the industry! 6 ON +} 
r : \ eA covers, agitator blades and tank shaft of Wilson > 

You can depend on Wilson, safely recommend Wilson—as leading Co Bulk Milk Coolers for ten years from installation. ( 2) 

dairies have in all parts of the country. Write for information. , 


2A ‘ 

¢ WILSON GUARANTEES good operating \ 

Co condition of Sealed Compressor mechanism for ¥ »} 
< 


five years — four years beyond one-year complete 


™ 
CX product warranty. ©) 


y « WILSON GUARANTEES milk connot freeze 
CO) in a Wilson Bulk Milk Cool y 
WILSON DROP-IN UNIT. Easily removed for emergency use of block Pe i ina Wilson By ‘ ooler Pt 


ice in case of power failure--for ice or substitute unit in case of 
mechanical failure. You're always SAFE — with Wilson! 


_" 
Cor WILSON GUARANTEES milk tonk will not oo »} 


Se bulge or distort after it is put in operation, in such » <= 


» 
Ge) a way as to affect calibration. jG) 
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WILSON GUARANTEES thot milk tonk con- &) 
not be distorted by o build-up of ice in the re- > 2} 
frigeration coils, even if controls should fail to ‘ 
function. & 
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Public 
At 


A Utah legislator 
asked the 


Consumer’s Union 


recently 


Cuchusive 
fedlire 


for its opinion on 


price control applied 


e to milk. In its re 
ply, the Consumer's 
Union made the 


startling charge that large milk com- 
panies are not interested in fluid milk 
sales. Large milk companies, the re- 
port declared, are particularly inter- 
the 
products because that is where the 


ested in sale of manufactured 
large profits are to be found. Conse- 
quently large milk companies like to 
see a low percentage of Class I sales 
and a large percentage of Class I 


milk. 


the price of manufacturing milk down 


This, it was observed, pushes 


and increases the profit margin on 


manufactured products. 


This public report, made in response 
to a query by an official representa- 
tive of the State of Utah, is the latest 
in an impressive array of public ex- 
coriations of the milk business. Within 
the past year major articles on the 
subject have appeared in TIME, COL- 
LIER’S, and THE WALL STREET 
JOURNAL. 
and in general pretty critical reports 
published; the 
the 
United States Department of Agricul- 


Two extensive, detailed 


have been one by 


National Grange and one by 
ture. Lesser reports dealing with the 


industry on a local basis have also 


been published. A good example is 
an Alabama study of fluid milk sales 


through stores in the state. 
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By NORMAN MYRICK 


Relations 


Home 


Begins 


The appointment of Carroll Bateman as Director of Public Relations for 
the Milk Industry Foundation is indicative of the industry's determination 
to do something about its PR problem. However, if Mr. Bateman is to do 
the job that is anticipated there must be a clear understanding of the problem 


among milk distributors. Most of all, we believe, milk distributors must 
grasp the fact that Public Relation Begins At Home. 


Secretary Benson, speaking before 
the National Dairy Council in Chicago 
last January, scolded milk processors 
and distributors for inefficiencies in the 
plant and in the market place. 


A murderous collection of news- 
paper stories have flayed the industry. 
Perhaps the palm goes to the Erie 
Pennsylvania critics whose bitter, vi- 
tuperative attacks have been classic in 
their intensity. Somewhat less vitriolic 
attacks have occurred in many other 
sections of the nation. Now and then 
an editorial appears which gives the 
industry a modicum of credit. An edi- 
torial in the Spokane, Washington 
Chronicle which appeared late last 
year is an example of this fairly rare 
phenomenon. 


These massive assaults follow a 


well defined course. Milk pricing reg- 


ulations of all sorts, shapes, and sizes 





ACTIONS SPEAK 
The Kraft 


probably 


Foods Company, 
without great 
thought as to its public rela- 


any 


has, nevertheless 
the rock bottom 
fundamental of public relations. 


tions value, 


demonstrated 


Kraft has notified distributors of 
its products in the flood dam- 
aged areas of the northeast that 
it will replace, free of charge, 
retail food store and warehouse 


stocks of Kraft products that 
were damaged. This is a logi- 
cal, generous act. It is the 


essence of good public relations. 











are the first point of attack. The gen- 
eral impression is that these regula- 
tions are a chaotic patchwork of 


illogical restrictions created by fools | 


and knaves for the benefit of power- 
ful business interests. 
usually reached finds these regulations 
the cause of “high milk prices.” 


The effect of 
cism on the general public has been 
startlingly insignificant. They threw 
the industry into a first class stew. 


this storm of criti- 


There appears to be some kind of an 
effort toward organized consumer re- 
Florida at the 
present time. There was a precipitate 


sistance going on in 


decline in sales a few years ago in 
Rhode Island when the 
Providence Journal launched its cele- 


Providence, 


brated “unfit for human consumption” 
attack. 
were local and have remained local. 


But these episodes are and 


Nationally, fluid sales appear to have 
hit bottom and turned slightly up- 
ward after their long decline from the 
1945 high. 


There are several reasons for the 
failure of the public to remain un- 
moved by the high powered adjectives 
aimed in their direction. Probably the 
most important is the tendency ot 
public information media to deal in 
mountains. Newspapers, radio, tele- 
vision need an audience in order to 
sell advertising space. The more sen- 
sational, the more spectacular the 
material presented, theoretically, the 
greater the audience. The $64 ques- 
has become the $64,000 


tion now 
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New capacities carry more load ; new power moves it faster 
sumer re- 


da at the 


“| Now! Most horsepower per dollar’ 











when the 
1 its cele- NEW POWER! More horsepower for your money than elias 
sumption any other truck line—proved by comparisons of 
} are and net horsepower and suggested list prices of all trucks! New Features 
ned local. _ ; f Milk Deli 1 k 
ir to have NEW CARRYING CAPACITY! New bigger payloads. or mu ellvery trucks 
_ = New higher-capacity tubeless tires on every model. © Here's a new Money Maher—the 

a NEW COMFORT AND SAFETY! New Driverized Cabs! rhage agg ym 

: ‘ A a " ' ul 133-h.p. 

. to New, exclusive Lifeguard Design safety features. Cost Cutter Six—the only engine in | 
main un- NEW STYLING! New “leadership look” from Pickups to = — m4 oy ge ay vor | 
adjectives 65,000-lb. GCW tandem-axle Big Jobs! . 6 — 
bably the New economy all down the line: 
dency ol Ford’s big advancements for ’56 can make more — = new33% -longer brake life, new higher- 
Paget | money nes than ever. Choice of eight new engines ery dane dr aes | 
dio, tele- with Short Stroke design (reduces piston travel, cuts Available with Fordomatic Drive to 
| order to friction) and up to 26% more power. New Driverized save driver time and effort every trip. 
more sen- Cabs with full-wrap windshields to cut driving strain. Takes custom-built bodies up to 11%- 
pular the New exclusive Lifeguard steering wheel and Life- a pad ig om, 
cally, the guard door latches give added protection in case of : ' 
$64 ques: | accident. New styling builds prestige for your business. bd 
» $64,000 | Now on display at your Ford Dealer’s. pie i oases 
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Employee relations in the dairy industry are, on the whole, in good shape. 
safety 


shows the recipients of awards in a 


s 3 as ' 





sa pr mes 


This picture 


contest sponsored by Sealright Co. 





and a community relations program can be combined. 


The men pictured here saqeeneat a firm that distributed tickets to the local baseball games 
among its customers. 


question, as the mad 
readership or listenership or viewer- 
A so- 
ciety conditioned to a sensation a day 
develops a curious ability to hear, to 
become 


ship moves toward absurdity. 


momentarily indignant. and 


forget as the next horror descends 


upon it. 


Secondly, competition in the sensa- 
tion business is pretty rugged. The 
of the bomb with its 
happy prospect of imminent and total 
It is 
with 


advent atomic 


annihilation set a new standard. 
no longer enough to ‘“‘view 
alarm.” Today the simplest idea must 
be hailed with a twenty-one gun salute 
escorted on with a regi- 


and stage 
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scramble for 


ment of United States Cavalry. 
is your deodorant problem?” 
man asks breathlessly. 
entifically 
scientifically determined proportion of 
hope that the 


loss of your 


“How 
the pitch- 
In a voice sci- 
cultivated to produce a 


learn 
destruction of your home, 


and doom you 


job, alienation of your friends, and 

forestalled only 
purchase, at 
favorite drug store, of 


YOUR 


Russian veto can be 


by the immediate your 
the one and 


only solution to deodorant 


problem. 


Action produces reaction the phys- 
ics books say. The age of the spec- 
tacular has produced its own antidote. 


The man must not only bite the dog 


in order to create news, he must do 
it while riding backward on an atomic 
White 


powered motorcycle on the 


House lawn. 


The real public relations problem 
that confronts the milk industry is a 
great deal more subtle than flamboy- 
ant criticism in the public press. The 
real problem is within the industry 
itself. 


are created which lend some credulity 


It is there that the conditions 


to the unsavory charges that pass for 
objective criticism. It is there, too, 
that the poison of public condemna- 
tion infects and festers. 

Public 


relations with the public. Al- 


relations means just what it 
Savs, 
though it is an intangible it has a 
definite monetary value that has been 
recognized under the label, “good will” 
Despite its tangible 
value and despite the 
activity in this field, 


for many vears. 
vastly increased 
there is an amaz- 
ing lack of comprehension of the sub- 


ject among businessmen. 


A public relations program is a com- 
bination of telling and doing those 
things which will encourage the de- 
velopment of a favorable social climate 
in which to carry on an enterprise. 
The fundamental point that so many 
“doing”, the action 
It is all the 


more surprising that this should be so 


people miss is the 
part of public relations. 


when one considers the familiar home- 
ly maxims that preach its significance. 
“You can't make a silk purse out of 
a sow’s ear.” 
than 
the company he keeps.” 


“Actions speak louder 


words.” “A man is known by 
These time- 
less proverbs express one simple idea; 
What you do is important, what you 


say you do is basically unimportant. 


Lincoln stated it with 


simple clarity when he said, “ 


Abraham 
You can 
fool some of the people all of the time 
and all of the people some of the time. 
But you cannot fool all of the people 
all of the time.” The rock bot- 
tom principle in public relations is a 


basic 


program of action that is, because ol 


what it does, an instrument for good- 


will. 


Foundation can 


The Milk Industry 


have a thousand cost studies made 
showing that the profit on a quart of 
milk is a third of cent a quart but 
what good are they when price wars 


blaze in a score of markets? 


Please Turn to Page 107) 


American Milk Review 





nust do 
) atomic 


> White 


problem 
try isa 
lamboy- 
ss. The 
industry 
nditions 
redulity 
pass for 
re, too, 


1demna- 


what it 
lic. Al- 
t has a 
as been 
od will” 
tangible 
icreased 
n amaz- 
the sub- 


5a COM- 
g those 
the de- 
climate 
terprise. 
O many 
e action 
all the 
ld be so 
r home- 
ificance. 
- out of 
louder 
own by 
se time- 
le idea; 
hat you 


portant. 


it with 
You can 
the time 
he time. 
: people 
ck bot- 
ons is a 
‘ause of 


w good- 


tion can 
's made 
quart of 
iart but 


ice wars 


Review 





New Cherry-Burrell Electronic Scale 
weighs while you're loading...wherever you are! 


No more weight “guesstimating” . . . no more time out to 
check for too much or too little pay load when you drive onto 
a Cherry-Burrell Electronic Scale — the portable platform 
scale that weighs any load up to 20 tons. 


With this new Cherry-Burrell scale you know when you're 
loaded near legal limits because you weigh while you load 
... wherever you are. 


All you do is slide the scale into position for your truck... 
drive up on it... keep your eye on the dial while you load 
...and forget about highway overload. 


Ask your Cherry-Burrell Representative to give you a 
demonstration of this new electronic scale. He can carry it 
easily in one hand, set it up in a second. . . and save you 
hours in your weighing operations. 






CHERRY-BURRELL 


CORPORATION 


427 W. Randolph Street, Chicago 6, Ill. 


SALES AND SERVICE IN 58 CITIES — U.S. AND CANADA 


October, 1955 











® Nobeamsorgear-actuated ©@ 
mechanisms 
No vacuum tubes orother @ 
fragile parts 
No scale overload prob- © 
lem 
® Weight — only 45 pounds ® 
Capacity — 10,000 


Low first cost... no main- 
tenance 


Waterproof and 
proof 

Accuracy — 12 of 1% 
Size — 11" x 14" x 4” 
pounds, 20,000 


shock- 


pounds and 40,000 pounds per platform 


CHERRY-BURRELL CORPORATION 1 
Dept. 102, 427 W. Randolph St., Chicago 6, III. | 
[) I'd like a demonstration | 
Send me Bulletin G-509 
carretera —— a 
Company a - | 
Address 7 
ON Sl State = —~— 
39 





\t the sign of the Three Yankees the nostalgic 
iome ice cream freezet is the symbol of the 
Old Fashioned Delight inside. 


Yn 600 acres of good Vermont land Mr. Alfred 
perates one of the finest dairy farms in the 
tate. The herd of 140 pure-bred Brown Swiss 
upply about a third of the milk distributed 
by Ethan Allen Creamery. 













These are the Three Yankees lined 
up at the Dairy Bar, ready for 
business. Beginning with the gen- 
tleman on the team at the left, 
they are Sammy, Allene, and Betsy. 
ie The Three Yankees are the children 
at? of Mr. and Mrs. Allen Alfred of 
South Burlington, Vermont. 


Meet the THREE YANKEES 


By NORMAN MYRICK 


UT THREE VERMONT YANKEES together in a dairy bar and you're 
likely to find black ink in the ledger. Proof of the theorem can be 
found in South Burlington, Vermont where Allene, Betsy, and Sammy 
Alfred operate a dairy bar known, appropriately enough, as The Three 


Yankees. 
Sammy, Allene and Betsy are the children of Mr. and Mrs. Allen Alfred 


who own and operate a fine milk business under the name of Ethan Allen 
Creamery. The dairy bar is a part of a new plant that Mr. Alfred recently 
acquired. 

The dairy bar is a business venture that pays high educational dividends. 
A summer proposition, open during vacation time when the proprietors are 
not in school, the enterprise is run from cleanup to cash box by The Three 
Yankees. The plant sells milk to the dairy bar in a straight transaction. 
Rental charges are paid for by waiting on the Creamery’s retail customers. 
The Three Yankees have their own bank account, write their own checks, 
order their own supplies, develop their own advertising campaigns and keep 
their own accounts. 

Each of The Three Yankees takes 
five dollars a week in wages. The 
balance of the income goes in the 
bank where it is used to pay current 
bills and amortize equipment. What's 


left goes into savings. 


The dairy bar offers its customers 
orange, grape, and chocolate drinks. 
The big guns, however, are milk and 
a magnificent concoction bearing the 
proud title of “Yankee Doodle.” Cre- 
ated jointly by The Three Yankees 
and their mother, the “Yankee Doodle” 
consists of milk, Old Fashioned De 
light, and flavoring. This is the top 


seller. 
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Even in a declining population area... 


Dairy holds profits 
with Stainless Steel 
bulk milk system 


at Maurer’s Wayside Dairy, Mt. Carmel, Pa. 


In the past few years, Mt. Carmel’s 
population has dropped from 18,000 
to 12,000. 

But Mr. Maurer’s dairy has main- 
tained its business. The secret has 
been a heavy conversion to bulk 
milk tank pickup. The resultant 
milk tastes better, it smells better 
and the butterfat content is higher 
than ever before (up an average of 
2 points. ) 


Producers who have bulk milk 
tanks are getting about 25¢ per cwt. 
more for their milk. There is a 10¢ 
hauling reduction; about 1% is 
gained through elimination of stick- 
age and spillage; and they naturally 
get a higher price for increased 
butterfat. 

Bacteria count on raw milk used 
to be around 150,000 to 250,000. 
Now it is down to 25,000 or 28,000. 


| Semon 


This is Mr. L. R. Maurer, owner 
of Maurer’s Wayside Dairy. 


The steam bill is lower due to less 
necessary cleaning; and one less em- 
ployee is required at the plant. So 
everybody makes more money, and 
Maurer’s Wayside Dairy has a tight, 
healthy business in a very tough 
market. 

Stainless Steel cannot be equalled 
for the cost-conscious dairy. For the 
very best quality, specify service- 
tested USS Stainless Steel. 


UNITED STATES STEEL CORPORATION, PITTSBURGH + AMERICAN STEEL & WIRE DIVISION, CLEVELAND + COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO 
NATIONAL TUBE DIVISION, PITTSBURGH + TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA. - UNITED STATES STEEL SUPPLY DIVISION, WAREHOUSE DISTRIBUTORS 








UNITED STATES STEEL EXPORT CONPANY, NEW YORK 


Mr. Maurer and his son demonstrate the simple controls on their bulk milk pickup truck. 
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Please send me information on bulk milk farm tanks. 
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¢ United States Steel produces steel, not bulk milk tanks. Your 
request, therefore, will be sent to manufacturers who fabricate 
bulk milk tanks jor use on farms. 








Sammy supervises (briefly) as Allene starts to re-assemble the 
freezer after cleaning. One of two bulk dispensers used in the 
dairy bar can be seen behind Allene. 





The enterprise is carried out from beginning to end by the pro- 
prietors. Here, Allene, who acts as treasurer, writes out a check 
for supplies that have been used in the business. 


Weekends, especially Sunday, are 
the big days. “One Sunday we took 
in thirty-seven dollars,” Sammy says, 
his eight-year-old chest expanding to 
the limit his buttons will allow. 

The Three Yankees are no strangers 
to either work or quality. Brought up 
on a superb 600 acre farm where 140 
purebred Brown Swiss graze on rich 
pasture, they have seen their father 
elected to the legislature, 
have seen him serve as President of 
the Brown 


Vermont 
Swiss Breeders’ Associa- 
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mee 


tion, and as President of the Dairy 


Council of Vermont. 


They have 
learned quality in their home, on the 
farm, and at the creamery. The lesson 
has been absorbed as the blue ribbons 
in their rooms bear testimony. Betsy, 
the oldest, owns four purebred Brown 
Swiss cattle and had the Junior Cham- 
pion at the Eastern States Exposition. 
Allene owns two animals, and Sammy 
one, 

To visit The Three Yankees is to 


enter upon a wonderful world of 


Sammy isn‘t in the army and he doesn’t have K.P. It’s clean- 
up time for the Three Yankees. Sammy has stopped supervis- 
ing in favor of the business end of a scrub brush. 


sowosemaee MILK errno cee 





With the decks cleared for action, Sammy draws a glass of fresh, 
cold milk for the day’s first customer. 
Sundays, are the best business days. 


Week-ends, especially 


enthusiasm and pride and_ exciting 
growth. One remembers other proud, 
able family teams in the milk indus- 
try: the Swaners, the Weigolds, the 
Warnicks, the Riders, the Davenports. 
It takes more than cement to build 
a milk plant. It takes more than a 
pay check and Gezell’s book on child 
behavior to build a family. But when 
care and love and _ intelligence are 
applied to either project the result 


surpasses all understanding. 
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Today’s longer routes, and slow, congested traffic call for a 
BATAVIA REFRIGERATED WHOLESALE MILK BODY 





Consider these advantages: 
1 — STOPS SPOILAGE: Keeps your milk refrigerator fresh. 


2 — ELIMINATES ICE cosT: Saves up to several hundred dollars 
a year on ice alone. 


3 — INCREASES SALES: Product quality is protected, delivery 
can be made into new markets. 


ee 


ae ee 





4 — CUTS PAYROLL costs: Icing time is eliminated, loading can 
be done when convenient, undelivered milk need not be un- 
loaded and returned to the cooler. 


5 — REDUCES MAINTENANCE: No wet ice to cause rust. And with 
Batavia normal maintenance costs are virtually eliminated. 


6 — PROVIDES STORAGE SPACE: When needed your Batavia Body 
provides auxiliary storage space. 


Write today for complete information. 





BATAVIA 
BODY COMPANY 
BATAVIA, ILLINOIS 
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Electric Trucks on Retail Routes 


T IS GOING to be very interesting 
progress that the 

electric truck makes in the dairy 
business 


to watch the 


now that one is available 
again. There is certainly a lot of nos- 
talgia connected with the electric 
truck. Many old timers have con- 
stantly expressed the wish that they 


were being made. 


truck, be- 


characteristics, 


Obviously the electric 


cause of its inherent 
should have its habitat in the retail 
route delivery if it has one at all. It 
seems to be a natural for that type of 
service. However, the people who re- 
member the electric truck so kindly 
must remember that it now competes 
with an entirely different animal in 
the gasoline powered delivery truck. 
The improvement that has been made 
in the gasoline truck during the ab- 
sence of the electric is staggering. And 
of course to find a place in present 
day delivery the electric truck must 
compete with the modern route truck 
propelled by an internal combustion 


engine. It isnt easy. 


For those who are too young to 
remember the electric truck and have 
not thought about it we can 
The elec- 
tric is good for about 20 to 25 miles 


After this 
number of miles has been covered the 


much 
review the characteristics. 


per day and that is all. 


truck must be returned to the garage 
and hooked up to the charger. The 
hook up is simple. The driver can 
do it. 

The electric truck as it is now made 
between 18 


and 22 miles per hour depending upon 


can manage somewhere 
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loading. It is made for metropolitan 
areas of high density. It is extremely 
simple to drive and a large number of 
stops per day does not bother it me- 
chanically. It does not use a clutch or 
gear shift. The drive simply turns the 
current on or off and increases it by 


means of a rheostat 


The 


hills. It probably would not work sat- 


arrangement. 


electric truck is not for the 
isfactorily in Pittsburgh or San Fran- 
cisco. It can maintain its speed on a 
level within its range but it does not 
have sufficient reserve for climbing 


hills. 


will become more pronounced as anti- 


It has another advantage that 


noise Campaigns gather intensity. The 
truck is absolutely quiet. Do not 
underrate the significance of this qual- 


ity. 


During the period the gasoline de- 
livery truck was improving, the stor- 
age battery manufacturers have been 
doing some marvelous things with bat- 


teries. Any old left from 


over data 


This is an_ electric 
truck in operation. 
Truck will go about 
25 miles before bat- 
tery runs down. If 
that happens before 
the driver gets home, 
a few minutes rest 
will revive the bat- 
tery enough to give 
the truck two. or 
three more miles. 


the old days will have little relation 
to the new truck. The present manu- 
facturer of the electric truck is claim- 
ing big savings in operating costs. That 
is exactly where the advertising left 
off in the old days and it may still be 
true. Much will depend upon how 
rugged the battery is because that is 
the expensive part of the electric 
truck. 


The new electric trucks are being 
made available from the manufacturer 
on a rental basis which probably 
means that it has a high first cost. 
The manufacturer seems to be will- 
ing to believe that the operating costs 
and the long life of the vehicle will 
eventually win on a cost per quart of 
milk delivered. Two types of vehicles 
are available; one having a capacity 
of 2,000 Ib. payload and one having 
a 3,000 Ib. capacity. 


As soon as any operating data is 
wailable this 
lish it. 


department will pub- 









Windsor, . 
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SPECIFY DOLE FOR LOW COST 


DEPENDABLE REFRIGERATION 
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QUICK FREEZE STAND 


Maximum Refrigeration Efficiency 
THE CL LINE 
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ENGINEERED TO INSURE MAXIMUM EFFICIENCY 
WITH A MINIMUM OF MAINTENANCE 


DOLE was first to invent and patent the Vacuum Cold Plate ... first to use the 
Vacuum Cold Plote to achieve maximum efficiency by pressure contact between 
jacket and coils . . . first to originate and patent the Vacuum Cold Plate Holdover 
principle . . . first to apply Vacuum Cold Plate refrigeration to Latent Heat Storage 
. « « first to employ Hot Gas Defrost to eliminate plate scraping. For any type of 
refrigeration do a better job with DOLE Vacuum Cold Plates. 


@old-Cel TRUCK PLATES . . . Engineered to maintain any temperature 
required throughout the trip . . . Send for Engineering Catalog CE. 


“7Trahk-Cel EVTECTIC BLOWER UNITS . . . For all high temperature appli- 


cations “Holdover for stopovers” . . . Send for Engineering Catalog CBE. 


Jee-Cea ACCUMULATORS .. . For sweet water cooling. Eliminates 
“Blue Milk” .. . Send for Engineering Catalog BPE. 


AWeat-Cel AUTOMATIC DEFROST . . . Latest development in low tem- 
perature refrigeration. Faster heat transfer for quicker defrosting. Performs 
in any ambient . . . Send for Engineering Catalog DE. 


QUICK-FREEZE STAND .. . For faster freezing to insure quality and flavor 
control . . . Send for Engineering Catalog AE. 


Let Dole engineers help you with your refrigeration 
problems. No charge or obligation, of course. 


DOLE REFRIGERATING COMPANY 
5932 N. PULASKI ROAD, CHICAGO 30, ILL. © 103 PARK AVENUE, NEW YORK 17, N. Y. 
In Canada: Dole Refrigerating Products Limited ° 44 Elgin Street, Brantford, Ontario 









AWeat-Cel Tee-Cel 


ACCUMULATORS 


AUTOMATIC DEFROST 
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By W. S. ROSENBERGER and V. H. NIELSEN 


How To Figure Sewer Rental 


Charges For Dairy Wastes 


QUESTION:—Our creamery man- 
ufactures a little more than half a 
million pounds of butter a year, 
and we receive both whole milk 
and farm-separated cream. The 
skim milk is hauled to another 
plant for drying. We are located 
in a small town of 2,000 people. 
A few years ago the city council 
was authorized to construct a new 
waste disposal plant to be financed, 
in part, by revenue bonds. Since 
our creamery waste is discharged 
in the municipal sewer our board 
of directors agreed to pay a sewer 
rental charge which at that time 
seemed reasonable. Since then the 
rate of charge has been increased 
a couple of times in order to pro- 
vide more money to finance con- 
struction of the new waste disposal 
plant. We feel that this expense is 
becoming an undue burden for our 
creamery and would like to nego- 
tiate an adjustment. Could you 
possibly find time to visit us some- 
day and give some help in this 
matter? 

—Creamery Operator, lowa. 

ANSWER:The basis for the sewer 
rental charge against your creamery 
is the assumption that 3 pounds of 
5-day B.O.D. is produced for each 
100 pounds of butter made and that 
the average household tap produces 
0.5 pounds 5-day B.O.D. per day or 
45 pounds per quarter. The latter 
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figure is divided into the estimated 
pounds of B.O.D. contributed by the 
creamery to find the factor with which 
the average domestic sewage charge 
should be multiplied to find the 
creamery rental for each quarter. 

Originally, this average sewage 
charge was set arbitrarily at $2.80 per 
quarter for those households which did 
not buy water from the city. For the 
remaining households, sewer rental is 
50 per cent of the water bill. Since 
the beginning of 1954, the price of 
water and consequently the sewage 
charge has been increased by 33 1/3 
per cent and the new average house- 
hold sewer rental is $3.75 per quarter. 

On this basis the sewage rental for 
the creamery amounts to $900-$950 
per year, and it adds 0.24c to the 
manufacturing cost of each pound of 
butter. 

At the time this 
made between the creamery and the 
town, there might have been a better 


agreement was 


reason for assuming the basis of 3 
pounds of B.O.D. than is the case 
today. Since then a number of im- 
provements in waste disposal prac- 
instituted which 
might warrant a revision. 


tices have been 

1. A milk bottling operation, which 
by itself contributed materially 
to the waste, has been discon- 
tinued. 


2. Arrangements have been made 

to collect can rinsings and 
steamings separately. They are 
disposed of as animal feed and 
are not dumped in the sewer. 


The first buttermilk rinse is col- 


w 


lected separately and disposed 
of in a similar manner. 

4. All clear waste water from cool- 
ing equipment, ice machines, 
etc., is discharged directly to 
a nearby stream. This is of im- 
portance because of the sub- 
stantial reduction in the volume 
of sewage contributed by the 
creamery. 

The most satisfactory estimate of 
the contribution from the creamery 
to the sewage disposal problem in 
your town would have been a meas- 
urement of the volume and strength 
of the waste. The arrangement of 
the sewage pipes in and about the 
plant did not provide access for mak- 
ing such a measurement. Under those 
circumstances it becomes necessary to 
assume certain approximate values 
which are based on the experience of 
other operations. Such a set of ap- 
proximate values may be found in 
Table MK-3 of Public Health Service 
Publication No. 298 (I). On basis of 
these and of the operations now being 
performed in your creamery, the fol- 
lowing schedule of B.O.D. discharge 
per 100 pounds of butter may be 
suggested. 


Lbs. B.O.D. 

per 100 Ibs. 
butter 
Receiving milk and cream 1.32 
Separating cream 0.22 
Churning and washing butter 0.44 
Total 1.98 


B.O.D. 2 


100 pounds of 


discharge of 2 
butter 


more reasonable _ basis 


Thus, a 
pounds per 
would be a 


than 3 pounds as originally assumed. 
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For Canco...and Sealking 








Milk Containers 
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/ 25 quarts or 35 pints or half-pints per 
minute guaranteed with one operator. 


new! Automatic conveyor for Triangle filler 
ii ae * ° 
gives you Top Continuous Output! 


HE new infeed-outfeed conveyor for 
Triangle Model R-4 paper carton milk 
fillers automatically feeds empty contain- 
ers into the machine and removes the 
filled, sealed and code-dated containers. 


Loading and unloading is fast and easy. 
A single operator can maintain for long 
periods, without fatigue, the guaranteed 
25 quart per minute capacity of which 
the filler is capable. 


If you need continuous maximum output, 
this new conveyor is a profitable labor- 
saving investment. It is available not only 


Sales Offices: Boston 
Atlanta «+ Dallas «+ 


San Francisco «+ 


on new machines, but can be added to any 
Triangle Model R-4 fillers in the field. 


With or without conveyor, you cannot 
buy a finer machine than the automatic, 
4-valve, non-foaming Triangle Model R-4. 
It’s fast, accurate and rugged. It’s simple, 
easy to clean and changeover from one 
product or carton size to another. It han- 
dles all sizes of Canco and Sealking con- 
tainers. It’s the leader in the field for low 
cost, trouble-free paper carton milk filling. 


You should have all the facts on Triangle 
fillers —just send a note or card to 
Triangle today. 


SLE PACKAGE MACHINERY CO. Bagby pivision 


6658 W. Diversey Ave., Chicago 35, Illinois 


Pittsburgh + Charlotte, N. C. 
Los Angeles * Montreal + Mexico, D. F. 


Newark « 
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Size and Weight Limits for Two Typical Semitrailer Combinations, 
United States, March 15, 1954 


—Vehicle length— —Gross weight '— 


3-axle 4-axle 
tractor- tractor- 
Region and State Semi- semi- semi- Width Height 
trailer Other trailer trailer 
combi- combi- combi- combi- 
nation nations * nation nation 
Feet Feet Pounds Pounds Inches Feet 
New England: 
Maine 45 45 50,000 50,000 96 1242 
New Hampshire 45 45 50,000 50,000 96 13’ 
Vermont 50 50 50,000 50,000 96 12¥2 
Massachusetts 45 NP 50,000 50,000 96 NR 
Rhode Island 50 50 50,000 50,000 102 12% 
Connecticut 45 NP 50,000 60,000 102 12'2 
Middle Atlantic: 
New York® 50 50 58,400 61,500 96 13 
New Jersey 45 50 60,000 60,000 96 132 
Pennsylvania 45 50 45,000 45,000 96 12%2 
East North Central 
Ohio’ 45 60 57,000 67,600 96 1242 
Indiana 50 50 54,000 68,000 96 12'2 
Iinois 45 45 45,000 59,000 96 1332 
Michigan ‘ 50 50 54,000 68,000 96 1242 
Wisconsin *” 50 50 54,000 66,000 96 12'2 
West North Central: 
Minnesota 45 45 54,000 64,000 96 1242 
lowa * 45 NP 54,000 65,400 96 12%2 
Missouri 45 45 54,000 60,000 96 12%2 
North Dakota 45 45 54,000 57,700 96 1242 
South Dakota * 50 50 54,000 64,600 96 13 
Nebraska * 50 50 54,000 64,600 96 1212 
Kansas © 50 50 54,000 63,800 96 12'2 
South Atlantic 
Delaware’ * 50 60 48,000 60,000 96 12%2 
Maryland * 55 55 65,000 65,000 96 12'2 
District of Columbia * 50 50 65,400 65,400 96 12% 
Virginia 45 45 40,000 50,000 96 12'2 
West Virginia” 45 45 54,000 60,800 96 1212 
North Carolina’ 48 48 ‘ 46,200 * 58,800 96 12'2 
South Carolina * 50 50 60,000 68,300 96 12'2 
Georgia * 45 45 53,900 53,900 96 1312 
Florida © 50 50 60,000 64,600 96 1212 
East South Central: 
Kentucky 45 NP 42,000 42,000 96 1212 
Tennessee 45 45 54,000 55,900 96 1242 
Alabama * 45 NP 53,900 53,900 96 12'2 
Mississippi © 45 45 45,000 52,600 96 12'2 
West South-central 
Arkansas 50 50 45,000 50,000 96 1212 
Louisiana 50 60 45,000 50,000 96 12'2 
Oklahoma * 50 50 54,000 60,000 96 1342 
Texas © 45 45 54,000 58,400 96 1312 
Mountain: 
Montana 60 60 54,000 68,000 96 13’ 
Idaho * 60 65 54,000 68,000 96 14 
Wyoming 60 60 54,000 68,000 96 13 
Colorado * 60 60 54,000 72,000 96 12'2 
New Mexico 65 65 54,000 68,000 96 12'2 
Arizona © 65 65 54,000 68,000 102 132 
Utah * 60 60 54,000 69,000 96 14 
Nevada * NR NR 54,000 68,000 96 NR 
Pacific: 
Washington ° 60 60 46,000 60,000 96 12¥2 
Oregon * 50 50 54,000 60,000 96 12'2 
California 60 60 54,000 68,000 96 13% 


'In States in which the law does not give specific weights for the given combinations, the gross 
weight limits were calculated from maximum axle loadings using the following assumptions: (1) An 
8-foot overhang was deducted from length of vehicle, (2) tandem axles were considered to be a mini- 
mum allowable distance apart, (3) it is assumed that each axle (including the front axle) carries the 
maximum permissible load, and (4) load carrying axles have dual wheels. 

*Other combinations’ are: Straight trucks with full trailer; tractor with semitrailer and full 
trailer. 

‘In this State, the permissible weight was calculated by the National Highway Users Conference 
using the “bridge formula’ specified by the State. 

‘Frost law’ requires reduced loads in spring season. 

’ Limit shown applies only on designated highways. On others, limit is lower. 

* With power brakes. 

‘ Includes tolerance. 

Key: NR=No restriction; NP=Not permitted. 

Data tabulated and calculations made by the National Highway Users Conference, Commercial 

Car Journal, April 1954. 
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The Effect 
of 
Transportation 


Regulations 
On The 
Cost of Milk 


By HERBERT SAAL 


RANSPORTATION REGULA 
TIONS affecting the movement 
and merchandising of milk among 
the states are as many and varied as 
the states themselves. The inevitable 
strange and 
that add to 


results are some pretty 
uneconomical situations 


the cost of milk. 


Because of its nature milk is a fair- 
lv costly item to ship either by rail 
or truck. It has a low value when 
compared by weight with many other 
farm products. Harmful bacteria must 
be kept from it. Milk must be kept 
at low temperatures and moved with- 
All this adds to the cost 


of transportation. 


out delays. 
For example, at 
average prices for 1953-1954, the de- 
livered price of fluid milk shipped 
New York City 


would have consisted of approximate- 


from Wisconsin to 
ly 35 per cent transportation charges 
and 65 per cent value of milk f.o.b. 
A 10-per cent 
increase in freight rates would add 


the originating plant. 


nearly one-half cent per quart to the 
transportation charge over such a dis- 
tance. 

Milk is transported mainly by truck, 
particularly the long-distance “emer- 
gency” supplies. While there are still 
some markets, such as Boston, where 
somewhat more than half the receipts 
arrive by rail, in most other places 
the ratio is by far in favor of truck. 
New York, for example, receives only 
one-sixth of its milk by rail; Philadel- 
phia, only one-twentieth. 





This article is a condensation of material 
presented in the USDA booklet entitled “‘Regu- 
lations Affecting the Movement and Merchan- 
dising of Milk.” 
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The trucking regulations with which 
dairy find the fault 
those dealing with highway load limi- 


firms most are 
tations. Particularly irritating to truck- 
ers transporting milk interstate are 
the limits on vehicle size and weight. 


Every state in the Union and the 
District of Columbia impose weight 
and size limits on vehicles with little 
trucker 
state to state must conform to many 


uniformity. A moving from 


standards. 


Regulations limiting size of the vehi- 


cle—width, height, or length—consti- 
tute less of a factor to milk haulers 
using tractor, semi-trailer combina- 
regulations limiting 


tions than do 


weight. 


No state demands a height limit of 
less than 12% feet and a width limit 
of less than 96 inches. No commonly 
used milk transport truck would be 
likely to exceed these limits. The most 
restrictive length limit for the trac- 
tor, semitrailer combination is 45 feet, 
imposed by a number of states. West- 
ern states are generally less restrictive 
as to length: Nevada having no length 
limit. 


the length, width, and 


height regulations is little or no prob- 


Meeting 


lem. The big problem is the weight 
limit. There is a wide range of pol- 
icy as to what constitutes the proper 
limit on truck weight. 


Trucks used in long-distance milk 
hauling are usually three- and four- 
a tractor with a 
Weight the 
four-axle vehicle range from 42,000 
pounds in Kentucky to 69,000 pounds 
in Utah. Weight limits for the three- 
axle combination are usually some- 
what lower. 

Milk like 
are therefore, constantly seeking ways 
to reduce vehicle weight through the 
use of light metals and other mate- 
rials in the 
pound eliminated from the weight of 
the vehicle can be added to the pay- 
load. 


axle combinations 


semi-trailer. limits for 


haulers, other truckers, 


vehicles, because every 


Milk is a relatively heavy commod- 
ity among fluids in relation to its vol- 
ume. A milk tank, consequently, is 
generally smaller than a tank carry- 
ing an equal number of gallons of 
gasoline or some other fluid and thus 
requires less over-all vehicle length. 
The largest vehicles now in general 
milk 5,000 
If the tractor and the semi- 


use as transports carry 


gallons. 
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Dealers’ Buying Prices for Milk for Fluid Use, Compared with Prices Calculated 
from Regression of Class | Price on Shortest Highway Distance from 
Eau Claire, Wisconsin, July 1953-June 1954 ' 


Market 


Dealers’ Buying Prices Exceed Calculated Prices 


District of Columbia 
Roanoke, Va. (S) 
Savannah, Ga. (5S) 
Pittsburgh, Pa. (S) 
Buffalo, N. Y. (5S) 
Richmond, Va. (5S) 
Jacksonville, Fla. (S) 
Colorado Springs, Colo. 
Rochester, N. Y. (S) 
Duluth, Minn. (F) 
Denver, Colo. 
Columbus, Ga. (5S) 
Norfolk-Portsmouth, Va. (S) 
Baltimore, Md. 
Asheville, N. C. (5S) 
Birmingham, Ala. (S) 
Atlanta, Ga. (5) 

Fort Dodge, lowa 
Johnstown, Pa. (S) 
Orlando, Fla. (S) 
Sioux City, lowa (F) 
Houston, Tex. 
Columbia, S. C. 
Greenville, S$. C. 
Sioux Falls, $. Dak. (F) 
Winston-Salem, N. C. (S) 
Galveston, Tex. 

Des Moines, lowa 
Highpoint, N. C. (S) 
Concord, N. C. (S) 
New Haven, Conn. (S) 
Charlotte, N. C. (S) 
Newpert, R. I. (S) 
Anniston, Ala. (S) 
Mobile, Ala. (5) 
Burlington, lowa 
Reading, Pa. (S) 
Durham, N. C. (S) 
Hartford, Conn. (5S) 
St. Paul, Minn. (F) 
Harrisburg, Pa. (S) 
Minneapolis, Minn. (F) 
Omaha, Nebr. (F) 
New Orleans, La. (61-70 mile zone) (F) 
Battle Creek, Mich. 
Charleston, W. Va. 
Kalamazoo, Mich. 
Grand Rapids, Mich. 
Lincoln, Nebr. (F) 
Albuquerque, N. Mex. 
Winona, Minn. 
Opelika, Ala. (S) 
Evansville, Ind. 
Montgomery, Ala. (S) 
Providence, R. 1. (S) 
Tampa, Fla. (S) 
Cheyenne, Wyo. 

Rock Island, Ill. (F) 
St. Louis, Mo. (F) 
Aberdeen, S. Dak. 


weigh 
the vehicle 
this combination is 58,000 pounds. A 


trailer 15,000 pounds when 


empty, gross 


four-axle vehicle of this weight would 


be forbidden on the highways of 
many states, especially east of the 
Mississippi River. 

A four-axle vehicle with a tank 


capacity of 4,000 gallons could oper 
ate legally in all but two states be- 
cause it would attain a gross vehicle 
weight of 49,400 pounds. A 3,000- 


weight of 


Amount actual 
price exceeds 
or is less than 


Dealers’ Calculated calculated 
buying price price price 
er cwh. Per cwt. Per cwt. 
$6.56 $5.48 $1.08 
6.47 5.44 1.03 
6.84 5.98 .86 
5.87 5.04 83 
6.00 5.20 .80 
6.44 5.64 .80 
6.90 6.14 76 
6.09 5.42 .67 
6.00 5.33 .67 
4.48 3.85 .63 
5.94 5.36 58 
6.27 5.69 58 
6.40 5.83 57 
6.03 5.47 56 
5.95 5.40 55 
5.98 5.44 54 
6.27 5.74 .53 
4.60 4.09 ST 
5.68 5.17 51 
6.92 6.41 51 
4.70 4.23 .50 
6.48 5.99 49 
6.16 5.71 45 
5.96 5.52 44 
4.56 4.17 43 
5.97 5.57 40 
6.48 6.08 40 
4.52 4.15 37 
5.96 5.60 36 
5.94 5.59 35 
6.21 5.88 .33 
5.95 5.63 .32 
6.44 6.12 .32 
5.75 5.44 31 
6.04 5.73 31 
4.52 4.22 .30 
5.80 5.51 .29 
5.97 5.69 .28 
6.21 5.94 .27 
3.96 3.71 .26 
5.66 5.41 25 
3.96 3.73 .23 
4.62 4.40 .22 
5.96 5.75 21 
4.68 4.48 .20 
5.27 5.08 19 
4.58 4.44 17 
4.66 4.50 16 
4.62 4.47 5 
6.19 6.04 15 
3.78 3.66 12 
5.75 5.63 12 
4.83 4.72 AW 
5.75 5.64 1 
6.18 6.07 AW 
6.53 6.42 AW 
5.36 5.27 .09 
4.15 4.09 .06 
4.59 4.54 05 
4.31 4.27 .04 
gallon tank mounted on the same 


vehicle, bringing the gross weight to 
10,800 pounds, is permissible through- 
out the United States. 

Probably the most popular vehicle 
among long-distance milk haulers is 
the one with a tank capacity of 3,000 
to 3.500 gallons. 


Truckers in interstate commerce 
must limit their vehicles to meet the 
standards in the state where the most 


stringent restrictions occur. Therefore, 
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Dealers’ Buying Prices for Milk for Fluid Use, Compared with Prices Calculated 
from Regression of Class | Prices on Shortest Highway Distance from 
Eau Claire, Wisconsin, July 1953-June 1954' 


Market 


Dealers’ Buying Prices Are Less than 
Calculated Prices 

Miami, Fla. (5S) 
West Palm Beach, Fla. (S) 
Alexandria, La. 
Wichita, Kans. (F) 
Lansing, Mich. 
Cincinnati, Ohio (F) 
Charleston, S$. C. 
Philadelphia, Pa. (FS) 
Beloit, Wis. 
Kansas City, Mo. (F) 
Camden-Trenton, N. J. (S) 
Chicago, Ill. (55-70 mile zone) (F) 
Louisville, Ky. (F) 
Indianapolis, Ind. 
New York, N. Y. (201-210 mile zone) (FS) 
Milwaukee, Wis. (F) 
Newark, N. J. (S) 
Atlantic City, N. J. (S) 
Grand Forks, N. Dak. 
Dayton, Ohio (F) 
Jackson, Miss. 
South Bend, Ind. (F) 
Cleveland, Ohio (F) 
Memphis, Tenn. (F) 
Detroit, Mich. (F) 
Fort Wayne, Ind. (F) 
Tulsa, Okla. (F) 
Canton, Ohio 
Topeka, Kans. (F) 
Kenosha, Wis. 
Springfield, Ill. 
Paducah, Ky. (F) 
Dallas-Ft. Worth, Tex. (F) 
Toledo, Ohio (F) 
Wheeling W. Va. 
Gary, Ind. (F) 
El Paso, Texas 
Fall River, Mass. (F) 
Huntington, W. Va. (F) 
Little Rock, Ark. (F) 
Columbus, Ohio (F) 
Fargo-Moorhead, N. Dak. 
Springfield, Mo. (F) 
Knoxville, Tenn. (F) 
Oshkosh, Wis. 
Springfield, Mass. (F) 
Albany, N. Y. 
Waco, Tex. . 
Augusta-Portland, Maine (S) 
Worcester, Mass. (F) 
Concord, N. H. (5S) 
Manchester-Nashua-Portsmouth, N. H. (S) 
Lowell-Lawrence, Mass. (F) 
Oklahoma City, Okla. (F) 
Nashville, Tenn. (F) 
Alton, Ill. 
Akron, Ohio 
Elyria, Ohio 
Boston, Mass. (201-210 mile zone) (F) 
Lexington, Ky. 
Binghamton, N. Y. 
Bennington, Vt. (5S) 
Bellows Falls, Vt. (S) 
Burlington, Vt. (S) 


Amount actual 
price exceeds 
or is less than 


Dealers Calculated calculated 
buying price price price 
Per cwl. Per cwf. Per cwt. 
6.80 6.82 .02 
6.67 6.69 .02 
5.70 5.74 .03 
4.92 4.96 .04 
4.53 4.57 .04 
4.69 4.74 .05 
5.85 5.93 .08 
5.51 5.60 .09 
3.91 4.00 .09 
4.43 4.55 a 
5.54 5.66 12 
3.91 4.05 14 
4.60 4.74 .14 
4.37 4.52 WS 
5.20 5.36 16 
3.86 4.02 16 
5.54 5.71 “ay 
5.54 5.72 18 
4.12 4.33 21 
4.48 4.69 21 
5.30 5.51 21 
4.12 4.34 22 
4.61 4.83 22 
4.38 5.10 aa 
4.46 4.69 .23 
4.24 4.47 .23 
4.79 5.03 .24 
4.63 4.87 .24 
4.43 4.67 24 
3.84 4.09 25 
4.14 4.40 .26 
4.54 4.80 .26 
5.22 5.52 .30 
4.32 4.62 .30 
4.68 4.99 31 
3.91 4.23 32 
6.09 6.41 .32 
5.78 6.10 32 
4.69 5.01 32 
4.88 5.21 .33 
3.42 4.77 35 
3.83 4.18 35 
4.41 4.77 .36 
4.84 5.21 a7 
3.51 3.89 38 
5.50 5.91 Al 
5.33 5.74 41 
5.27 5.70 43 
5.88 6.31 43 
5.50 6.00 .50 
5.51 6.03 $2 
5.51 6.03 .52 
5.50 6.02 $2 
4.72 5.26 54 
4.48 5.03 55 
3.92 4.49 57 
4.27 4.84 57 
4.20 4.78 58 
4.98 5.68 70 
4.10 4.85 Jo 
4.27 5.54 1.27 
4.30 5.80 1.50 
4.31 5.87 1.56 
4.31 5.94 1.63 


1 Excludes area west of Rocky Mountains and urban places of less than 25,000. 


(F) Federal regulation. 
S) State regulation. 


a particular vehicle operating in a 
second state with looser restrictions 
cannot take full advantage of the lim- 


its allowed in the second state. 
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One trucking problem that doesn’t 
milk load _ shift, 
something that occasionally plagues 
haulers of dry freight. The load shifts 


vex the hauler is 


accidentally and makes a legally 
loaded truck illegal by concentrating 
too much weight over one axle. Fluid 
load distribution is always the same 
on all load-carrying axles except, the 
report points out, when the tank has 
several compartments. 


Severe load limit regulations affect 
the trucker most seriously when they 
are found in states that lie across the 
most direct routes for the movement 
of bulk milk. Kentucky, for example, 
with its low weight limits lies be- 
tween Wisconsin and the Southeast. 
Dry freight can be hauled at reduced 
loads through restrictive states, but 
reduced loads of milk are impracti- 
cable because of the tendency of milk 
to churn in partial loads. As a result, 
the milk hauler must have a wide 
variety of equipment on hand so that 
he can ship full loads. 


The effect of highway load limits 
on transportation costs can be seen 
by a glance at the schedule of ship- 
ping rates for one firm. The charge 
for shipping a distance of 500 miles 
was 97 hundredweight 
when 23,000 pounds were shipped in 


cents per 


one load, and 87 cents per hundred- 
weight for a load of 27,500 pounds. 


There are some limits to the bene 
fits that would derive from higher- 
maximum load, long-distance move- 
ment of milk. It says, “Mostly these 
shipments are needed to supplement 
As the 
surplus to 
deficit production and later again to 
surplus, there are periods of varying 
lengths when the difference between 
daily receipts from local sources and 


a milk plant’s local sources. 


season progresses from 


daily sales at most plants is only a 
few thousand pounds. Emergency 
supplies during such periods would 
be received in the smallest practi- 
cable size of shipment. Where small- 
er shipments cause a higher charge 
per hundredweight, this factor could 
be more than offset by several advan- 
tages. A large shipment would in- 
volve storing fresh milk and rotating 
the stocks —a practice which brings 
extra costs and sometimes adverse ef- 
fects on quality. Furthermore, a ship- 
ment larger than that immediately 
needed may increase the proportion 
of milk which is consigned to low- 
value uses.” 


Vehicle license fees and taxes, the 
report states, are important items of 


(Please Turn to Page 106) 
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This unique packaging technique elim- 
inates a lot of muss and fuss for mother 
—and for the soda fountain clerk. No 
measuring of portions . . . no carton 
scraping . . . no left-over problem. Indi- 
vidual servings are in easy-to-open card- 
board boxes, encased in outerwrap. 
Extra-glossy, strongly protective outer- 
wrap—because it’s coated with wax for- 
tified with BaKeLiTEe Brand Polyethyl- 
ene Resin! 

These resins enhance appearance and 
coler through higher gloss. Wrappers 


i a Color-Bright Wrap 


heat-seal stronger . . . have greater scuft 


and blocking resistance . . . resist crack- 
ing at low temperature . . . have less 
rub-off 


Better outerwrap is just a sampling 
of the contribution BAKELITE Polyeth- 
ylene makes to dairy product packag- 
ing. Tasteless and odorless, it is used to 
coat butter wrappers, makes an ideal 
wax additive for coating milk cartons 
and can be molded into container clo- 
sures. Get full details by writing Dept. 
BA-5. 


Vinyl, Polyethylene, Polystyrene, Phenolic, and Epoxy Resins for Packaging 


BAKELITE COMPANY, A Division of Union Carbide and Carbon Corporation [ag 30 East 42nd Street, New Y 











Package by 
Western Waxed 
Paper Division, 
Crown Zellerbach 
Corporation 








BRAND 


Polyethylene Resins 


a. 


ork 17, N. Y. 


The term Bakextre and the Trefoil Symbol are registered trade-marks of UCC 


October, 1955 
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LICENSE REFUSED 


Proceedings were recently in- 
stituted by a New York State 
cheese manufacturer to review 
the refusal of the Commissioner 
of Agriculture of that state of a 
license for the conduct of an 
approved fluid milk plant. 
Among the reasons for this de- 
nial the Commissioner main- 
tained that the issuance of the 
license would foster destructive 
competition and hence, the 
granting of the license would 
not be in the public interest. 


In a decision sustaining this 
ruling of the Commissioner a 
New York appellate court said 
of the legislative policy of that 
state in the control of the milk 
and dairy industry. 


“Under the scheme of the 
statute, existing plants are pro- 
tected against destructive com- 
petition for the purpose of serv- 
ing the public interest. Presum- 
ably the stabilization of the dis- 
tribution structure of the indus- 
try and the reduction of operat- 
ing costs will ultimately be re- 
flected in the prices paid by the 
consumers of milk and in the 
quantity of the product received 
by them. The public interest 
will thus be directly served, at 
least that is the view which has 
thus far prevailed in the legis- 
lature. 

“The question of how best to 
protect the public interest is 
basically one of legislative pol- 
icy. Up to this time the legis- 
lature has adhered to the view 
that the best way to serve the 
public interest with respect to 
the milk industry is to stabilize 
the milk distribution business by 


By ALBERT W. GRAY 


making it a quasi-monopoly for 
those already in it, under gov- 


ernment regulation. 


“An argument may be made 
the other way by those sympa- 
thetic to this cheese manufac- 
turer’s position, that the public 
interest would be better served 
by terminating this governmen- 
tal ‘stabilizing activitv’ and per- 
mitting free competition among 
milk dealers. But some students 
of the subject have made an 
extreme argument in the oppo- 
site direction and have urged 
that the quasi-monopolistic na- 
ture of the business should be 
strengthened and that the state 
should gradually reduce the 
number of licenses so that the 
public can have the benefit of 
possible operating economies 
from a more completely monop- 
olized and regulated milk indus- 
try. 

“These arguments raise funda- 
mental questions of policy which 
are not within our province and 
which only the legislature can 
resolve. We are satisfied that 
the issuance of the license sought 
would tend to a ‘destructive 
competition in a market already 
adequately served.” 





United States v. H. Wool & Sons, 
215 Fed. 2d 95, July 27, 1954. 


REGULATION ESTABLISHING 
DELIVERY HOURS 


From a conviction and fine of 
$30 for the violation of a New 
Jersey Office of Milk Industry 
regulation a milk dealer in that 
state appealed. The directive of 
this state administrative agency 


LEGAL SIDE 


restricted deliveries of milk in 
specified areas to the hours be- 
tween 5:30 A.M. and 6:00 P.M. 
during certain months of the 
year and between 6:00 A.M. and 
6:00 P.M. in the other months. 


Authority for this order, ac- 
cording to the Milk Administra- 
tion Office, was a statute per- 
mitting the fixing of prices and 
the regulation and control of the 
industry in the state, “in every 
Way necessary to carry out the 
purpose of this act and neces- 
sary to control and prevent un- 
fair, unjust, destructive or de- 
moralizing practices.” 


In its disposition of the con- 
troversy the New Jersey court 
said, “Some degree of immedi- 
acy must exist if statutory pow- 
ers of this kind are not to become 
sprawling grounds of authority. 
For example, the price which 
the farmer pays for feed or for 
help may be argued to be so 
connected with the primary ob- 
ject of the statute that differ- 
entials in such costs bear upon 
the achievement of the legisla- 
tive aim. 

“Yet we doubt that anyone 
would suggest that the existence 
of such differentials can be pre- 
scribed by the Office of Milk 
Industry on the hypothesis that 
they are unfair, unjust or de- 
moralizing. The agency is author- 
ized to fix the price of milk 
but that authority does not em- 
brace the power to deal directly 
with every underlying factor 
which operates to influence the 
cost of production, transporta- 
tion or disposal of the product.” 





Sperry v. Schomp, 106 Atl. 2d 350, 
New Jersey, June 11, 1954. 
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Every Need... 


Roll-Easy Dollies are available for every size 


milk case. Cases — from 12 pints to gallons 


and for any style paper or glass containers. 


Roll-Easy Dollies are designed to hold one, 
two or three cases to the platform. When 
ordering, specify size wanted as well as out- 


side length and width measurements of crate. 


HAYNES 


THE HAYNES MANUFACTURING COMPANY 
709 WOODLAND AVENUE e CLEVELAND 15, OHIO 


Stocked and sold by leading dairy supply houses 


October, 1955 





FOR EVERY SIZE 
GLASS OR PAPER 
MILK CONTAINER 


* “THE WORLD’S STANDARD” 


OUTSTANDING ADVANTAGES 


LOW COST 

~ SAVES FLOORS 

Vv NOISELESS 

v SPEED HANDLING 

vV DESIGNED FOR 1000-LB. LOADS 
~ ALL STEEL FRAMES AND CASTERS 
v~ FULLY CADMIUM PLATED 


THE ONLY CASE DOLLIES 
with the famous 
“ROLL-EASY”’ 
CASTERS 


BALL BEARING WHEEL AND SWIVEL 
PRESSURE LUBRICATED * CADMIUM 
PLATED * REPLACEMENT RUBBER TIRE 


NOTE: Any minor changes in construction or finish from 
specifications are temporary and due to inability to secure 
standard materials. 








RIGHT 


or 


WRONG 


in 


Labor Relations 


If an Employee Dies Is His Widow 
Entitled to His Vacation Pay? 
What Happened: 

The company had a policy which 
paid 4% of earnings as vacation pay 
provided the employee worked from 
the “last of May of one year to the 


last of May of the next.” However, 
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vacation money, the 


to collect the 


worker had to have seniority as of 
July Ist. On June 2nd of last year, 
John Brudzinski had a heart attack 
and died. His widow put in for her 
deceased husband’s vacation money. 
The company, not wanting to set any 
precedents, refused on the grounds 
that John was not on the payroll as 
of July Ist. His widow pooh-poohed 
this that her 
husband was on the payroll for a year 
from May to May, and the July Ist 
stipulation was only for the company’s 


defense. She claimed 


convenience, so it would have time to 
compute the vacation eligibility. Be 
sides, she contended, her husband's 
not being on the job on July Ist was 
not due to any fault of his, and tech- 
nically he still had seniority because 
he didn’t quit and he wasn’t fired. 
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A round-up of day-to-day in-plant problems and 
how they were handled by management men. 
Each incident is taken from a true-life grievance 
which went to arbitration. Names of some prin- 
cipals involved have been changed for obvious 


By LAWRENCE STESSIN 


Was the Widow: 
RIGHT | | WRONG |} 
What Arbitrator Murray D. Welch 
Ruled: “A person cannot have seniori- 


ty after his death. It is a personal 


right and cannot be inherited by 
others. Grievance denied.” 
When You Grant a General In- 


crease, Can You Deny a Pay Raise 
to Probationary Employees? 
What Happened: 

The company had this practice in 
effect: “All persons employed for a 
period of four weeks shall be con- 
sidered permanent employees and 
shall be entitled to seniority rights . . .” 
As a result of negotiations with the 
union, a $3.00 a week wage increase 
was put through. When the first pay- 
roll period after the negotiations came 
up, a Martha Tilden, 
with only 3-week tenure, found she 
hike. She 
claimed that she was covered by the 
increases, while the employer main- 


new worker, 


was not included in the 


tained that she was a_ probationary 
employee and technically not covered 
by the agreement. It is the 
practice, the company maintained, for 


usual 


probationary employees not to share 
in the same advantages as the perma- 
The fur- 
ther argued that after Martha has 
passed her probationary 


nent employees. company 
period and 
entered permanent classification, she 
will then share in the higher rate. 
But not now. 


reasons. Readers who want the source or citation 
of any case may write to American Milk Review, 
92 Warren St., New York, N. Y. 


Was the Management: 
RIGHT [| WRONG [) 
What Arbitrator Henry J. Clay 
Ruled: “This particular employee was 
required to serve a probationary pe- 
riod of not less than four weeks before 
she became a permanent employee. 
During this time the employer had 
the sole and complete right to fire 
her if he did not care for her services 
or decided she was not suited for the 
job. This probationary period is not 
an unreasonable period of time with- 
in which to test and determine the 


competency of new employees be- 
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fore giving them permanent status. 
This appears to be the usual prac- 
tice 


similar circumstances in 
market, 
ployees undergo a trial period. In 
view of the fact that the employer is 
entitled to a specified probationary 


under 


the labor where new em- 


period to weigh an employee's quali- 
fications, it is quite likely that the 
interests of such employees are dis- 
tinct from those of permanent employ- 
ees. A probationary period is an 
essential right of management. This 
period is desirable from an employer's 
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point of view to determine if an em- didn’t improve, he fired her. She filed Miss Meverden was not respectful of 
ployee has physical limitations, can a grievance, and her complaint was: representatives of management and 
meet the production standards or has 


|. Her supervisor didn’t give her knowingly failed to do her assigned 
the a skill or knowledge.” Griev- enough instruction. tasks with proper promptness. Human 
ance denied. nature being what it is, a reasonable | 





Can a Foreman Who Is Doing a 
Poor Job Himself Fire an Employee 
for “Inadequate Output?” 


amount of talking and jocularity must | 
be expected and perhaps even con- 
doned in all establishments where 
, : people are assembled. Management 
a cannot expect to have a satisfied work- 
Louis Manet was a friendly fore- ing force if it attempts to make hu- 
man indeed. He was a “regular guy,” 
joking with the employees, letting 
them talk all they wanted to at their 


man beings act like machines. On the 


other hand, it must exercise care and 














judgment to see that various elements 
jobs, and he never seemed to take . : — 
things too seriously. In fact, occa 2. Everybody in the department of conduct unrelated to work are kept 
= ‘ ee : : soi ™ ad . > > or ° ° = 
sionally, he would indulge in a bit of goofed off” because the super- reasonably within bounds of efficiency 
ails ioe Ee he . visor let people do as they pleased. and provriety. To this end, super | | 
iarmless horseplay just to show the i noled pro} ) 
gang that he was “one of the boys.” So why should she be singled out visory officers must completely and | 


Ras a ee : a 
Leone Meverden was an employee in for discharget entirely exclude themselves from all 


his department, having recently been The company showed records of horseplay and practical jokes. Their 
transferred from another unit. Her her low productivity and proved that participation in these things invited 
quality of work was okay, but she her output was far below that of the playful retaliation by the other em- 
was very slow. In fact, some of the others in the department. ployees. One extreme leads to another. 


other girls had to help her out every In such an atmosphere, efficiency dis- 
, Was Leone: 

















once in a while, and she was given appears and losses of one sort or 
additional instruction in order to get RIGHT { | WRONG | } another become inevitable. Miss Mev- 
her to meet the standard. Manet, her What Arbitrator Clarence M. erden shall be deemed to have been : 
foreman, after putting up with this Updegraff Ruled: “It appears to be properly discharged, but under the | 
low output, gave her a warning slip. established that there were some ele- circumstances, she shall be entitled to 
Then he talked to her, and when she ments of wrongdoing on both sides. $400.00 in severance pay. - 
Save Your Jugs! BUY BARKER No. 8308-38 

EXCLUSIVE FEATURES FOUND 

IN NO OTHER CASE 
Only Barker gives you “sleeve-type” com- 
partments which protect the jugs against 
lateral shocks, instead of ordinary V par- 
titions; and cushion “flexi-bottoms” which 
protect jugs against vertical shocks, in- 
stead of ordinary grid bottoms. Any case 
is high priced if it continuously breaks 
jugs. That’s why Barker Jug Cases were 
selected by one of the country’s leading 
dairies after exhaustive break-down tests 
to determine which make of case saved 
jugs instead of breaking them. Cases of e 
different makes with filled jugs were alter- NO. 8308-3 S — STANDARD SQUARE CASE 
nately raised on one of their sides and 
dropped about six inches on a concrete 
floor until one or more of the jugs were PAYS FOR ITSELF IN JUG PROTECTION 
smashed. Result: Barker Cases won out 
as “jug-savers.” Why experiment with Before You Buy ANY Case, Test This 
inadequate construction when you can BE 
SURE with Barker Test-Proved Gallon 
Jug Cases? Incomparable BARKER 8308-3S 

igs STANDARD OF THE INDUSTRY “The Case of Perfection with Corner Protection” 
wiles) XCLUSIVE 
acne coon BARKER EQUIPMENT COMPANY 
1055 SEVENTH STREET KEOSAUQUA, IOWA 
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NOW. were ‘High Cube’ DESIGN 


_ Speeds Deliveries...Cuts Costs 


IN WHOLESALE DAIRY SERVICE 


B ICECREAM 











MORE MORE BODY SPACE, 
| DELIVERIES . . . LESS MUCH LESS 
| LONGER TRIPS OVERALL LENGTH =— “STRETCH” 


UNLOADING 


WHITE 3000 HAS ONLY 
FACTORY-ENGINEERED 
DROP-FRAME DESIGN 


The low-bed frame is 12 inches lower 
than ordinary delivery trucks. It permits 
using lower body, lower doors, with 


NOW—“high-cube” design can help you cut costs— 
in city and suburban delivery service. 

White 3000 low-bed trucks are factory-engineered 
f dine : : 
or more usable payload space—for delivery time mene pedinnd denny, theiter ahaa: 
saving and efficiency—in your business. 

: é ‘ ae base, shorter overall length save ma- 

Find out how you can step up deliveries—boost ~ . i taltiihe Gn ton 
sales—the functional design of the White 3000, Eg ee oe atte 
tailored to your own operating conditions. See your 
White Representative without delay. 


THE WHITE MOTOR COMPANY ¢ Cleveland I, Ohio 
FIRST—1n raz r, fe» 





PROVED IN BILLIONS 


| "— Srtewicest mS FOR MORE THAN 50 YEARS THE GREATEST NAME IN TRUCKS 
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By R. F. HOLLAND and J. C. WHITE 


How Often Should Thermometers 


Be Checked? 


Checking Thermometers 


QUESTION—How often should 
the various thermometers be 
checked? How should we check a 
recording thermometer? 


D. E., Colorado. 
ANSWER—Whenever a 


eter is installed, its position or use 


thermom- 


changed, or it suddenly requires re- 
peated adjustments, _ it 
checked against a standard thermom- 
eter. In the normal course of plant 
operation the U. S. P. H. S. 
mends that all processing thermom- 
eters be checked at least semi-annually 


should be 


recom- 


and that some, especially recorders, 
be checked monthly. 


A recording thermometer must be 
checked monthly against a standard 
indicating thermometer, both with re- 
spect to time record and the actual 
accuracy of temperature recorded. 
This is done by filling some relatively 
large vessel, usually the vat itself, 
with water and bringing it close to 
the operating temperature, 142-145 
F. for holder pasteurizer, etc. 


The pen arm is adjusted to read 
accurately at the temperature of the 
water in the pasteurizing apparatus 
as shown by the previously tested in- 
dicating thermometer. The instrument 
is allowed five minutes to stabilize in 
the hot water under agitation. 


The bulb of the recorder is taken 
from the water in the pasteurizer and 
placed in a can of boiling water for 
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Then the bulb is im- 


mersed in ice water for five minutes. 


one minute. 

Now the bulb is replaced in the pas- 
teurizer where the water is readjusted 
to near the operating pasteurizer tem- 
perature. After five minutes the re- 
cording pen should read within 1°F. 
of the indicating thermometer. 

If it will not return to within 1°F., 
the thermometer must be returned to 
the factory for correction. 


New Paper Milk Container 


QUESTION—We have heard 
rumors of a new type of paper 
milk container of a peculiar shape 
that is rapidly coming into use in 
Sweden and some other European 
countries. Can you give us any 
information concerning it? 

L. R. C., New York. 

ANSWER-In all 
container to which refer is the 
Tetra-Pak. Tetra-Pak is a 
tetrahedron or pyramidal shaped con- 


probability the 
you 
so-called 


tainer made continuously from a roll 
of plastic-coated paper which can be 
printed in advance with any label or 
design that may be desired. The pack- 
aging machine is simple compared 
with the types in common use in this 
It forms the flat sheet into 
a tube continuously, fills it with milk, 
and discharges the carton into a six- 
18 con- 


tainers of the pint size and is very 


country. 


sided case. This case holds 
economical of space, being completely 
filled with It also 
stacks well in the cooler. 


the milk cartons. 


The Tetra-Pak for milk has been 
in commercial use for nearly three 
years in Sweden, where the equip- 
ment was first developed. Today 
there are approximately 100 machines 
operating in six countries of Wester 
Europe. Tetra-Pak is also being used 
successfully in Sweden as a_ package 
for ice cream and for fruit juices. It 
will be tried in France for the pack- 
aging of wine. No machines are pres- 
ently in commercial use in the United 
States. Two Tetra-Paks are being in 
stalled at the Dairy Building at Cor- 
nell University for experimental use. 
One will be applied to the packaging 
of ice cream; the other for half-pints 
or one-third quarts of milk for use in 
the Campus eating facilities. 


The machines will be available fo 
inspection by health officials and other 
interested individuals. It is probable 
that certain modifications of the equip- 
ment will be needed before they will 
be approved by health departments 
for general use. 


Studies 


coming year on many aspects of Tetra- 


will be made during the 
Pak, including economics, bacteri- 
ology, and particularly consumer 
acceptance. Although the package is 
easily opened by clipping off the top 
of the pyramid and may be readily 
closed by folding, its design is s0 
radical that consumers will have to 
be educated in its use. 


It is estimated that a machine with 
a capacity of 70 containers per minute 
will sell at $10,000 to $15,000. 


A complete report on the operation 
of the Cornell machines will be made 
after approximately one year of study. 


American Milk Review 


You'll never believe it until you see for yourself: 
how one simple display piece in your wholesale store 
outlets can boost Holiday Eggnog sales in 

Pure-Pak cartons to profitable volume. 


And it doesn’t stop with Eggnog nor with displays. 
This is only one example of how you can put the 
Dairypak team to work. From carton design to 

cost counseling. From inventory control to complete 
milk and by-product promotions, Dairypak’s 
merchandising specialists can help you build volume 
and increase operating net profit with both your 
wholesale and retail operation. 


If you’d like to know more about the Dairypak 
story or the specialty milk display set which 
includes Buttermilk, Chocolate and Half-Gallon 
Homo, why not drop us a line? 
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“The Root of Much Evil 


Cans 


Each small cavity caused by chemical 
action in these can bottoms is a source 





long neglected, such as these, 
often cause unwanted flavors in cream. 





of off-flavor and contamination. 


CONTINUED USE O 


FAULTY CREAM CANS 


By EDWIN A. GIERMAK 


Marketing Association of America 


: z | Recently a highly 


qualified member of 
the United States 
Department of Agri- 
culture, Dairy In- 
spection and Grad- 
ing Division, com- 
mented that he has 
yet to find a plant in which all of the 
cream cans were in such good con- 
dition that they required no replace- 
ment or retinning. In some plants 
over 50% of the cans required retin- 
ning and many others total replace- 
ment. On these sober thoughts this 
article on “faulty cream cans” is be- 
ing presented. 

The dairy industry, and specifically 
the butter industry, has been forced, 
in recent years, to extreme efforts in 
order to insure finer quality in the 
finished products. Greater demand for 
higher quality by the consumer, in- 


F THIS CAN MAY “OFF-GRADE” 








TOP QUALITY CREAM 





THE QUALITY YOU WANT TO SHIP 


AND WE WANT YOU TO SHIP. 
iT witL BE TO YOUR ADVANTAGE 
TO REPLACE THIS CAN PROMPTLY. 











Warning tags, for producer's information, should be tied to cans in poor condition. They 
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are helpful in preventing the occurrence of poor-quality cream situations. 


creased market values for top quality, 
and the realization that high quality 
is vitally essential to successful and 
profitable operations have been the 
principal factors. In addition, to those 
in the butter industry, higher quality 
has been hammered home by more 
stringent USDA butter grading rules 
and regulations of April 1954. 


An often neglected and overlooked 
phase of dairy quality control has 
been the existence of “faulty cream 
cans.” Such cans as shown in Figure 
1 are being neglectfully placed into 
constant use by many dairy organiza- 
tions without any thought of the seri- 
ous damage to the quality in the fin- 
ished product. Yet, as a direct result 
of continued use of such cans, dairy 
products have often developed metal- 
lic, utensil, unclean, oily, cheesy, 
yeasty and putrid flavors. In many 
cases the USDA has discovered that 
butter in storage has developed oily 
and metallic flavors. As a result of 
such discoveries, a very thorough in- 
spection of the manufacturing plant 
must be made by the USDA in order 
to qualify future butter shipments 
from the erring plant for grade label 
certification, or sale to the govern- 
ment under the surplus purchase plan. 
During many such inspections it is 
discovered that the necessity of re- 
placement or retinning of equipment 
as well as cream cans is long overdue. 
Faulty cream cans showing rust, ex- 
cessive bare metal exposure, cracks, 
scars, damaged seams, bottoms and 
covers are common discoveries during 


many inspections. It must be stressed 
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CONTROLLED PROCESSING OF SUNOCO TIGHT SEAL 
WAX PROTECTS CARTON QUALITY—YEAR AFTER YEAR 


The reason Sunoco Tight Seal Wax gives such consistently good 
results on Pure-Pak cartons is the way it’s made. 


At Marcus Hook, Pa., Sun Oil Company has the world’s only 
plant devoted exclusively to wax manufacture. Here, wax is the 
primary product, not a by-product. Precision electronic controls 
keep tight rein on every step of the refining process. 


Sunoco Tight Seal Wax is specially made for the Pure-Pak 
carton. It is sold for no other use. Its quality is uniformly high— 
year after year. This means if you use Tight Seal, you’re assured 
of consistently good results, no periodic disappointments. 

Sunoco Tight Seal is sold exclusively through Pure-Pak. It is 
available in 50 Ib. cartons, 1000 lb. and 1750 lb. pallets, tank 
trucks and tank cars. Call or write the Pure-Pak Division, 
Ex-Cell-O Corporation, 1200 Oakman Blvd., Detroit 32, Mich. 


INDUSTRIAL PRODUCTS DEPARTMENT 


SUN OIL COMPANY UNOCO> 


PHILADELPHIA 3, PA. e SUN OIL COMPANY LTD., TORONTO & MONTREAL 
Refiners of famous High-Test Blue Sunoco Gasoline 


October, 1955 





This 50 lb. carton contains five easily-handled 
slabs. These heavy-duty cartons can be 
stacked eight high without damaging the 
bottom carton—a real space-saver. 


61 








that it is an established fact that the 
metallic salts, be they iron or copper, 
have a direct bearing on the metallic 
flavor in butter or other dairy prod- 
ucts. 


Source of Contamination 
Other than imparting undesirable 
flavors in the cream, and eventually 
in the finished product, faulty cans 
often the direct source of 


are con- 


taminating features. Figure 2 shows 
the bottoms of a few neglected cans. 
The major portion of these bottoms 
have been scored, as a result of chem- 
ical and acid action, with hundreds 
of cavities or pockets, each a source of 
contamination. Such cavities are a 
damaging ambush to the quality ef- 
fort. 


undesirable sediment, and cream that 


They contain accumulations of 


becomes old, aged, decomposed and 
putrid. Close inspection of these cavi- 
ties or pockets reveals many minute 
sponge or coral-like holes with sub- 
surface areas many times larger than 
the original opening or surface en- 
trance. Many hundreds of these holes 
are impossible to reach for cleansing 
with either steam, water or chemical 
washings. 

To eliminate the dairy nemesis of 
faulty cans, each plant manager should 
instigate a careful and periodic inspec- 
tion of all cream cans entering onto 


his grading platform and _ into his 
plant. Cans displaying bare metal, 
rust, scars, leaks or other abuses 


should be set aside for replacement or 
retinning. Cans which pass immediate 
inspection but begin to show signs 
that may lead to serious future evils 
should be tagged and returned to the 
patron recommending replacement or 
retinning. Figure 3 is a good example 
of a printed tag which should be 
used to carry the “message”. 


However, to many, the replacement 
action is a financial impossibility, to 
some an improbability, and thus the 
“next best” procedure — retinning — is 
recommended. 


The Retinning Process 

Good retinning, as witnessed by the 
writer, starts with the proper tagging 
of all incoming cans in order to in- 
sure proper return to the customer. 
Next the cans are run through a solu- 
tion of caustic soda to remove all 
paint and grease accumulated on both 
the inside and outside. Cans are then 
heated to remove all solder as well as 
the entire bottom. The cans are then 
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Caustic soda solution is applied inside 
and out to remove all paint and grease. 








Another dip in the flux vat and the 
can is placed in the tin kettle. 








After testing, final scalding bath, dry- 
ing and polishing, the can is ready for 
use again. 





run through a rolling machine which 
A bath 


of muratic acid removes any remain- 


removes the dents and scars. 


ing rust and foreign matter; another 
dip into a flux vat and then into the 
tin kettle. Another cooling bath fol- 
lows. Then comes complete soldering 


with smooth and even seams inside 





After bottom is removed, a rolling ma- 


chine smooths out dents and scars, 











After another cooling bath, the seams 
are soldered and the bottoms restored. 








The can on left will look like the one 
on right after it is processed. 





and outside and finally the replace- 
ment of the damaged bottoms. Test- 
ing, final scalding bath, drying and 
polishing in saw dust completes the 
entire operation. 

The average cost of such retinning 
is about 25% of the total cost of re- 
placement. 

A continued inventory of perfectly 
conditioned cream cans is indeed vis- 
ible evidence that perfection has been 
attained in one important phase of the 
dairy operation. Furthermore, such ac- 
tion is assurance, to a great degree, 
of finer quality of the incoming cream 
and eventually the desired qualities 
in the finished product. 
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... announcing a new series of Automatic 
REFRIGERATED TRUCK SYSTEMS 


POWERED BY THE WORLD FAMOUS <ehcgh BY AMERICA’S MOST EXPERIENCED 
V-TYPE 4-CYLINDER COMPRESSOR MANUFACTURER OF COMMERCIAL 


The compressor with the “million mile” 

service record. Built wholly and exclusively REFRIGERATION UNITS 
by Lehigh for heavy duty truck refrigera- 
tion and continuous high-speed operation. 
So sturdy that it will outlast the truck 
engine. A marvel of precision engineering 
and manufacturing — and the heart of 
Lehigh’s outstanding success in truck re- 
frigeration. 


Dependable ASRE Ratings 







TWO-COMPRESSOR SYSTEMS 


With engine mounted compressor 
and electric stand-by 






For center city deliveries with multiple stops and 
many door openings — and for suburban wholesale 
deliveries with intermittent 
stops. Equipped with fast- 
_& recovery blower evaporators 
or 2-hour hold over plates 

ah ich aemiaiiie Gee. tae The Systems With The 


ommended for completely 


en “MILLION MILE” 


SERVICE RECORD 








SINGLE COMPRESSOR SYSTEMS 


Engine mounted compressor and blower- @ “PRE-PACKAGED” Systems with all major wiring and piping 
evaporator for long hauls, wholesale deliveries, completed at the factory, assure precise, efficient and faster 
infrequent stops. Sturdy and dependable! installation — at lower cost to you! 


ELECTRIC STAND-BY SYSTEMS @ All systems stripped of “dead weight” by redesigned evap- 


= fer eperation with held-ever plates. Complete orators that take less space, weigh less and operate more 
. 4 

over-the-cab assemblies or separate heavy duty efficiently. No “excess baggage” to carry! 

compressors for skirt mounting. 


@ All units and components pre-tested, run-in and properly 


THOROUGHLY ROAD-PROVEN balanced before installation. Avoids road failures! 


by hundreds of famous-name @ New and exclusive automatic safeguards and controls assure 
dairies and processors. ample and proper temperatures under all working conditions. 
Names and field records on request. No demands too heavy! 


Write for catalogs 
and name of nearest 
authorized Lehigh 


a 60FINEST INSTALLATION SET-UP IN THE INDUSTRY 


@ Lehigh systems are distributed, installed and serviced nation- 











CENTRAL ally by old established and responsible Central Automotive 
AUTOMOTIVE Distributors with factory training in refrigeration. They talk 
DISTRIBUTOR your language—know your problems—have excellent facilities. 


@ Available immediately — a complete line of systems or re- 
‘placement units for almost every transportation or handling 
problem. Lehigh solves them all — with a “million mile” service 
record! Your inquiry is invited. 


Me. TRUCK SYSTEMS anp UNITS 


LEHIGH. INC COMMERCIAL REFRIGERATION UNITS 


Lehigh Manufacturing (Zo. LANcasterR, PENNA. 
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LATEST DEVELOPMENT IN THE MULTIPLE 
QUART FIELD IS THE “GAL’-PAC. IT IS 
BASED ON THE OBVIOUS FACT THAT 


There Are Four Quarts In A 


Gallon 


= On March 9, 1955, 

pa a newspaper adver- 

tisement in the Tor- 

featare rington, Connecti 

cut Register asked 

the question, “When 

are gallon milk sav- 

ings coming to Con- 

necticut?” The ad was signed by Toll 
Gate Farms of Litchfield. 

A week later another Toll Gate 
Farms ad appeared which declared 
that consumers would soon be able 
to enjoy the savings that accrued from 
gallon milk sales. 

Nowhere in the advertisements did 
the word “jug” appear. The phrasing 
was always “gallon milk sales.” But 
Connecticut milk dealers, already jit- 
tery over a gallon jug battle in nearby 
Massachusetts, were ready to believe 
the worst. 

Telephone wires sizzled with a 
charge of messages, questions, and 
accusations that practically burned 
off the insulation. “What are you try 
ing to do, bust the market wide 
open”? was the general tenor of the 
remarks. 

On April 1 the industry and the 
public got the answer. Toll Gate 
Farms began distributing a package 
of 4 single quarts in glass through the 
stores. The 4 quarts were packed in 
a cardboard carrier. The unit, called 
the “Gal”-Pak, was priced at 83 cents, 
4 cents a quart lower than the price 
of single quarts in paper. 


It took a couple of days for the 
public to get used to the idea. But 
from April 3 up to August 19, when 
Hurricane Dianne belted Connecticut 
with the worst floods in the state’s 
history, “Gal’-Pac sales showed a 
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By NORMAN MYRICK 











This is the “Gal’’-Pac ready for the dairy display cabinet in the store. On the basis of 
four months experience Mr. Preston Davenport, its originator, has found that the car- 
rier will last five trips making its cost about one cent per trip. 
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Pours like a pitcher 


October, 1955 


AP ied ae tonal |W ner 


and NOW 
there are EIGHT! 


KALAMAZOO 
MINNEAPOLIS 
PHILADELPHIA 
ges « “ig 


KANSAS CITY 



















BASTROP 





Keeping pace with the tremendous growth in the 

national consumption of milk, International Paper Company now 
has Single Service Pure-Pak plants in eight locations 

throughout the country, strategically located. These locations 
have been selected from the standpoint of giving the 

ultimate in service and providing a close control of inventory 
levels at the dairies. 

All of the International Pure-Pak milk containers are produced 
under the strictest control all the way from the tree in the forest 
through the mills and converting plants to the finished product. 


COMPANY 


SINGLE SERVICE DIVISION 


220 East 42nd Street, New York 17, N.Y. 
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moderate but steady growth. Sales 
rose from 150 units on April 8 to 335 
units on August 13. 

The “Gal”-Pak is the personal crea- 
tion of Preston Davenport, owner and 
operator of Toll Gate The 
plant and distributes be- 
4,000 quarts of milk 
a day. It is a good, sound progressive 
business that Mr. Davenport has built 
over the years, quart by quart. How- 


Farms. 
processes 


tween 3 and 


ever, the business needed more vol- 
ume. The place to get it was in the 
stores, where Toll Gate had no out- 
lets. The problem was how to win 
a spot in this highly competitive field. 


Just about all of the milk distrib- 
uted through stores in the Torrington, 
Waterbury, Litchfield area is in paper. 
Mr. Davenport did not believe that 
he could buck the competition with 
another paper package. Furthermore, 
the volume he expected to get was 
too big for a hand filler, but not big 
enough for an automatic filler. He 
considered a gallon jug, but rejected 
it because its legal status was uncer- 
tain and because it entailed the pur- 
chase of new equipment and the es- 
tablishment of another line in the 
plant. 

The solution, he felt, had to be a 
package that would be different, yet 
one that could be produced with the 
equipment already on hand. He found 
his answer in the “Gal’-Pac. 

The “ 
of heavy cardboard according to a 
design created by Mr. Davenport. It 
is manufactured by a box making firm 
and shipped in a knocked down con- 
dition. The carriers are assembled and 
packed four to a case at the milk 
plant. 


Gal’-Pac carrier is made out 


The cases, with the four as- 
sembled carriers, go to the filler where 
the operator cases directly into the 


carriers. After being filled, the cases 
are stacked on dollies and rolled into 
the cold room. 


Mr. Davenport has found that the 
carriers will average about five trips 
before they have to be discarded. He 
has distributed 27,000 units with his 
original order of 5,000 carriers. He 
found that the carriers would stand 
up under cold room storage and that 
dry ice could be used for cooling 
when they were in the trucks. The 
cost of the carriers per trip comes 
out to about 1 cent a unit or a 4e net 
per quart. 





How the “Gal’-Pac Price 
Was Determined 


Single quarts paper 25¢ 
2 single quarts, paper 49c 
1, gallon, paper 47¢ 


4 quart unit in terms of half gallons, 
45¢ or 90c a unit 
Reduction in store margin of Ic per 





quart 4c 
Savings on containers cost 4c 
Cost of “Gal’’-Pac per trip Tc 
Retail cost of “Gal’’-Pac 83c 


PATTERN OF SALES 


Individual 
Store Marketwide 
Monday 32 230 
Tuesday 28 250 
Wednesday 20 168 
Thursday 24 213 
Friday 36 222 
Saturday 64 333 
Total 204 1,416 





The demand pattern shows a con- 
sistent high Fridays and Saturdays 
when customers buy for the weekend. 
Holidays, of course, also send the 
sales curve upward. Wednesdays are 
the low days followed by a gradual 
rise which comes to a climax at the 
end of the week. The pattern stands 
out with remarkable claritv on the 
chart that 


sales accompanies — this 


article. The spectacular drop begin- 
ning on August 18 tells its own story 
of the terrible disaster that ravaged 
the Naugatuck Valley. 


The economics of the package are 
still in the process of unfolding. Ac- 
cording to Mr. Davenport, when the 
quartage hit 800, which means 200 
“Gal’-Pak units, the distribution cost 
for a man and a truck were 2 cents 
a quart. The 
which the packages are sold covers 
about 50 miles. 


wholesale route on 


The crucial question, of course, is 
the retail price. Price schedules for 
milk out of stores were: single quart 
in paper—25c, 2 single quarts in paper 
—49c, half gallon in paper—47c. Stores 


were operating on a 3 cent markup. 


The 4 quarts in glass put up in the 
carriers sell out of the stores for 83c. 
Mr. Davenport says the price differ- 
ence is justified economically. The 
unit requires and gets a 20 cent de- 
posit. To get the refund customers 
must return the bottles in the carriers. 
Actually the refund would be made 
without the carrier, but the statement 
encourages people to use the carriers 
which they are inclined to do anyway 
simply as a matter of convenience. 


Arguing that there were economies 
to the storekeeper in handling the 4 
quart unit as opposed to the single 
quart, Mr. Davenport persuaded store 
managers to take a 2 cent a quart 
markup instead of 3 cents. This gave 
then 8 cents a unit which is almost 
10 per cent. 

On the basis of these considerations 
the 83 cent price was determined. If 
two single quarts sold for 49 cents 
and a unit of two auarts in one pack- 
age sold for 47 cents then, Mr. Daven- 


(Please Turn to Page 106) 


NEW! MODERN! EFFICIENT! ECONOMICAL!— THE Aeadall 
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150° 


AUTOMATIC DUMPING SYSTEM 


LESS INITIAL INVESTMENT . . . LESS SPACE REQUIRED... 
LESS EQUIPMENT TO MAINTAIN 


PROVIDES — 
Greater sanitation . 
posite samples. . 
to operate . . 
wearing parts. . 


. . Better control . . 
. Less operator fatigue. . 
. Less power required (One Power Unit) . . . Fewer 
. Plus the regular features which have made 


. More accurate com- 
. Less steam required 


KENDALL WASHERS the watchword of the Dairy Industry for 


over 29 years. 


@@ KENDALL-LAMAR CORP. - POTSDAM, N. Y. @ 
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This is the actual sales chart on the “Gal’’-Pac. It was maintained 
by Mr. Davenport from the first day the package went on sale. We 
secured it a few days after the floods turned everything upside-down 
in the market. That is why the chart stops on August 26. 


The most spectacular aspect of the chart are the hills and valleys 
that occur from week-end to week-end. The two big week-ends, 
Memorial Day and Fourth of July, tell their own story of people stock- 
ing up for the three-day holiday. 


The precipitate drop at the beginning illustrates the difficulty of 
assessing correctly the reception that will be accorded a new idea. 
The package went on sale Friday, normally a time of peak buying. 
But it was new and did not command the sales that it did after people 
had time to become used to it. 





: Sales At Toll Gate Farms 
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The average sales have been definitely upward. The week-end 
of August 12 shows the largest volume for an ordinary week-end 
up to that point. The gain was not spectacular but it was steady. 


Perhaps the most graphic story is the thundering plunge that 
began Saturday, August 13. The drop through Thursday was normal 
as the rest of the chart clearly demonstrates. Thursday night, August 
18, was the night Hurricane Dianne broke loose. Friday morning found 
the market completely disrupted. By Monday, however, some sem- 
blance of order was beginning to emerge. Roads were opened up. 
People were slowly getting back into the familiar pattern. Distribution 
was proceeding, under handicaps, but it was proceeding. 

















| What they say about THATCHER: 








"Relying on THATCHER 


October, 





"Our dairy has done business with Thatcher as 
long as we can recall," Mr. Weber declares. 
"Not only did we introduce milk bottles in the 
Joliet market, we were one of the first dairies 
in the country to adopt Thatcher T-Squares, as 
well as use Pyroglaze designs. 


"T-Square Bottles, we found, saved us money 
and space right from the very start. We gained 


Left to right: Otto Weber, 
John Weber, General | Manager. 


has become a 
habit with us.’’ 


General Manager 
Weber Dairy Co., Joliet, Ill. 


Vice President; George Weber, President; 


over 30% more space in our refrigeration 
rooms at a time when it was needed the most. 


"We intend to continue selling milk in glass 
because that's where we make our profit. And 
we'll continue to rely on Thatcher for modern 
dairy containers because Thatcher takes 
personal interest in our business and its 
problems." 


® 
MAKE T-SQUARE BOTTLES a habit with your dairy too! They're 


strong, lightweight, 
T-Squares from your dairy supplier . . 
sales office near you. 


It's good business to do business with... 


high-trippage containers. 


Order Thatcher 
. or phone the Thatcher 


THATCHER GLASS 


Mr MANUFACTURING COMPANY, INC., Elmira, N. Y. 


Factories: Elmira, N.Y., Streator, Ill., 


Sales Offices: Boston, New York, Philadelphia, 


Lawrenceburg, Ind., Jeannette, Pa., 


Rochester, , Columbus, 


Saugus, Calif. 
Detroit, 


hicago, Louisville, St. Louis, Los Angeles, San Francisco 
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New Alabama Law Restricts 
Milk from Outside the State 


LABAMA HAS written into law 
a measure to control out-of- 
state milk. 
trate more clearly the 


Few things  illus- 
rapidity of 
fundamental change that is largely re- 
sponsible for present day turmoil in 
the fluid milk business. Five years 
ago Alabama was a deficit area. To- 
day the state finds it necessary to 
provide legislation aimed at regulat- 
ing milk that is competing with Ala- 
bama milk within the state. 

The new law, signed by Governor 
Folsom on September 12, authorizes 


prior to its final enactment. It re- 
quires the commissioner to notify all 
licensed producers of any change in 
rules or regulations and provides a 
30-day waiting period before any reg- 
ulation can take effect. 

The measure further provides that 
if a permit is suspended or revoked, 
the dairyman must be notified three 
If dissatisfied, the 
producer can go directly into court to 


days in advance. 


appeal from a revocation or suspen- 
sion. 


the act from stopping milk shipments 
at the state line for inspection except 
if the milk is being shipped by a pro- 
ducer who has no permit. 


Renewals Not Automatic 

Although the new law requires the 
commissoner to issue licenses to all 
out-of-state producers now holding 
permits to ship milk into the state. 
he is not required to renew these per- 
mits after their expiration at the end 
of six months. 

All milk producers heretofore have 
been required to obtain two permits 
to sell their milk in Alabama, one 
from the state health department and 
the other from the county health board 
in the county where the milk is dis- 
tributed. These permits still will be 
required in addition to the new one. 





The commissioner is prohibited by 
State Agriculture Commissioner A. W. 


Purpose of the new act is to regu- 
Todd, under the guise of health regu- 





late the flow of milk imports from 
neighboring states, especially Mibssis- 
sippi and Tennessee. Its enactment 


lations, to grant or deny permits to 
out-of-state dairymen to sell milk in 
Alabama. 


Don‘t Miss The 
BUYER’S GUIDE 


A quick and easy reference to 
equipment, products, and _ser- 
vices advertised in this issue. 


It also empowers him to stemmed from complaints from Ala- 
suspend or revoke licenses for “viola- bama dairymen that out-of-state pro- 
tions of rules and regulations promul- ducers, who are exempt from Alabama 
gated under the provisions of this act.” milk price controls, have encroached 
Restrictions on the commissioner's Turn to page 90. 


on their business by 
authority were written into the bill 


delivering to 











Alabama distributors at lower prices. 





IT PAYS TO USE R&M QUALITY FILTERS Emphasize Regular Clipping 


for the production of clean milk 


STEWAR] #@ 


ELECTRIC 


CLIPMASTER 
















UY Powerful] | 

Here’s what Wy motor in- | 
side the 

authorities say: } note Ot 


National Dairies— "Clipping udders a 
and flanks is the first step in clean milk production. 
Univ. of Wisconsin— ‘Clipping saves time when preparing 
udders for milking.” 
Oregon State College—“‘Dirty cows will mean dirty milk. 
Keep the hair clipped short on the udder, legs and flanks 
at all times.” } 
Leading Health authorities say:‘‘A regular clipping program 
means more wholesome milk and increased profits for every- 
one. It is an essential step in the production of quality dairy 
products.” Clipping reduces sediment, lowers bacteria, avoids 
contamination and helps in the control of lice, ticks, etc., 
which greatly affect milk production. Encourage this good 
dairy management practice. Write for free educational helps 
available to dairy companies interested in promoting the 
practice of clipping among their patrons. 


Sunbeam CORPORATION (formerly Chicago Flexible Shaft Co.) 
Dept. 122 —5600 West Roosevelt Road, Chicago 50, Illinois a 








WRITE: REEVE & MITCHELL 


211-221 NORTH 13th STREET -:- PHILADELPHIA 7, PA. 
Phones: Rittenhouse 6-6327; 6-6328 
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AND MANUFACTURING FACILITIES 
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Bee Chester- Jensen Company, Inc., is pleased to announce 
aca its acquisition of the assets and goodwill of Purity 
+ Manufacturing Company, Cattaraugus, N. Y. 

te _pro- The NEW As shown by the list at left, this adds important new 
jabama CHESTER-JENSEN units to the line of dairy equipment offered by Chester- 
oo LINE Jensen and its distributors. Storage Tanks and Vats, 


Cheese and Receiving Equipment are among the out- 
standing additions made to our line, which now also 
includes the most complete array of pasteurizers of all 
types and sizes ever assembled. 


prices. 





Ste-Vac Heaters 
and other types 


Fan Coolers ; } ’ ; 
and other types Manufacturing operations will be continued at 
Chester and Cattaraugus as heretofore, the latter under 
Aimecgherc Type the name Chester- Jensen Company, Inc., Purity Divi- 
Pressure-Well sion. Experience in the manufacture of dairy equip- 
Pasteurizers ment for the two operations totals over 120 years. 


Vacuum and 


Purity Pasteurizers Executive, sales and other offices will be maintained 


The Vacuumizer only at Chester. 


Chester-Jensen pledges faithful continuance of the 


Storage Tanks 
. painstaking attention to details of design and construc- 





and Vats 

oa ; tion which have in the past characterized its products 
— Renehing Sqntpment and those of its new Purity Division. Indeed, with our 
t - . ° *qe.e ° 
iat Can Washers broader line and increased facilities, we are determined 

dle to improve the service rendered by every department 

7 Cheese Vats and f P “thief y des 
ction.” Equipment of our business. 
baring Cuteere Cabinets Write or call us at Chester, Pa., for any further 


1 information desired. 
| min. Flavor Mix Tanks 











flanks 
Water Chilling Units 
ogram 
every- Beverage Coolers 
- dairy 
mete, aa tee Gece C H E S T ER R- J E N S E N 
aa and Vat Equipment 
|helps | | 5th & Tilghman Sts. 

h . . . and other “ae 
mM Sanitary Equipment CHESTER, Pa. im ai 7 P 
haft Co.) 
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Fair Trade Law Unconstitutional in 
North Dakota, Uncertain in N. C. 


JUDICIAL decision in North 
Dakota and _ legislative inde- 
sion in North Carolina are 


indicative of the confusion that sur- 
fair trade legislation in the 
milk business. 


rounds 


Asserting that “there has arisen in 
this nation an urge to regulate every- 
thing,” Burleigh County District Judge 
George Thom, Jr., in Bismarck, North 
Dakota, handed down a decision hold- 
ing unconstitutional a 1955 North 
Dakota control “unfair 
trade practices” in the dairy industry. 
The decision was in favor of Fair- 
Foods Co. of Omaha, Neb., 
which has business interests in North 
Dakota and which had challenged the 
validity of the law. 


intended to 


mont 


“In my opinion,” the judge wrote 
in a memorandum opinion, “this law 
cannot be upheld under the police 
power of the state, nor upon any other 
ground.” 

In commenting in his opinion on 
“an urge to regulate everything,’ 
Judge Thom added: 

“There is practically no business in 
this state that does not have to take 


out a license to do business. This has 


CANDY FIRM MERGES WITH 
BEATRICE FOODS CO. 


HE D. L. CLARK COMPANY 
of Pittsburgh, maker of the na- 


tionally known Clark candy bar, 
hes merged with Beatrice Foods Com- 
pany of Chicago. The announcement 
was made by W. G. Karnes, presi- 
dent of Beatrice, and Harold S. and 
D. L. Clark, Jr., board chairman and 
president 


respectively of the candy 


firm. 


The merger provides further diver- 
sification in non-dairy products for 


T. M. HINES, President 


PIEDMONT 


STONEWALL AT 


caused the creation of numerous 
boards and bureaus and inspectors to 
bother and interfere with the busi- 


nessman.” 


The new law was scheduled to go 
into operation July 1 but was in ef- 
fect suspended by injunction pending 
outcome of the court action. It placed 
restrictions on advertising, methods of 
lending or selling storage, display or 
vending equipment, and extension of 
credit to distributors. 

The measure required that dairy 
companies require chattel mortgages 
on display or selling equipment rather 
than making outright loans. 


“In my opinion,” Judge Thom de- 
clared, “the Legislature does not have 
the power to void existing legal con- 
tracts under the pretense of regula- 
tion.” 


“It is claimed that it is within the 
‘police power’ of the state to make 
such regulations,” he continued. “This 
is the familiar excuse for interference 
in the business of the people, and 
does not impress this court... 


“Beyond question the legislative mo- 
tive and purpose were good. But it is 


Beatrice Foods by the addition of an- 
other quality product and established 
national brand name to the Beatrice 
line. The deal has been approved by 
directors of both companies, and only 
a formal vote by Clark stockholders 
remains as the final step. 

Terms of the merger call for own- 
ers of Clark stock to receive a total 
of 85,400 shares of 
common in exchange for all assets of 
the candy firm. This is a ratio of 3.5 
Clark for one 


Beatrice Foods 


shares of share of 


Beatrice. 


Established 1931 


. | 
CHARLOTTE, N. C. 


COOLER, FREEZER AND QUICK FREEZE SPACE 





70 


a matter of common knowledge that 
pressure groups are frequently able to 
bring about legislative action they be. 
lieve will be to their advantage hy 
their argument that it is needed fo) 
the protection of the public.” 


Concerning the Indecision in North 
Carolina: 


Acting under the provision of a new 
state law, North Carolina’s State Milk 
Commission revised its schedule of 
fair trade practices for milk distribu. 
tors with special emphasis on a new 
rule prohibiting the sale of milk be- 
low cost for the purpose of harassing 
and destroying competition. The com- 
mission issued a statement saying that 
the commission, like the legislature, 
adopted no formula for enforcing the 
vague, new law. 


Recognizing the futility of the law 
because of the lack of enforcement 
provisions, the commission apparently 
used the “public statement” to dis- 
avow in advance any blame that might 
It tossed the hot potato back 
into the hands of North Carolina leg- 
islators, telling the people, in effect, 


ensue. 


“If the law doesn’t work, it’s not ow 
fault. We just administer the law your 
legislators give us.” 

At the same time, commission mem- 
bers were conferring with the. state 
attorney general’s office, trying to work 
out a formula for enforcement of the 
regulation. 


The 


continue 


Clark 


with 


candy operation will 


present management, 
personnel, manufacturing, product 
market- 
Karnes 
The Clark company will con- 


names, company name and 


ing methods retained, Mr. 
says. 
tinue to be directed by the same top 
men, Harold S. Clark as chairman of 
the board and D. L. Clark, Jr., as 
president, Karnes emphasized. The 
Clark company’s main factory and 
executive headquarters are in Pitts- 
burgh, with a branch factory in Evans 
ton, Illinois. 


Phones: 4-0811. 4-0812 


COLD STORAGE CORPORATION 


LOW INSURANCE RATES 
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Products as popular 
as these deserve (and get!) 
fast, accurate Lynch packaging 






© i\ s 


[aane sees tesa eee 





io 
== 


Many of the most popular, fast-selling lines such as the four illustrated 
above are packaged automatically on the Lynch Model T & K. Profit from 
T & K packaging — with greater production speed and accurately controlled 


weights. Write, wire or phone for complete information ! 


ANDERSON, INDIANA 


Branches—New York @ Toledo @ Chicago @ San Francisco 
Los Angeles @ Atlanta @ Dallas @ Toronto 
Export Dept.: 13 East 40th St., New York 16, N. Y. 





PACKAGING MACHINES 
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JOHN F. SCHEAFER 
Chairman, Sales Section 


H. COPLAND GREENE 
Chairman, Milk Supplies Section 


MIF Convention Program Ranges 
From Insect Control 
To Atomic Energy 


HE FUTURE WILL vie with 
Tie present for top billing at the 

annual Milk Industry Foundation 
Convention which opens on October 
26 in St. Louis. Starting out on the 
high wire of sales promotion the pro 
gram blazes through atomic energy, 
college dairy training, Russian agri- 
culture, and a brilliant array of tech 


nical discussions. 


According to Foundation officials, 
more than 2,000 milk dealers from 
the United States and Canada plus 
representatives from other countries 
are expected to attend the three-day 
meeting. The Statler Hotel will serve 
as the big tent and if you haven't 
made your reservations yet, man, you 
better get at it. 


A possible road into tomorrow will 
be sketched by George B. Foster, of 
the Industrial Nucleonics Corporation, 
Columbus, Ohio. Mr. Foster will dis- 
cuss “Nuclear Controls and Measure- 
ments for the Dairy Industry.” A 
technique for sterilizing dairy prod- 
ucts without heat, a subject that has 
intrigued investigators for many years, 
will be brought up to date and pos 
sibly projected ahead a year or two, 
by Dr. Sam Goldblith of the Massa- 
chusetts Institute of Technology. Un- 
der the heading “Cold Sterilization 
of Dairy Products With Ultra Fre- 
quency Waves” Dr. Goldblith will ex- 
plore the significance and techniques 
of this approach to bacteria problem. 
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A highlight among a pretty good 
collection of candle power will be a 
report by the Foundation’s commit- 
tee on College Relations. This report, 
Bob Cleary of 
Welsh Farms, Long Valley, New Jer- 
sey, will consider the problem of col- 


to be presented by 


lege training in the dairy industry. 
Dealing with a profoundly significant 
problem that is characterized by de- 
clining enrollments in collegiate dairy 
departments on the one hand and 
graduates unable to find jobs in the 
industry on the other, the report 
should do much to clarify industry 
thinking. 

Teaming up with the International 
Association of Ice Cream Manufac- 
turers, convention goers will get a 
secondhand look at agriculture in the 
Soviet Union on Thursday morning. 
Dr. W. V. Lambert, Dean of the Col- 
lege of Agriculture, University of 
Nebraska, who got a first hand look 
when he led the Farm 
Delegation to Russia last summer, will 


American 


compare dairy production and distri- 
bution methods with 
Soviet Union. 


those in the 


Work horse of the convention will 
be the old standby, the technical 
sessions. Six sessions are scheduled 
beginning Thursday afternoon and 
running through Friday afternoon. 
Sixty-four separate items are included 
on the technical program with many 
of them broken down into splinter 
subjects. 


ALBERT E. GEISS 
Chairman, Plant Technical Section 


MART G. PEDERSON 
Chairman, Laboratory Section 





WILLIAM L. HALE 
Chairman Accounting Section 


H. G. STEIGERWALT 
Chairman, Motor Vehicle Section 


Accolade for most provocative title 
goes to Paul Potter, Paul Potter and 
Associates, whose talk bears the in- 
triguing label, “Sacred Cows vs. 
Legitimate Profits, or Why Compa- 
nies Go Broke.” Mr. Potter, indicative 
of the caliber of speakers, will stir up 
the first sawdust at the Accounting 
Section. Other sections include Labo- 
ratory, Milk Supplies, Motor Vehicles, 
Plant, and Sales and Advertising. 
Among the newcomers to the techni- 
cal session program this year will be 
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‘““...maintaining our yields at high level... 
most happy with temperature control..." 
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“tas: 
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Recently the Prairie Farms Creamery of Carbondale, Ill., installed a new 
De Laval H.T.S.T. Plate Pasteurizer for a cottage cheese operation. After 
thorough test on actual production runs, Mr. John M. Raab, Manager, said: 





It has only been a short while since this press has been 
y I 
in use, however, we are well pleased with its perform- 
j/ 


ance. We are maintaining our yields on cottage cheese 


at a high level and have been most happy with the tem- 





perature control on our skim milk during pasteurization. 


LT 
 Seetton Our plates have been cleaning up perfectly and there 


has been no evidence of burn-on in our heating section.’ 
ve title 
er and 


~~ If you want greater efficiency . . . production .. . and profits . . . in your oper- 


Ws VS. 
; ations, get all the facts on the De Laval H.T.S.T. Plate Pasteurizer . . . today! 


Jompa- 
licative 
stir up 
yunting 
- Labo- ® 
»hicles, 
rtising. 





techni- 
will be 





THE DE LAVAL SEPARATOR COMPANY Poughkeepsie, New York + 427 Randolph St., Chicago G6 + DE LAVAL PACIFIC CO. 201 E. Milibrae Ave., Millorae, Calif 
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Henry Jennings, technical editor of 
Fleet Owner. Mr. Jennings, a na- CALIFORNIA ASSOCIATION 
tionally recognized authority on fleet GROWING 

operation, will address the transpor- 


F : Producers Dairy Delivery, Inc. 
tation section. ‘ : 


of Fresno, Calif., has joined 

There is always a certain amount Associated Independent Dairies 
of preliminary sniffing of noses be- of America, according to an an- 
fore the convention really gets under- nouncement by Al Ferrari, presi- 
way. This year the ice cream people dent of the association and head 
and the disciples of fluid milk will of Red 
meet jointly on Wednesday for a 
‘Sales-O-Rama” built around the ac- 
tivities of the American Dairy Asso- 
ciation. Tuesday Night will be Col- 
lege Night and will also be a joint 
affair. That, of course refers to the 
cooperative character of the evening 
rather than its location. 


Top Dairy Products, 
Vallejo, Calif. Organized last 
year by four California inde- 
pendents, A.I.D.A. serves the 
members as a central buying 
agency for the purchase of dairy 
supplies and equipment, adver- 
tising material and other items 
that can be procured at lower 


The Milk Industry Foundation Con- prices through larger volume 
vention proper will take over the purchases. Meetings of the 
center ring on Thursday morning. members also provide an oppor- 
Dr. F. Bruce Baldwin, Jr., Philadel- tunity to exchange ideas, infor- 
phia’s pride and a real handy man mation and experience in all 
with a verb, will, as President of the phases of dairy operation. In 
Foundation, give the opening address. addition, the organization owns 
Also speaking at the morning session the registered brand “Gingham 
is Grant Carlyle, president of the Girl,” and members are _privi- 
National Dairy Council of Canada. leged to use the brand and the 
If Dr. Bruce approaches his form of distinctive gingham package for 
last year it should be a real wing- any or all of their products. 





dinger of a beginning. 





Entertainment of both high and 
low power is on the agenda. The 
St. Louis Symphony Orchestra, 99 
pieces strong, will give a special 
Rodgers and Hammerstein Festival at 
the St. Louis Opera House on Wed. 
nesday evening. This is the kind of 
music that makes young men enlist 
in the Marine Corps and causes a 
wicked gleam to shine in eyes grown 
dim from wicked gleams of other 
years. No commercials either. 

Somewhat lower down on the scale 
but possessed, nonetheless, of a con- 
notation that suggests incendiary ac- 
tivity in the village at even-tide are 
the Night Club parties planned for 
Thursday and Friday evenings. Don’t 
know what they are but it might be 
a good idea to find out. 

From where we are sitting away 
up here in the fifty cent seats it looks 
as though the program people have 
come up with a good one. 





For Further Facts About the 
M.1.F. Program Please Turn to 


Page 93. 

















SERVICE CAP 


Paperlynen Caps are ADJUSTABLE to 
any headsize. Insure perfect fit. Light 
and comfortable. More ECONOMICAL. Reduce your 
present Cap expense by 50%. Distinctive with your 
special imprint. Millions used annually by nationally 
known companies. Just mail coupon below with man- 
ager's signature and we will send you absolutely FREE, 
a Patented Adjustable Paperlynen Service Cap. 





PAPERLYNEN COMPANY 
555 West Goodale St., Dept. E-10, Co'umbus, Ohio. 


Please send absolutely FREE, a Patented Adjustable Paperlynen Cap. 


Firm Name. 





Address___ ee 





City seataidliainaciicieesninendiitiactiapasniciaiia State_ } 
Signature 
of Manager__ — quatiemriasp naman 
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Name of Pape ober mow equal paiad PENN - MICHIGAN MFG. CORP. 
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not what we say... but what another 
satisfied user says about 


— WALKER Farm Pick Up Truck Tanks 





ee I haul bulk milk over two regular routes 


out of Hartford to Milwaukee. 


My IWalker stainless steel jacketed 2,000 gallon 
pickup truck tank has proved itself in both ef- 
ficiency and protection in the extreme weather con- 


ditions existing in the Milwaukee area. 


Motor and pump have given excellent service and 
the milk handling equipment has been maintained 
in the best possible condition with surprising ease 
and little time or effort required. 


My IWalker pickup truck is certainly doing an 
A-1 job! 


CLEMENT HANRAHAN 


North Lake, Wisconsin 


original 
roomy 
two 








Check These Outstanding 
WALKER FEATURES 


Tank materials and construction 
conferm to or exceed 3A standards 
requirements. 


One piece pressed tank heads. 


Round stainless steel deck plate 
with metallic seal for dust cover 
eliminates gasket, a WALKER Pat- 
ent. 


Waukesha or Viking Sanitary pump 
with V-belt drive. 


Portable stainless steel refrigerator 
chest for carrying milk samples. 





compartment 
cabinet 


Separates Mechanical 
Unit From Milk 
Handling Equipment. 


Clem Hanrahan coils plastic 
hose on rack in Roomy 
WALKER CABINET . . .All equip- 
ment and controls are placed 
at comfortable working height 
for ease of operation. All parts 
are accessible for quick, con- 
venient servicing. 




























STAINLESS EQUIPMENT CO. 


New Lisbon, Wisconsin 


October, 1955 
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Price Control Battles Fought 
Bitterly on Wide Front 


said that while no evidence had been 
submitted at the hearing, the refrig- 


@ Off Again, On Again In New Jersey 
@ New Nevada Commission Goes Into Action 
@ Dean Gains In Tennessee Court 
© Virginia Court Gets An Earful 
FLORIDA: 
Gripe on Alleged Free Refrigeration 
Service 


Five refrigeration men told the 
Florida Milk Commission it was “gen- 
eral practice” for dairies to provide 
free refrigeration service to retailers, 
but they offered no immediate proof 
the service was for milk coolers. 

The commission held an early Au- 
gust hearing on the matter after receiv- 
ing complaints that alleged free service 


was one reason for high milk produc- 
tion costs. 


Although they testified that milk 
producers commonly provide free re- 
frigeration service, the witnesses said 
they were confused over a law which 
permits dairies to install and service 
ice cream equipment but not equip- 
ment for other milk produtcs. 


James Knight, commission attorney, 





eration men expected to submit proof 
on the matter. 


ClO Group Condemns Milk Order 


An order by the Milk Commission 
requiring a seven-day waiting period 
before milk retailers can switch to 
another wholesaler was assailed by the 
Florida State CIO Council at the con- 
clusion (Sept. 4) of its annual conven- 
tion in Miami. 

The CIO group authorized its lead- 
ers to draw up a “strongly worded 
resolution” condemning what it called 
the “arbitrary order.” 

Milk Commission Chairman C. Ray- 
mond Lee has defended the order as 
essential to keep producers and dis- 
tributors from being suddenly left 
“high and dry” with milk on hand 
already contracted for. 





Consult the GUNDLACH COMPANY for 
answers to your Questions about: 
PRODUCT, ADVERTISING, PACKAGE, PROCESSING 


Your Problems are our Business 
eae —— 


VY Check and Write Us For Details 


G. P. GUNDLACH AND COMPANY 
Servant te lhe Dairy FIudustey 


CINCINNATI 3, OHIO 


1201 W. EIGHTH STREET 
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[_] Vehicle Cards 
[ 
[ 


| Bottle Hangers 
(] Snap-Ons 
(CD Lapel Buttons 


[_] Dominations 
} 3” x 6” Folders [_] Kleen-Stix - 
[_] Chrome or Wood Frames 

[_] Stix-on-Frames 

(_] Package Reproduction 


NEW JERSEY: 


Price Cutting May Bring New Con. 
trols 


FTER THE SLASHING of re 
A tail milk prices by at least four 

major food chains in North 
Jersey, representatives of the State 
Office of Milk Industry consulted in 
late August with Governor Meyner on 
the course of action to be taken by 
the state. 

Meyner told a press conference that 
reimposition of price controls at the 
retail level, or abandonment of state 
price-fixing at the farm level, were 
among alternatives discussed by him 
with F. R. Hoffman, the Office of Milk 
Industry’s director; Chester Schomp, 
deputy director, and Joseph Lanigan, 
deputy attorney general. 

The state abandoned price controls 
except at the farm level last Feb. 15 
after price-cutting had _ unstabilized 
the market. Resale controls had been 
in effect since May, 1953, after a 
four-year period during which the 
state had fixed only farm prices. 


The governor said the action of the 


food chains had resulted in dealers 
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putting pressure on farmers for a cut 
in the farm price, even though this is 
a period of short supply. 

Farmers now receive $5.87 per 100 
pounds for standard grade milk. Mey- 
ner said this was about the same price 
that dealers must pay in out-of-state 
controlled markets. 


It was noted the chains had dropped 
their prices for standard grade milk 
from 24-24% cents a quart to 224-23 
cents. The price cutting, an OMI 
spokesman said, appeared to be con- 
fned “to the old battleground of 
North Jersey.” 


NEVADA: 
To Determine Grade A Milk Usage 


J. REED, CHAIRMAN of the 

A Nevada Dairy Commission, 

* which was created by the 

1955 state legislature, said one of the 

first moves of the new agency would 

be an effort to determine the usage of 
milk sold as Grade A in the state. 


He said he understood 93 per cent 
of the Grade A milk sold in the state 
was used by consumers. However, 
he explained, there were two distrib- 
utors in western Nevada who had 


been declaring surpluses to Nevada 
producers and at the same time were 
shipping whole milk from Cedar City, 
Utah, across the state to their retail 
markets in and near Reno. 


Nevada dairymen are paid on the 
basis of butterfat content of Grade A 
milk. The milk not sold as such at 
retail is declared “surplus” for manu- 
facturing purposes, bringing the pro- 
ducer a lower price. 


By the terms of a 1955 state dairy 
act the distributors are required to 
keep books on the milk handled and 
to show its usage. Percentages that 
are sold in bottles as whole milk, milk 
that is manufactured into butter, cot- 
tage cheese and ice cream are to be 
a matter of record available to the 
new commission. 


PENNSYLVANIA: 


Welfare Head Says Price Too High 
by a Nickel 
TATE SECRETARY OF WEL- 
S FARE Harry Shapiro urged the 
Pennsylvania Milk Control Com- 
mission to take action to reduce the 
price of milk to state and state-aided 
institutions. 


The commission, which had been 
conducting public hearings into the 
institutional situation and other phases 
of milk control at the recommenda- 
tion of Governor Leader, was expected 
to come up with decisions in Sep- 
tember. 


Asserting that the price of milk to 
institutions was “too high,” Shapiro 
said that federal institutions, not under 
the commission’s price controls, were 
purchasing milk at 5 cents a quart be- 
low that paid by state institutions. 


Shapiro said dealers were willing to 
sell milk cheaper to the state and 
state-aided institutions if permitted to 
do so by the commission. He also 
noted that such lower milk prices 
would benefit taxpayers. 


During the fiscal year which ended 
May 31, institutions under jurisdiction 
of the State Department of Welfare 
used more than 14,200,000 quarts of 
milk, of which about 10,800,000 were 
produced on institutional farms and 
3,400,000 purchased. 


In another development, the ques- 
tion of whether an ice cream com- 
pany is a milk dealer subject to 


Economy Through Craftsmanship 


In Your 


BODY 








BUTTER * EOGS + CHEESE - POULTRF’* smozmrooes 


eee, 


FOOD PRODUCTS 


by SCHNABEL 


The pride of craftsmanship identified with 
Schnabel for almost 100 years of manufacturing 
is your guarantee of built-in economy in refrig- 
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ance costs. 


erated truck bodies. 


A few of the features you will find in Body 
by SCHNABEL are balanced refrigeration .. . 
slide out compressor... 
construction . . 
construction .. . 
all galvanized steel. 


welded and Rivet-Seal 
. patented insulating and door 
maximum loading space . 


Schnabel design, fabrication and manufactur- 
ing methods give you ruggedness and wear- 
ability. This means longer life, lower mainten- 


Let us show you how Schnabel can save you 





SINCE 1860 


money. We’re as close as your telephone. 


the SCHNABEL company 


SOUTH TENTH STREET 


October, 1955 


PITTSBURGH 3, PA. 
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provisions of the Pennsylvania milk to file 2n answer and promised to try order of the Virginia State Milk Com. the 
control act was taken under advise- to expedite disposition on the litiga- mission establishing new maximum distri 
ment by the Commonwealth Court in ton. rates. Be 
arri ‘y after arin’ - nt The i : é a Chic: ‘or- : 
Harrisburg after hearing arguments. x milk company, a Chicago -_ High’s, a distributor on the north. cont 
oi ke oy . poration, has a processing and bottling Virgini k id whic 
rt issuc was raised in an equity plant at Conway, Ark. In its petition ern Virginia met et, chargec the rates al 
proceeding instituted by the Rieck it claimed a monthly milk business in were set up “on a purely conjectural ble 
Ice Cream Co., Pittsburgh, to keep — Memphis in excess of $70,000. basis, in order to give lip service” to oan 
the State Milk Control Commission ee ve ; ; a statutory requirement. 
F Be r ‘ Ihe new Tennessee law in question : the | 
7 ) ‘e ' y > bs < , ye ra . . . . ry 
"s a “oy company *0 se * prohibits the sale of milk in any mar- The company asked the court to a re 
——e & 8 milk dealer whereby * keting area in the state at less than void the commission order of Aug. 29 7 
would be required to file a financial prevailing wholesale or retail prices. which classified milk sold in the mun 
statement with the commission. The . 
; Dean contended the act was mo- Arlington-Alexandria market area and man 
company has a $2,000,000 investment ei aca : , i ; 
: ; nopolistic and unconstitutional because fixed maximum and minimum prices the 
in plant and machinery. t “unlawf , 
? it “unlawfully delegates to private per- for that market. Also sought by the It 
TENNESSEE: ey the right se ice “ — company was a temporary injunction mut 
the manner and method in which a bia ‘fii ; 
Dean Challenges Tennessee Law ae ' staying enforcement of the order pend- that 
eae . prt eee re plaintiff may engage in the sale of ing outcome of the appeal ' 
PLEA BY TRE STATE of Ten- fluid milk or milk products.” 5 : 
nessee for dismissal of charges Sites: ional te of 0 oa The commission’s new price sched- cha 
by Dean Milk Co. that a 1955 en on ee ee ee amt Whated to | 
ee ae ee Mile @ wnted “i | ule for northern Virginia was based 
Tennessee legislative act is unconsti- Judge avis commented it sounds ( | 
spn _ 5 ate b o. ce: id , ae on a State Supreme Court ruling that . 
tutional was overruled in Nashville like a price-fixing act to me. ct i soe 
Mee . ‘ate minimum milk retail prices be set ac- 
early in August by Federal District yiRGINIA: « ; 
Court Judge Elmer D. Davis i cording to “representative reasonable 
; Milk Pricing Order Taken to Court costs” of bottling and delivering milk. 
Explaining he would ask the chief HEARING was scheduled for ’ 
judge of the Circuit Court of Appeals Sept. 23 in Richmond Circuit State Attorney General J. Lindsay 
in Cincinnati to appoint a special Court on a petition by High’s Almond, Jr. interpreted the ruling as 
three-judge court to hear the case, Dairy Products Corp. seeking to block meaning that minimum prices had to _— 
Judge Davis granted the state 30 days — enforcement of a recent price-fixing be fixed on median prices rather than -_ 
ma 
fiel 
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and from wash sinks. Each shelf has 
a 4 way slope to 5 center drain holes 
for quick complete drainage. Four 
double ball race swivel casters with 
Solid Rubber Ojilite Bearing Wheels 
for easy pushing. Stainless Stee! con- 
struction welded into a rigid, long 
lasting unit. 


— ANYONE CAN APPLY 


NoDrip plastic coating is eas- 
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fective as soon as dry. Acid, TWINS” L 
alkali and brine resistant. ) 
fig. 5—The 2 in 1 Truck—One ‘19. 505—A “Grab and Go" Truck | 
side handles any size milk can; — Simply guide hook to engage can b 
the other, square butter boxes. handle, depress truck handle and 
Adjustable grab hook engages you're ready to go! Properly curved, 
FREE... SEND NoDRIP HANDBOOK can Me ~~ — Bear- easy-grip handle gives perfect bal- 

‘ ing eels o oli ubber are J i- ti ) 
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and what it does. Consult your jobber for 5, 8 or 10 gallon cans. . 
SEND COUPON TODAY — city STATE or write direct for literature. 
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1171 DIVISION ST., FARIBAULT, MINN. 
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the absolute Towest cost of any one 
distributor. 


In its petition to the court, High's 
contended that the commission's order, 
which has been interpreted as setting 
a precedent in Virginia, is “unreason- 
able and capricious, substituting a fic- 
tional average reasonable total cost of 
the essential factors of distribution for 


a representative reasonable cost... 


The company charged that maxi- 
mum prices were set in an arbitrary 
manner contrary to statute, rendering 
the commission’s order null and void. 


It was further argued that the mini- 
mum rates established are “so high 
that true competition is impossible.” 

High’s, a Delaware corporation, 
charged that the order was contrary 
to law, “in that minimum and maxi- 





Don‘t Miss The 
BUYER’S GUIDE 


A quick and easy reference to 

equipment, products, and ser- 

vices advertised in this issue. 
Turn to page 90. 











mum retail prices were set in such 
manner and at such figures that no 
field is provided wherein free enter- 
prise and economical operation may 


have fair play...” 


n drawing up its order, the com- 
pany contended, the commission dis- 
regarded the petitioner's testimony 
and information as to its ability to 
earn a substantial profit on store sales 
of gallon quantities sold in half-gallon 
containers at 74 cents a gallon. 


Under the order, a minimum of 94 
cents a gallon must be charged in 
store sales in the Arlington-Alexandria 
market area. 


The company said it was selling 
milk at this price in the area in com- 
pliance with the order, but is donat- 
ing 16 cents of this amount to char- 
ity “to remain on a par with the 
District of Columbia-Maryland jug 
price of 78 cents effective Septem- 
ber 1.” 


“By eliminating the element of com- 
petition,” the company asserted, “the 
milk commission has created a leth- 
argy among distributors, resulting in 
a failure or refusal on their part to 
introduce modern methods and new 
equipment which would reduce distri- 
bution costs.” 


October, 1955 







it Pays To Take a 


Plonct:Wide Look \ 


at Weighing! 





A modeen Weighing Syston. 


Makes the Big Cost-Control Difference 


Today it’s more than ever important to think of weighing not 
in terms of isolated scales, but as a vital part of your overall quality- 
control and cost-control system. This means the right scales in 
the right places . . . to provide basic accounting records of mate- 
rials received, processed, shipped or transferred. Weight records 
that originate at scales directly affect costs, inventories and cus- 
tomer billings. Weighing errors cannot be corrected later— 
weights must be right the first time. That’s why it’s so important 
to have a modern weighing system for top efficiency in your plant 
operations. 

May we tell you more about the “weighing system plan”— 
and its application to your requirements? Write to ~~ 
. . » Toledo Scale Company, Toledo 1, Ohio. 
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Chester - Jensen Purchases 
Purity Manufacturing Company 


HESTER-JENSEN COMPANY, 
INC., has acquired the assets 


and good-will of the Purity 
Manufacturing Company of Cattar- 
augus, New York. The deal was 
completed on September 7 after brief 
negotiations. 


According to Chester-Jensen  offi- 
cials, the purpose and effect of the 
purchase is to broaden the line of 
equipment it manufactures for the will include 20 
dairy industry. The Purity line in- 


gallons. 


cludes rectangular space-saver storage 
tanks, storage vats, weigh cans, re- 
ceiving vats, can washers, complete 


KENT Ice Chip Maker 


1955 Models Offer Many New Advantages 
: " e 
Write for New Literature 
* 


May be purchased through 
your refrigeration dealer 


@ PACKS EASILY 


Around Cartons or Bottles 


@ 5-YEAR GUARANTEE 











Based on average 
water and. electricity 
costs you can make ice 
for as low as 5c a 


hundred. 








V4 
No Moving Drum with Seals to Leak Refrigerant. 
Just One Ice Removing Arm Turning in the Center. 
All parts Plated to Prevent Rust. 





From 2 to 35 
Tons Daily 
PRICED TO SELL 


Sizes based on 24 hour 
production and thick- 
ness of ice produced. 


KENT ICE MACHINE CO. — Dept. 1 
2244 South Michigan Ave. 
Chicago 16, Ill. 


Send us your new FREE BOOKLET on your 
KENT ICE MACHINE. 
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Tons 

Nantes 2 $ 1,800.00 
4 3,850.00 
Address 7 4,650.00 
9 5,950.00 
City Zone State 14 6,750.00 
16 to 20 8,500.00 

N ’ 
umber of tons used 20 to 25 9,500.00 
enouwe eeeeneeese Oetaseuetennonnd 30 to 35 12,500.00 


receiving units, cheese vats, culture 
cabinets. and flavor tanks. 

In addition that are three distinct 
types of Purity plainwall pasteurizers. 
These, coupled with two types already 
built by Chester-Jensen, will give the 
firm five models with a 
20 sizes ranging from 


total of over 
20 to 1,000 


The complete Chester-Jensen line 
different kinds of 
major dairy equipment. 
Manufacturing will be continued at 
both Chester, Pennsylvania where the 


at Cattaraugus, New York. The Cat- 
taraugus operation will be known as 
Chester-Jensen Company, Inc., Purity 
Division. 

Executive, sales, purchasing and 
accounting offices will be maintained 
only at Chester, from which point 
all operations will be directed and to 
which all correspondence should be 
addressed. There will be no change 
in name or in corporate management 
of the Chester-Jensen Company. 

This most recent addition to Chester- 
Jensen’s manufacturing operation has 
the practical effect of bringing to- 
gether under a_ single ownership- 
management three of the oldest and 
highly respected lines of dairy equip- 
ment built in the country. 


Originally there was The Chester 


Chester-Jensen plant is located and Dairy Supply Company, purchased 


THE THRIFT KING 


Lowest Priced Stainless Steel Pipe Tank 


When equipped with Pipe Washing Machine 


and Recirculating Unit, this one machine 
does EVERY cleaning job! 
EE 


* Positive cleaning by Recirculation . . . 
* Positive cleaning by Soaking... 
* Positive cleaning by Brushing . . . 


for all sanitary pipes, fittings and machine parts. 


J alkY In-Place-Cleaning for permanent pipe lines, storage 
: a, 


tanks, processing plate equipment and vats. 


See your Supply Jobber, or send for Bulletin—Section No. 800 
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and incorporated by the present man- 
agement of Chester-Jensen Company 


In 1934, the Company purchased 
the A. H. Reid Company, of Phila- 
delphia, which manufactured similar 
equipment and was also engaged in 
retail selling. 
lowing this acquisition, Chester de- 


During the years fol- 


veloped the now-famous Ste-Vac 
Heater, processes employing the Ste- 
Vac for continuous high temperature 
pasteurization of cream and ice cream 
mix, and a line of accessory equip- 
ment for HTST systems. 


In 1949, Chester Dairy Supply Com- 
pany purchased the assets of Jensen 
Machinery Company, of Bloomfield, 
New Jersey, excepting those involved 
in the manufacture of Churns and 
Cream Pasteurizers. At the same time 
the name “Chester-Jensen Company” 
was adopted. 

Purchase of the Jensen assets 
brought to Chester-Jensen the Fan 
Cooler, line of Vacuum and Atmos- 
Pasteurizers, 
Chilled Water Units and Beverage 
Coolers. 


pheric pressure-wall 


It also paved the way for 
further improvement of the company’s 
existing line of surface coolers. 
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Woop Superior Metalware Division 
St. Paul 3, Minn. 
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New Plant in Minneapolis Area 
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VER 150 DAIRY executives, 

other businessmen and civic 

officials from Minneapolis and 
the surrounding areas were guests of 
International Paper Company at the 
opening of the company’s new paper 
milk container plant in Golden Val- 
ley on Sept. 23. 


The new plant, located at 6100 
Olson Highway, is International 
Paper's first in the Minneapolis area. 
It is operated by the company’s Sin- 


gle Service Division which has eight 


such plants throughout the country. 
When in full operation, the new plant 
will produce Pure-Pak paper milk con- 
50,000,000 
containers a month for dairies through- 


tainers at the rate of 


out Minnesota and the surrounding 
states. 

Other plants of the Single Service 
Division are located at Philadelphia, 
Pennsylvania; Atlanta, Georgia; Bas- 
trop, Louisiana; Youngstown, Ohio; 
Kalamazoo, Michigan; Kansas City, 
Kansas; and Waco, Texas. 


Make your choice in dispenser 


CREAM CANS °* 





cans Superior—for greatest san- 
itation and unrivaled ability to 
stand-up in service. 





WIRE CRATES for paper and glass bottles * MILK CANS * 
HOODED and OPEN PAILS * STRAINERS 


Metalware for the Dairy Industry 
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MILLION GALLONS of orange At 
A juice a week will be shipped yrange 
t into New York by sea accord. dairies 
Tropicana to Send Orange ing to an announcement by Fruit tance 
Industries, Inc. Anthony T. Rossi. plant : 
Juice b Shi to New Y k president of the firm, reports his com- coast | 
y p or pany has signed an agreement to pur- No 
chase the 8,000 ton vessel Cape Avinof operat 
from the United Fruit Company. The 
ship will be re-named S.S. Tropicana, 
Plans call for transporting the GEN. 
orange juice to New York in refrig- 
erated stainless steel tanks. According Ger 
to Mr. Rossi this is the first time that of the 
liquid orange juice has been shipped pany, 
by sea. S.S. Tropicana will sail from at th 
Florida with its first cargo sometime Annu 
in December. in Ne 
The company plans to erect a two 31, I 
million dollar plant at Cocoa on the Ge 
Florida east coast where it will squeeze brillic 
the oranges and pipe the juice aboard as OI 
the ship. Upon arrival at New York admit 
the juice will be piped into packag- Th 
ing plants for immediate cartoning Pack: 
and delivery direct to distributors. Pulse 
Similar arrangements are on_ the try” 
docket for Baltimore and Boston. Al- the | 
: : . though no definite date has been set | leade 
The former United Fruit Company ship, S.S. Cape Avinof has been re-christened = ae : | 
S.S. Tropicana. The vessel will be used by Fruit Industries, Inc., to transport fresh orange for these two cities, Mr. Rossi used Ne 
juice from Florida to New York. the term “in the near future.” Robe 
Does 
T 6 ” . Cory 
he “KING ZEERO” Builds Inches fii 
Joel 
of th i| t bb ff tl ” Phar 
. pany 
using only a small compressor Vie 
Con 
The “King Zeero” insures an abundant supply of 32°-34 
ice water at all times at low cost for your peak refrigerating = 
load. | 
It cools more product at less outlay for operation and main- 
tenance than any other refrigeration system. * B 
Equally efficient for both flash and holdover cooling. on 
The patented flow of water through the Ice Builder provides stru 
continuous delivery of ice water without using current con- ann 
suming agitators. fac 
( 
“King Zeero” units are available in hee 
200 sizes, vertical or cabinet type, in out 
capacities ranging from 500 to 36,000 pla 
Ibs. of ice. Write for bulletins giving Jul 
: full details. - 
Cross Section of “King Zeero” Model tiv 
E-610 Ice Builder showing Efficiency THE KING aaayil COMPANY ex 
Louvres. (Water circuit through unit Ser 
is indicated by arrows.) 4300-14 W. Montrose Ave., Chicago 41, ill. git 
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At present the company distributes 


than 1,300 


orange juice to more 
dairies in 36 states by 75 long dis- 
tance refrigerated trucks from _ its 


plant at Bradenton on the lower west 
coast of Florida. 

No change is anticipated in the 
operation of the Bradenton plant. 


. 
GEN. CLAY TO ADDRESS PACKAG- 
ING INSTITUTE FORUM 


General Lucius D. Clay, Chairman 
of the Board, Continental Can Com- 
pany, is to give the Keynote Address 
at the forthcoming three-day 17th 
Annual Forum of Packaging Institute 
in New York City, beginning October 
31, 1955. 

General Clay, now retired after a 
brilliant military career, is recognized 
as one of the country’s outstanding 
administrators of a major corporation. 


The theme of this 17th Annual 
Packaging Institute Forum — “The 
Pulse of a Ten Billion Dollar Indus- 
try’ — will be very ably presented by 
the following outstanding business 
leaders: 

Norman Greenway, Vice-President, 
Robert Gair Company, Inc.; Fen K. 
Doescher, Vice-President, Lily-Tulip 
Corporation; Charles W. Kaufman. 


vise procurement and _ installation of 
all glass manufacturing equipment, 
said Owens. 

e 
DIAMOND ALKALI IN PUERTO RICO 


Formation of Diamond Chemicals 
of Puerto Rico, Inc. was announced 
today by Diamond Alkali Company, 
Cleveland, Ohio. 

The new firm will operate as a 
subsidiary of Diamond Alkali 
Miles H. Fairbank, Inc., of Puerto 


tico, holding a minority interest. 


with 


The subsidiary’s plant will be lo- 


178 Elzaburu Street, Hato 
Rey, a suburb of San Juan, capital 


cated at 


city. The existing structure was for- 
merly owned and used solely by the 
Fairbank corporation. 

The corporation held its organiza- 
tional meeting recently in New York 


when the following officers were 
elected: 
S. S. Savage, chairman of the board; 


Miles H. Fairbank, president; J. H. 
Montgomery, vice-president; D. S. 


Carmichael, secretary, and W. A. 


Crichley, treasurer. 
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RETAIL CUSTOMERS® 
IN ONLY 4 WEEKS! 









This is the kind of business the Richer-Pour 
milk bottle brought to one dairy. It is typical 
of the way this bottle brings new sales to 
dairies in every market where it is introduced. 






*Recent research proves many housewives 
prefer old-fashioned milk with cream on 


Vice-President, Kraft Foods Company; the top. 
Joel Y. Lund, President, Lambert 
Pharmacal Company, Division of 
Warner-Lambert Pharmaceutical Com- Increase your sales with the patented 
pany, and William Naden, Executive and scientifically designed 
Vice-President, Esso Standard Oil 
Company. . 
‘ e 
19 HOLBROOK NAMED PROJECT EN- | 
GINEER OF THE NEW OWENS- 
ILLINOIS GLASS CONTAINER 
n- PLANT _ 
Bradley K. Holbrook has been 
—. — engineer “- the _— ‘ Send for sample 
inois glass container plant to be con- Riche 
r-P 
es structed in Portland, Oregon, it was Milk Bottle d bass bottle 
n- announced by E. R. Owens, general and literature 
factories manager. e No changes necessary. .----""" Sse anases sesso 
Owens stated that Holbrook has Fits right into your * 
RICHER-POUR BOTTLE, INC. 
been coordinating development of lay- equipment line : ad 
outs and design work for the Portland — ee ry hota ri 
% e No mechanical cream | Please send me a sample Richer-Pour Bottle 
plant and, following ground-breaking separators to buy * in the size closure checked. 
a 12, will begin his on-the-spot Richer-Pour separates : 38mm [J 48mm [7] 56mm [) 
duties. ‘ 
cream simply by pour- | 
As the Owens-Illinois representa- ae yy oy P ‘ Name...........----------------------0eeneeseeeeseeeeees 
tive he will be responsible for proper —_ : Company ...........-----------------2-0--0000-0+ 
execution of plant construction, will e Exclusively yours for TIA. isdsictivesdinciesiineateeiciasibasitcitapicaaiins 
serve as liaison between company en- bottling in a given ter- : REIS . — om 
gineers and the contractors will super- ritory for many years. r 
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AMERICAN CAN COMPANY 


M. P. Cortilet, 59, vice-president of 


He found his first connection with 
American Can Company in a World 
War I subsidiary of the company in 
Chicago. A year later he moved into 
the Canco organization as a tin plate 
clerk in the Chicago plant. 


American Can Company’s Central di- 
vision, died suddenly at his Chicago 
home. 

Mr. Cortilet, who started his 39- 
year career with Canco in 1916, was 
elected vice-president in charge of 
the Central 1950 after in 
serving as sales manager of the divi- 
sion for three years. 


After working in various depart- 
ments, he joined the sales department 
1921. He number of 


years as sales representative in the 


division in served a 


Chicago area and then was appointed 


BUILD BIGGER VOLUME AND 
PROFITS IN COTTAGE CHEESE 








STOELTING 
COTTAGE CHEESE SPRAY VAT 


With or Without Mechanical Agitator 


Get into the profitable manufacture of cottage cheese IN A BIG WAY with 
this modern quality-control Stoelting Cottage Cheese Spray Vat. Stoelting equip- 
ment gives you precision control over the entire process of cottage cheesemaking 
from start to finish —day in and day out— winter or summer. Every detail of 
the vat is engineered to assure top quality uniform production. Nonclogging 
spray vents properly spaced along both sides of the full length of the vat direct 
high velocity sprays of water against the sides of the product liner. The bottom 
liner is flooded at all times during heating or cooling. One of the special features 
of this Stoelting Cottage Cheese Spray Vat is the extra large volume of rapidly 
moving water per given area, resulting in accelerated heat transfer. There is 
never a time-lag in moving water, either hot or cold, from the head of the vat 
to the farther end. Hot spots, sticking, or areas of uncooked curd are eliminated. 
Write for complete information. 


ao 


Finest Equipment 
Yet Made For 
Cottage Cheese 
Manufacturing 
Patented balanced drive 


provides 11 variable 
speeds. Simple positive 
control switch.  Instan- 


taneous speed change at 
any point of travel. 3 
mountings: on floor (il- 
lustrated), on vat, and 
ceiling suspension with- 
out rods or wires. 





FAMOUS STOELTING “SANITATOR” 
Precision Stirring and Forking Agitator 


Get the 


OD) 


Finest Stainless Steel Craftsmanship 
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successively Chicago district manager 


sales division manager and _ assistant 
manager of sales for the Central diy 


sion. 

He is survived by his wife, Hazel: 
a daughter, Mrs. Dorothy Mayo; two 
brothers, two sisters and a grandson, 

ca 
THATCHER GLASS MANUFACTUR. 
ING CO. 

Harry J. Mullany, Vice-President 
and Container Factories Manager of 
Thatcher Glass Manufacturing Com- 
pany, New York, an- 
nounced the appointment of Andrew 
E. Mauro as manager of that com- 


Inc., Elmira, 


panys Lawrenceburg, Indiana glass 
container plant. 


Before assuming his new _ position, 
Mr. Mauro was 


Director of Quality 





A. E. MAURO 


C. N. GRANOFF 


Control and Customer Service. He 
also had managed Thatcher’s Elmira 
Mr. Mauro 
is a Thatcher veteran with 18 years 


service. 


and Long Island plants. 


Named to succeed Mr. Mauro was 
Clement N. Granoff, who was moved 
from his former position as Manager 
of Quality Control and Customer Ser- 
for Thatcher's McKee 

e 
INTERNATIONAL PAPER COMPANY 


C. S. Sturgis has been named Dis- 


vice Division. 


trict Manager of International Paper 
Company's Single Service Division, it 
was announced by C. S. Edgar, Gen- 
eral Manager of the Division. 
Sturgis, formerly plant manager of 
the Kansas City plant will now be 
responsible for both sales and produc- 
tion activities at three of the Single 
Service Division’s plants located at 
Kalamazoo, Michigan, Minneapolis, 
Minnesota and Kansas City, Kansas. 
He joined the Single Service Division 
of International 
1947 as a 


later he became a 


Paper Company in 


serviceman. Two years 


salesman and in 


November 1950, he was named plant 


manager at Kansas City. 
At the same time, it was announced 
that new resident managers have 
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heen named for the three plants in 
Mr. Sturgis’ district as well as for five 
other plants of the Single Service 
Division. 

G. A. Husnik, formerly salesman in 
the Wisconsin Minnesota area, has 
been named Resident Manager, Min- 
neapolis. H. D. Gerring, formerly 
plant manager at Kalamazoo, has been 
named Resident Manager there and 
F. J. Land, formerly a salesman in 
the Mississippi-Arkansas area, has 
been named Resident Manager, Kan- 
sas City. 

W. S. Riedinger, plant manager at 
Philadelphia, Pa., was named Resident 
Manager there. W. T. Fyfe, was pro- 
moted from plant manager to Resi- 
dent Manager at Youngstown, Ohio. 
M. L. Quinlan, formerly plant man- 
ager, Bastrop Louisiana, was named 
Resident Manager at the division’s 
new Waco, Texas plant. A. C. Bar- 
ham was elevated to replace Mr. 
Quinlan as Resident Manager in 
Bastrop, and K. Gardner, formerly a 
salesman, was named Resident Man- 
ager at Atlanta. 


e 
OBEAR-NESTER GLASS COMPANY 


Joseph M. Nester, president of 
Obear-Nester Glass Company and past 
president of the Glass Container Man- 
ufacturers Institute, Inc., died at 
Barnes Hospital in St. Louis, follow- 
ing a five-month illness. Mr. Nester, 





JOSEPH M. NESTOR 


37, had been president of the Obear- 
Nester Glass Company of East St. 
1949, 
and of the Lincoln Container Corpo- 


ration of Lincoln, Illinois, since July 
of 1952, 


Louis, Illinois, since January 1, 


October, 1955 
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SEMET-SOLVAY PETROCHEMICAL 
DIVISION 
Semet-Solvay Petrochemical Divi- 
sion, Allied Chemical & Dye Corpo 
ration announced the appointment of 
Dr. Michael J. 
Director. 


Erchak as Technical 


Holder of numerous patents for the 
production of polyethylene, Dr. Er- 
chak initiated the development of the 
Allied Chemical process for produc- 
ing this versatile material while at 
Allied’s Central Research Laboratory, 
Morristown, N. J. 





CREAMERY PACKAGE MFG. 
COMPANY 
Lawrence J. Campbell, C P Min 
neapolis Branch Sales Representative, 
died of a heart attack at his home in 
tice Lake, Wisconsin. He was 51 
years old. 


Mr. Campbell became associated 
with the local branch of the Cream- 
ery Package Mfg. company as an of- 
fice boy in 1919. In 1924, he was 
assigned C P sales representative for 
the Northwestern Wisconsin territory, 
until the time of his death. 


flake ACE ALKALI 


¢ Superior Bottle- 
Washing 


e Less Machine 
Scale 


THE HEAVY DUTY 
BOTTLE-WASHING 
COMPOUND WITH 
EXTRA CLEANING 
ACTION FOR 
DIFFICULT JOBS 


¢ A Practical Price 


® Produces premium results with the 
toughest bottle-washing jobs. 


e Economical—Less required—Solu- 
tions last longer. 


@ Reasonably priced. 
®@ Reduces rejects and rewashes. 


® Does an outstanding job even in 
hard water. 


@ Eliminates the basic cause of scale 
formation. 


Flake ACE ALKALI contains an ex- 
clusive combination of materials 
not found in any other bottle-wash- 
ing compound! That’s why it pro- 
duces faster wetting . . . better 
penetration . . . and a more com- 
plete removal of films and soils. 


Because flake ACE ALKALI does a 
heavy-duty cleaning job, a pound 
goes further. Due to its efficient 
cleaning action, solutions last 
longer. 


SOLVAY PROCESS DIVISION 


Allied Chemical & Dye Corporation 
Allied 61 Broadway, New York 6, N. Y. 


(hemical 
——— BRANCH SALES OFFICES 








Boston « Charlotte + Chicago + Cincinnati + Cleveland 
Detroit « Houston + New Orleans «+ New York + Philadelphia 
Pittsburgh + St. Louis + Syracuse 





SOLVA 


G Soda Ash * Sodium Bicarbonate ¢ Chlorine 
Ammonium Bicarbonate « Sodium Nitrite 


Drains Quickly, Rinses Clear 
Even in Hard Water! Bottles 
washed in flake ACE ALKALI 
come out bright and sparkle like 
new without specks ... spots... 
streaks or dulling film. 


Keeps Machines Cleaner—Longer! 
Where other cleaners build up de- 
posits on bottle-washing machines, 
flake ACE ALKALI minimizes and 
practically eliminates the forma- 
tion of scale. 


FREE LITERATURE! Gives additional 
information on flake ACE AL- 
KALI, solution strengths, instruc- 
tions for use, etc. 


INSPECTION SAMPLES available at 
no cost or obligation. 





New flake ACE ALKALI has 
these outstanding physical 
properties... 

~~” DUSTLESS 

i” QUICKER DISSOLVING 

w GREATER SOLUBILITY 

i CONSTANT UNIFORMITY 

. 











~< 


Snowflake® Crystals * Calcium Chloride 
Potassium Carbonate ¢ Caustic Potash 


Cleaning Compounds « A Chloride 
Chloroform ¢ Caustic Soda * Monochlorobenzene 
Para-dichlorobenzene * Ortho-dichlorobenzene 
Methylene Chloride «* Carbon Tetrachloride 

Methyl Chloride 
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NEW PRODUCTS 


New Milk Filter Introduced 
ENDALL MILLS is introducing 
kK a new milk filter made of non- 
woven synthetic fibers. The 
manufacturers milk 
filter has a high wet strength provid- 
ing a large capacity for filtering milk. 
Before the milk filters were 
placed on the market, laboratory tests 
were made to prove their efficiency. 
They 


cla im the new 


new 


were tested under every-day 


working conditions by dairy farmers 

throughout the nation. The filters are 

made in six and six and a half inch 
sizes. 

% 

Metal Corner Crate 

Announced by Superior 

HE SUPERIOR METALWARE 

T omsiox of John Wood Com- 

pany announces the availability 

of a new rigid metal corner construc- 





This Precision 
DOERING PATTY-PRINT MACHINE 
makes 1,200 Ibs. of perfect patties 
per hour with only 2 operators 





PATTY-PRINT installation at H. C. Christians Co., Chicago 








Speedy, 


completely automatic, 


The Doering PATTY-PRINT is now made 
in another size, capacity 400 lbs. per 
hour, requiring only one operator. 

JUST THE THING FOR SMALLER PLANTS. 


self-synchronizing machines for 


forming and embossing patties with the utmost economy. Soon 
pay for themselves in cost savings. 


Doering also manufactures 


capacities 200 to 5,000 Ibs. 


C. DOERING & SON, Inc. 


1375 West Lake Street 
CHICAGO 7, ILL. 
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time-tested BUTTER PRINT machines, 
per hour. Write for Catalogs. 
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tion for selt-stacking wire, paper bot 
tle crates. The new crates are avail- 
with 


able embossing on the 


corner 
post for identification and protectioy 


against losses. 

The metal corners are designed for 
reducing damage to milk cartons 
through handling, stacking, or storage, 


They can be stacked, in trucks or 


either wood or wire 
crates. They are available with straight 
wire or formed handholds and can be 
ordered directly from the John Wood 
Company, Superior Metalware Divi- 
sion, 509 Front Avenue, St. Paul, Min- 
nesota. 


coolers, with 


Illinois Company Offers 

New Portable Sprayer 
PORTABLE SPRAYER for such 
A solutions as insecticides, fumi- 
gants, emulsions, deodorizing 
liquids, oils, polishes, floor dressings, 
moth-proofers, and glass cleaners is 
now available from Spraying Systems 


Co., Bellwood, Illinois. 


This new sprayer was designed fot 
use in food processing and packing 
plants, general manufacturing plants 
and warehouses, dairies, bakeries, and 
restaurants. 

The No. 6000 sprayer, as it is called, 
weighs 1% Ibs. and can be held and 
operated with one hand. It’s supplied 
complete with unbreakable plastic jar 
that is easily refilled by unscrewing 
from the cap. The unit has no mov- 
ing parts. 

A trigger lock holds the valve in 
open Inter- 


changeable nozzle set-ups are avail- 


position when desired. 
able to produce a wide variety of 
sprays. Capacity is regulated by se- 
lection of set-up and by varying air 
pressure. 
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Dispenser Features 
Automatic Portions 
HE NEW LINE of Meterflo Bulk 
kz Dispensers features a pre- 
set control of portions. A control 
dial can be set so that the machine 
will serve a portion of from one to 
24 ounces at a volume of four ounces 
4 second, according to the manufac- 
turer. Serving temperature is main- 
tained at about 40 degrees Fahrenheit. 
The dispensers use standard five- 
and ten-gallon dairy cans and are 
available for coin vending in a choice 
of pre-set portions. 
For more, about Meterflo, write to 
Meterflo Dispensers, 627 Grove Street, 
Evanston, Illinois. 





Wyandotte Markets Kelvar 

in 5- and 10-Lb. Cans 

ELVAR - CONCENTRATED 
K dairy equipment and farm tank 
cleaner — is now available in 
cases of 12 five-pound cans and cases 
of six 10-pound cans. Kelvar in the 
new package is part of Wyandotte’s 
line of dairy farm sanitation products. 
Details regarding the sale of this 
milkstone preventive in these pack- 
ages from W. P. 
Cornwell, manager dairy farm sales, 


can be obtained 


deflect two index divisions) and a 
capacity of 14 kg. Two slide weights 
on a single beam permit weighings 
from 1 gram to 1,000 grams without 
The bal- 


resistant 


the use of loose weights. 
ance finish is a chemically 
gray. Model HT-1 is normally equip- 
ped with 10” iron plates; however, 
on order, ring bottom scoops of vari- 
ous sizes with counterpoise are avail- 
able. Net weight is 39 pounds, and 
shipping weight is 60 pounds. 


Plastic Truck Body 


LIGHT-WEIGHT, reinforced 
plastic truck body is being 
manufactured by the Mont 


pelier Manufacturing Company, Mont- 
pelier, Ohio, for use as milk route 
delivery trucks. 

The company designs the bodies to 
The 


molded in Flaskon poly- 


meet customer specifications. 


bodies are 


ester resin reinforced with glass fiber. 





Portersville 
Equipment . . 


DESIGNED FOR THE FUTURE 


Portersville stainless steel tanks are en- 
gineered by tank specialists to include 
features best for service and critical 
sanitation standards. Advanced design 
anticipates future sanitary requirements. 


i 


Cold Wall and Plain Insulated storage 





supplied | 
lastic jar | 


screwing 


tanks, Trailer or Truck Mounted tanks 
are all built to do a specific job better 
and more economically. 

Write for leaflet and specifications 


Portersville 


Statnless Equipment Corp. 


PORTERSVILLE 1 (BUTLER COUNTY), PA. 


Wyandotte, Michigan. 
* 
New Laboratory Balance 
NEW LABORATORY balance, 
designated Model HT-1, has 


been announced by The Tor- 


COLD WALL TANK 


no mov- 


valve in 

Inter- 
re avail- sion Balance Company, Clifton, New 
Jersey. Designed to fill the need for 
unusually high sensitivity in a large 
capacity balance, it has an S.R. of 0.75 
grams (0.75 gms. causes the pointer to 


riety of 
1 by se- 


ving air 
Review 
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Meyer Blanke Named 
Cup-O-Matic Distributor 
HE MEYER BLANKE organiza- 
Tice of St. Louis has been ap- 
pointed distributor of the Cup- 
O-Matic bulk milk vendor in 14 states, 
according to an announcement from 
the Food Engineering Corporation of 
Manchester, N. H., 
Cup-O-Matic. 


manufacturer of 


model 


The new 7A Cup-O-Matic 
will be demonstrated to dairies, oper- 
ators and health authorities through- 
out the Meyer Blanke 


factory engineers working with Meyer 


territory by 


Blanke sales representatives in the im- 
mediate future. 


Pour Spout Package 
For Chocolate Drink Mix 


ARNATION Company’s mix for 
C Instant Chocolate Flavored 
Drink in a pour spout package 

has joined Carnation Instant Non-Fat 
Dry Milk, on the nation’s retail market. 
In keeping with the original Dry 
Milk package design, special attention 
has been given to the creation of a 


family type design for the two new 
instant products. 


Chocolate 
features the 


The recently released 
Drink package 


unique pour 


same 
spout paperboard-con- 
package of the Dry Milk 
product released last year, and a spe- 
Tyton 


structed 
cial protective foil laminated 
Both 
wrapper are 


wrapper. package and outer 


supplied by Marathon 


Corporation. 





Mounted on a 
in the floor, 
and sides as well as interior lin- 


vehicle utilizes Lamicor 
roof, 


for CLEANER FLOORS 
IN LESS TIME... 


floors completely ... 
hurry. 


Then just flip the Jib over and the rubber squeegee draws 


Start cutting your cleaning costs now. Contact your Dairy Supply 
or Hardware jobber today for your supply of the Oxco Jib— 
one of the many quality Oxco deck and dairy brushes for the 


dairy plant operator. 


Here’s a dual action brush that doubles your maintenance 
man’s efficiency and speed. The stiff palmetto bristles scour 
even stubborn spots come clean in a 


Ford chassis, the 


10’"—1 


ing. Since the color can be impreg. 
nated into the material, painting is yp. 
necessary. 


& 
Stainless Steel Milk 
Dispenser Cans 
EW FIVE-GALLON stainless 
N steel cup-type dispenser cans 
are now in production at the 
Superior Metalware Division plant of 
Wood Company in St. Paul, 
it was C.F 


John 
Minn., 
Carlson, 


announced by 
Sales Manager. 

The new stainless steel cans are 
heliare welded and employ a new type 
hermetically-sealed bottom, formed for 
easy stacking. In production of the 
cans, stainless steel parts are formed, 
hydraulically pressed together and 
butt-welded in an argon atmosphere 
to produce a glass-smooth surface. The 
breast hoop is united integrally to the 
can breast and cylinder in one weld- 
ing operation. The cylinder, can bot- 
likewise 
The top 
times and sized 


tom and inside bottom, are 
welded into an integral unit. 
bead is folded three 
into a very tight, rigid ring. The oval- 
shaped cup requires a single-service 


snap-on Cap. 





off all excess water, leaving your floors semi-dry and ready 
for use. This quality deck scrub also available without 
squeegee—ask for Oxco“Hull’’. 


"—14” block sizes 





OX FIBRE BRUSH COMPANY, INC. 
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Offers ‘Kit’ to Dairy Trade 
HE NEW “Complete Line” sell- 
ic kit, a supplement to the basic 
“Great Performance” merchandis- 


which distributed — six 


ing kit 


Was 


months ago, has been developed by 
the American Can Company to help 
build volume for dairy by-products as 
well as for milk. 


The new kit is being distributed to 
Canco customers through salesmen in 
the three divisions across the country. 


U.$.P. LIQUID PETROLATUM SPRAY 


USP. UNITED STATES PHARMACEUTICAL STANDARDS 


SANITARY — PURE 
ODORLESS—TASTELESS 








This Fine Mist-like HAYNES-SPRAY 


The kit, featuring the slogan, “If 
milk — it's HEALTH 


includes a wide assortment 


it's made with 
MAGIC,” 
of newspaper advertising mat services, 
12 radio scripts, a recipe folder, three 
attractive retail counter display pieces, 
and a brochure explaining 13  full- 
color films for theater and television 
which available to 


advertising are 


Canco customers. 

a TV Kit with 
“live” television commercial scripts 
with slides, a filmed TV 
jingle (mailed ready to use), three 


Also available are 
commercial 


one-minute “general” radio commer- 
cials and three one-minute “recipe” 
commercials which can be adapted for 
local brand and selling theme. 


A postage-free order form is en- 
closed in the kit for use to obtain, 
without cost, additional quantities of 
these materials. 


How To Clean Steel 
Holding Tanks 


LLEGHENY LUDLUM Steel 
Corporation has published a 
special instruction sheet on cor- 


rect method of cleaning and maintain- 
ing stainless steel milk holding tanks. 





DURABLE 
GLOSSY SURFACE 


Supplies of the cards are available 
upon request to the Advertising De- 
partment, Allegheny Ludlum Steel 
Corporation, 2020 Oliver Building, 
Pittsburgh 22, Pa. 


7 
Insulated Porch Milk Box 


NEW, sanitary insulating milk 
box for household porch use 
has been put on the market by 


the Oberlin Canteen Company, Ober- 
lin, Ohio. 


This container, to be called the 
Milkanteen, holds milk at cool tem- 
peratures, reducing spoiling, and pro- 
tecting the milk against dogs, cats, 
and insects. 

The Milkanteen thick 
fibre board insulating material covered 


is made of 


with sheet metal painted with a dark 
green baked enamel. There is a metal 
tray in the bottom of the box. 

The 4-quart size of the Milkanteen 
lists at $4.45, while the 6-quart size 
lists at $4.95, postpaid. Inquiries from 
milk dealers and dairies are invited, 
and substantial quantity discounts can 
be quoted. The dealer’s name, trade 
name or selling message can be silk- 


screened on each box. 





HAYNES SNAP-TITE GASKETS 


“FORM-FIT’ WIDE FLANGE 
HUGS STANDARD BEVEL 


-- MOLDED TO 
“* PRECISION STANDARDS 


DESIGNED TO 
SNAP INTO 
FITTINGS 













should be used to lubricate: 
SANITARY VALVES 
HOMOGENIZER PISTONS — RINGS 
SANITARY SEALS & PARTS 
CAPPER SLIDES & PARTS 
POSITIVE PUMP PARTS 
GLASS & PAPER FILLING 
MACHINE PARTS 
and for ALL OTHER SANITARY MACHINE 
PARTS which are cleaned daily 


THE MODERN HAYNES-SPRAY METHOD OF LUBRICATION CONFORMS WITH 
THE MILK ORDINANCE AND CODE RECOMMENDED 
BY THE U.S. PUBLIC HEALTH SERVICE - - - - 


The Haynes-Spray eliminates the danger of con- 


CONTAINS NO ANIMAL OR VEGETABLE 
FATS. ABSOLUTELY NEUTRAL. WILL 
NOT TURN RANCID — CONTAMINATE 
OR TAINT WHEN IN CONTACT WITH 
| FOOD PRODUCTS. 


| NON-TOXIC 


tamination which is possible by old fashioned 
lubricating methods. Spreading lubricants by the 
use of the finger method may entirely destroy 
previous bactericidal treatment of equipment 


THE HAYNES MANUFACTURING CO. 
709 Woodland Avenue - Cleveland 15, Ohio 


ROLL-EASY DOLLIES + ROLL-EASY CASTERS + TABLE CARTS + CAN CARTS + CARRY-BASKETS 
SNAP-TITE NEOPRENE GASKETS » NEOPRENE COVERED WRENCHES + “SLIP” CHAIN LUBRICANT 





THE RAYNES-SPRAY THIN FILM LUBRI 
CANT KAS HUNDREDS OF APPLICATIONS 
sun MOME & INDUSTRY 


ANS PER CARTON 


October, 1955 


}LOW COST...RE-USABLE 


) LEAK-PREVENTING 
NEOPRENE GASKET for Sanitary Fittings 


( Check. SNAPTITE Aduantagee) 


Tight joints, no leaks, no shrinkage 








Time-saving, easy to assemble 


Sanitary, unaffected by heat or fats Self-contering 


No sticking to fittings 
Non-porous, no seams or crevices 
Eliminate line blocks 


Odorless, polished surfaces, easily cleaned Help overcome line vibrations 


Withstand sterilization Long life, use over and over 


Available for 1”, 14", 2”, 2%” and 3” fittings. 
Packed 100 to the box. Order through your dairy supply house. 


THE HAYNES MANUFACTURING CO. 
Cleveland 15, Ohio 





709 Woodland Avenue - 
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BUYER’S GUIDE 








Advertising Materials and Services 
G. P. Gundlach & Co. 
Luther A. Kohr Dairy Enterprises 
Agitators 
Ingersoll-Rand Co. 
Babcock Testers 
The Garver Manufacturing Co. 
The Jalco Motor Co. 
Boilers 
Bottle Caps and Equipment 
Fulton Boiler Works, Inc. 
Sealright Co. 
Basca Manufacturing Co. 
Bottle Handles 
Haynes Manufacturing Co. 
Campbell Box & Tag Co. 
Bottles, Glass 
Owens-Illinois Glass Co. 


Thatcher Glass Manufacturing Co., Inc. 


Richer-Pour Bottle Co., Inc. 

Brand and Breed Franchises 
Golden Guernsey, Inc. 

Brushes 
Ox Fibre Brush Co., Inc. 
Braun Brush Co. 

Bulk Milk Tanks and Coolers 
Mojonnier Bros. Co. 
Wilson Refrigeration, Inc. 
Cherry-Burrell Corp. 

Butter Color 
Golden Churn Laboratories 

Butter Cartons 
The Butler Paper Products Co. 

Butter Printing and Packaging Machinery 
Lynch Corporation 
C. Doering & Son 

Cabinets and Coolers 
S&S Products, Inc. 

Quirk Manufacturing Co. 
Compo Cooler Co. 

Cans, Dispensers 
John Wood Co. 

Firestone Steel Products Co. 

Cans, Milk 


Penn-Michigan Manufacturing Corporation 


Cases For Bottles and Containers 
C. E. Erickson Co. 
Barker Equipment Co. 
Baker Box Co. 
United Steel & Wire Co. 
John Wood Co. 
Langer Manufacturing Co. 
Chocolate 
The Benjamin P. Forbes Co. 
Cleaning and Sanitizing Materials 
Olin-Mathieson Chemical Corporation 


Page 
76 
96 


93 


116 
120 


113 
19 
115 


25 
114 


10-11 
67 
83 


88 
117 


16 
35 
106 


121 
99 


71 
86 


95 
107 
117 


81 
108 


74 


55 
56 
91 
100 
103 
109 


110 


Solvay Process Division (Allied Chemical & 


Dye Corporation) 
Klenzade Products, Inc. 
Diamond Alkali Co. 


90 


85 
97 
110 


Clippers For Cows 
Sunbeam Corporation 

Cold Storage Warehouses 
Piedmont Cold Storage Corporation 
Central Cold Storage Co. 

Compressors 
Ingersoll-Rand Co. 

Door Step Service Cabinets 
Shirley Manufacturing Co. 
Muckle Manufacturing Co. 

Dry Milk and Drying Equipment 
Overton Machine Co. 

Egg Nog 
Bowey’s Inc. 

Fan Coolers 
Niagara Blower Co. 

Fillers, Bottles 
Crown Cork & Seal Co. 
Smith-Lee Co., Inc. 
Triangle Package Machinery Co. 

Fillers, Cans 
Fort Wayne Dairy Equipment Co. 

Filter Discs 
Johnson & Johnson 
Reeve & Mitchell 

Fittings 
Alloy Products Corporation 
G&H Products Corporation 
L. C. Thomsen & Sons, Inc. 

Gaskets 
Haynes Manufacturing Co. 

Holding Tanks 


Page 
68 


70 
112 


93 


116 
119 


119 


15 
47 


92 


14 
68 


101 
108 
118 


89 


Portersville Stainless Equipment Corporation 87 


Ice Makers 

Kent Industries, Inc. 

Col-Flake Corporation 
Lubricants 

Haynes Manufacturing Co. 
Materials Handling 

Haynes Manufacturing Co. 

Nutting Truck & Caster Co. 
Mixers—Batch 

Girton Manufacturing Co. 

Pfaudler Co. 

Creamery Package Manufacturing Co. 
Orange and Fruit Drinks 

Hart Citrus Products Co. 
Packings 

E-Mac-Dairy Brush Co. 
Packaging & Packaging Machines 

Bakelite Co. 

Lynch Corporation 
Paint 

J. W. Mortell Co. 
Paper Containers 


80 
113 


89 


25 
78 


20 
123 
124 
102 

98 


51 
71 


78 


Pure-Pak (Division of Ex-Cell-O Corporation) 4-5 


American Can Co. 
International Paper Co. 
Pasteurizers 
Girton Manufacturing Co. 
Chester-Jensen Co., Inc. 
De Laval Separator Co. 
The Pfaudler Co. 
Creamery Package Manufacturing Co. 


American Milk 


30-31 
65 


20 
69 
73 
123 
124 
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Page Plastic Coatings For Containers Page 
68 Bakelite Co. 51 
Pumps, Sanitary 
70 L. C. Thomsen & Sons, Inc. 118 
™ Rust Preventatives 
93 J. W. Mortell Co. 78 
Refrigerating Equipment 
116 Jamison Cold Storage Door Co. 8 
119 Niagara Blower Co. 18 
Dole Refrigerating Co. 45 
119 The King Zeero Co. 82 
Ingersoll-Rand Co. 93 
7 Scales 
Cherry-Burrell Corporation 39 
18 Toledo Scale Co. 79 
Separators and Clarifiers 
3 The Sharples Corporation 13 
15 De Laval Separator Co. 29 
47 Service Caps 
Paperlynen Co. 74 
" Stainless Steel 
McLouth Steel Corporation 12 “THE STANDARD OF QUALITY" 
4 United States Steel Corporation 4] 
. Stitching Wire For Containers | A 
101 Seneca Wire & Manufacturing Co. 94 
108 Mid-States Steel & Wire Co. 105 
1] Tank Trucks 3 a 
, Walker Stainless Equipment Co. 75 MULTI-GRID °¢ MULTI PRES 
89 Portersville Stainless Equipment Corporation 87 p C ie 
Truck Refrigeration aper ontainer ases 
ion 87 Dole Refrigeration Co. 45 
Lehigh Manufacturing Co. 63 
80 Stoughton Cab & Body Co. 98 
113 John R. Hollingsworth Corp. 106 
U. S. Thermo Control Co. 118 
89 Truck and Truck Bodies 
Hackney Brothers Body Co. 23 
25 Ford Motor Co. 37 
78 | Batavia Body Co. 43 
| White Motor Co. 57 
20 The Schnabel Co. ri 
123 Stoughton Cab & Body Co. 98 
124 Murphy Body Works, Inc. 111 
Vats, Cheese 
102 Girton Manufacturing Co. 20 
Chester-Jensen Co., Inc. 69 
98 Stoelting Brothers 84 
Kusel Dairy Equipment Co. 104 
5] Vending Machines 
7\ | Dairy Pak, Inc. 59 
Wax 
78 Gulf Oil Corporation 6 
Penola Oil Co. 27 
on) 4-5 Sun Oil Co. 61 
r ° . o i-Pr i-Gri er Con- 
30-31 Washing Equipment »_tainer ‘Caves. Rugged construction, smecth as alk fish; the idea 
y-ourre orporation combination for maximum protection for YOUR paper container! 
Kendall-Lamar Co. 66 
20 Chester-Jensen Co., Inc. 69 Multi-Grid for greatest sanitation 
69 Girton Manufacturing Company 80 Multi-Pres for most rigid support 
73 Wrappers 
123 | ates Co. 51 BAKER BOX CO. 
124 | K.V.P. Co. 120 161 Union St.— Worcester, Mass. 
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It Fills Cans 
from 
the Bottom 


THE BARRETT CAN FILLER 


Patent Pending 


—_ o— 


The Fort Wayne Dairy Equipment 
Company announces the new Barrett Can 
Filler which utilizes the principle of filling 
the can from the bottom. After the can is 
raised and sealed, the valve is lowered into 
filling position near the bottom of the can, 
allowing fast filling with a minimum of 
foam. This method of filling allows a wide 


latitude in the products to be handled. 


Write for Full Information 


Manufactured By 


Fort Wayne Dairy Equipment Co. 


ESTABLISHED 1906 


1600 Winter Street 


Fort Wayne -:- Indiana 
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COMING EVENTS 


Maumee Valley Dairy Technology Society —2nd dinne 
meeting of the 1955-1956 year will be held at th 


Trilby Log Cabin, Toledo, Ohio, November 7. 


Quality Chekd Dairy Products Association—Annual meet- 
ing will be held at the Knickerbocker Hotel, Chicago, 
Ill., November 8-10. Secretary, P. C. Carver, Carver 
Ice Cream Co., Oshkosh, Wis. 


National Association of Retail Ice Cream Manufacturers 
Annual Convention at the Schroeder Hotel, Milwau- 
kee, Wisc., November 8-11. 

Washington State Dairy Foundation—Annual Meeting wil! 
be held at the Chinook Hotel, Yakima, Washingto: 
November 9-11. 


Dairy Industry Conference—will be held at the Short 
Course Center, Oklahoma Agriculture and Mechanica 
College, Stillwater, Oklahoma, November 9-11 


Dairy Industries Society, International — Ninth Annual 
Meeting at the Shoreham Hotel, Washington, D. C, 
November 15-16. 

Southern Association of Ice Cream Manufacturers— Annual 
convention at the Hotel Boca Raton, Boca Raton, 
Florida, November 20-23. 

Nebraska Dairy Industries Association—Annual Meeting, 
December 7-9 at the Castle Hotel, Omaha. 


Illinois Dairy Products Association—Annual Meeting, De 
cember 11-13 at the Conrad Hilton Hotel, Chicago. 


Western States Convention, Colorado Dairy Products Asso- 
ciation—Annual meeting will be held at the Shirley 
Savoy Hotel, Denver, December 11-13, 1955. Secretary, 
Ken W. Bowman, 4150 Fox, Denver. 


Alabama Dairy Products Association—Annual convention 
at the Buena Vista Hotel, Biloxi, Mississippi, Janu- 
ary 12-13. 


Louisiana Dairy Products Association—Annual Meeting, 
January 22-24, 1956 at the Jung Hotel, New Orleans 

Ohio Dairy Products Association—Annual Meeting, Janu 
ary 23-25, 1956 at the Deshler Hotel, Columbus, Ohio 

National Dairy Council—4Ist Annual Meeting and Winter 
Conference, January 30-February 1, 1956 at the Hotel 
Roosevelt, New York City. 

Mississippi Dairy Products Association——Annual conventio1 
will be held at the Buena Vista Hotel, Biloxi, February 
8-10, 1956. Secretary, Ff. H. Herzer, Mississippi Stat 
College, State College, Miss. 

Dairy Products Improvement Institute—9th Annual Meet 
ing, February 16, 1956 at the Hotel Commodore, New 
York City. 

Dairy Products Institute of Texas—Annual convention will 
be held February 26-28, 1956, at the Hilton-Statler Ho 
tel, Dallas. Executive secretary, George M. Clark, 1006 
Perry Brooks Bldg., Austin. 


SHORT COURSES 


Milk Industry Foundation — 1625 Eye St., N.W., Wash 
ington 6, D. C. 
Sales Training Institute—May 16-27; July 18-29; Oc- 
tober 3-14; November 7-18; November 28-December 9 





University of Florida—Dr. FE. L. Fouts, Head, Dept. of 
Dairy Science, Agricultural Experiment Station, Gaines 
ville, Fla. 

Dairy Technology Conference & Short Courses— 
Market Milk Short Course, Ohio State University, 
November 7-18. 

University of Kentucky 
Third Annual Dairy Manufacturing Short Course 
November 28 to 30. 

Annual Banquet of the Short Course—November 29 

Pennsylvania State University 
Ice Cream Course, Dairy Equipment and Supply Men, 
December 5-10. 

Plant Maintenance & Engineering Conference— Seventh 
annual meeting to be held at Convention Hall, Phila- 
delphia, Penna., January 23-26. 


American Milk Review 
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MILK INDUSTRY FOUNDATION 
CONVENTION PROGRAM 


Accounting Section Program 
1955 Convention 


THURSDAY, OCTOBER 27 
Afternoon 
SACRED COWS VS. LEGITIMATE PROFITS, OR WHY COMPANIES 
GO BROKE 
Paul Potter, Paul Potter Associates 
PANEL: HOW WE SPOTTED AND CORRECTED EXORBITANT COSTS 
—A CONFESSIONAL 
J. J. Swaner, Home Town Dairies, Inc., lowa City, lowa 
Perry Keesee, Hawk Dairies, Tulsa, Okla. 
Richard Hanckel, Coburg Dairy, Charleston, S. C. 
Charles Hunter, Hunter Dairy, Charlotte, N. C. 
SYMPOSIUM: PRICING FORMULAS 
The Importance of the Controller in Federal Orders Hearing 
— (to be obtained) 
Methods of Costing Skim and Butterfat — Lovis Herrmann, 
U.S. D. A. 
FRIDAY, OCTOBER 28 
Morning 
THE FIVE MOST IMPORTANT REPORTS TO MANAGEMENT 
D. W. Greene, Biltmore Dairy Farms, Biltmore, N. C. 
HOW WE USE MICROFILMING 
June Hunter, Sunshine Dairies, Decatur, Ill. 
PLANS FOR VOLUME PRICING 
R. B. Weigel, Northland Milk Company, Des Moines, lowa 
Afternoon 
COSTS OF MULTIPLE SIZE PACKAGING 
Florian V. Solzan, E. B. McClain Company. 
100% GLASS VS. 100% PAPER—A BEFORE AND AFTER COST 


STUDY IN ONE SMALL RETAIL COMPANY 
Dr. Elmer F. Baumer, Ohio State 


Laboratory Section Program 
1955 Convention 


THURSDAY, OCTOBER 27 
Afternoon 

COLD STERILIZATION OF DAIRY PRODUCTS WITH ULTRA HIGH 
FREQUENCY WAVES 

Dr. Sam Goldblith, M.1.T., Massachusetts 
PRACTICAL METHODS FOR THE DETERMINATION OF FAT OTHER 
THAN THE BABCOCK TEST 

Dr. |. A. Gould, Ohio State University 
LABORATORY CONTROL PROCEDURES CONCERNING FAT LOSSES 

Richard Doughty, Philadelphia Dairy Products Co., Inc. 
FREQUENT CAUSES OF ERRORS IN WEIGHING CREAM AND 
BUTTER SAMPLES 

C. T. Kasline, Torsion Balance Company, Clifton, N. J. 


FRIDAY, OCTOBER 28 
Morning 
NUCLEAR CONTROLS AND MEASUREMENTS FOR DAIRY INDUSTRY 
George B. Foster, Industrial Nucleonics Corp., Columbus, Ohio 
DETECTION AND CONTROL OF PSYCHROPHILIC BACTERIA IN 


MILK AND MILK PRODUCTS 
Richard Parker, Carnation of Van Nuys, California 


Joint Session with MILK Supplies Section 
GENERAL CONSTRUCTION, SANITATION AND OPERATIONS OF 


FARM TANKS AND MILK TRANSPORTS 
Dr. G. W. Grim, Ardmore, Pa. 
Afternoon 


SYMPOSIUM: FLAVOR DEFECTS FROM FARM PIPE LINES AND 
TANKS 


Problems of Far West: 
Walter L. Dunkley, University of California 


Problems of Central Section: 
Farris E. Biggart, Sanitary Farms, Cedar Rapids, lowa 


Problems of Eastern Section: 
Alf Nielsen, Alfar Creamery, West Palm Beach, Fla. 


October, 1955 





FOR ONE TANK... 


AIR-AGITATION SAVES TIME—MONEY ! 


Just a few years ago, Ingersoll-Rand intro- 
duced a non-lubricated compressor that made 
air-agitation of milk a practical method. 
Since that time, processors large and small 
have proved the air agitation principle in 
installations ranging from single tanks of 
1500 gallons capacity to batteries of six or 
more with individual capacities of 4,000 
gallons plus. 

Air agitation saves time and money. Agi- 
tation time is cut to a matter of minutes. 
Sanitation involves only the simple clean- 
ing of one pipe rather than scrubbing of 
complex vanes and blades. 

Ingersoll-Rand has valuable information 
for you on the subject. Why not get the com- 
plete story now and see how it can increase 
your profits. Write today to the originators 
of non-lubricated compressors designed for 
sanitary dairy operations or see your local 
dairy equipment distributor. 


Ingersoll-Rand 


3-161 11 Broadway, New York 4, N. Y. 














STAPLE YOUR CARTONS 
for SATISFACTION 


























with 
SENECA WIRE 


* Dependable PERFORMANCE 
* Uniform QUALITY 
* Reliable service 


You'll be better satisfied every step of the 
way—with Seneca Stapling Wire for your milk 
cartons! Dairies everywhere find that Seneca 
Wire is right for their needs because it oe 
—high uniformity for “smooth going” 
production stapling operations . y Py 
quality to safeguard your milk in ‘delivery 

- prompt and friendly service. What- 
ever your needs in stapling wire—let 
Seneca help you! 


WRITE TODAY FOR 
COMPLETE INFORMATION 


SENECA WIRE 


AND MFG. COMPANY 
OHIO 


FOSTORIA =. 


Representatives in Principal Cities 
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NEW FINDINGS IN DETERMINATION OF TOTAL SOLIDS INCLUD. 
ING CANCO MOISTURE TESTER 
William R. Davey, Pennsylvania State University 
A NEW METHOD AND DEVICE FOR DETERMINING COOKING TIME 
FOR COTTAGE CHEESE 
Erik Lundsted, H. P. Hood & Sons, Boston, Mass. 
Joint Session with Plant Section 
RECONSTITUTED, CONCENTRATED, AND DRIED MILK PRODUCTS 
AND STERILIZED MILK 
Dr. G. M. Trout, Michigan State College 


Milk Supplies Section Program 
1955 Convention 


THURSDAY, OCTOBER 27 
Afternoon 

TOMORROW'S ANSWER TO TODAY’S PRODUCER PROBLEMS 
Dr. W. E. Petersen, University of Minnesota 

FIELDMAN’S PROBLEMS AND OPPORTUNITIES IN CHANGING 

CONDITIONS 
(To be obtained) 

VALUE OF A COMPLETE PRODUCER RELATIONS PROGRAM 
Gavin W. McKerrow, Golden Guernsey Dairy, Milwaukee, 
Wis. 

A FIELDMAN TRAINING PROGRAM 
L. L. Hunt, Pet Dairy of St. Louis, Mo. 


FRIDAY, OCTOBER 28 
Morning 
HOW FAR IS TOO FAR NORTH FOR OPEN SIDE LOAFING BARNS? 
Dr. Douglas L. Gibson, University of Saskatchewan, Canada 
FUTURE TRENDS IN DAIRY FARMING 
Earl F. Crouse, Doane Agricultural Service, St. Louis, Mo. 
Joint Session with Laboratory Section 
GENERAL CONSTRUCTION, SANITATION AND OPERATION OF 
FARM TANKS. AND MILK TRANSPORTS 
Dr. G. W. Grim, Ardmore, Pa. 
Afternoon 
FILM ON BULK MILK PICK-UP 
C. B. A. Bryant 
SYMPOSIUM: FREQUENCY OF BULK TANK PICK-UP 
Economics of E. O. D. Pick-up: 
Maryland and Virginia Milk Producers Association 
Effect on Quality: 
Dr. M. R. Fisher, Dept. of Public Welfare, St. Louis, Mo. 
TRAINING TRUCK DRIVERS FOR BULK TANK MILK INSPECTION 
Dr. Edmondson, University of Missouri 
SYMPOSIUM: FARM PROBLEMS IN BULK HANDLING 
Calibration of Farm Tanks: 
M. W. Jensen, Bureau of Weights and Measurements 
Financing, Premiums, and Producer Relations: 
Herman Birdsall, Twin Cities Milk Producers, St. Paul 


Motor Vehicles Section Program 
1955 Convention 


THURSDAY, OCTOBER 27 
Afternoon 
RECENT TRENDS IN HIGHWAY LEGISLATION 
Arthur C. Butler, National Highway Users Conference, Wash- 
ington, D. C. 
PROS AND CONS OF EFFECTIVE PREVENTIVE MAINTENANCE 
Fred Wilson, Borden Company of Houston 


RECORDS ESSENTIAL TO OPERATING INTELLIGENCE 
(To be obtained) 


FRIDAY, OCTOBER 28 
Morning 


FILM — LEAGUE OF FRIGHTENED MEN 


WHEN SHOULD OLD TRUCKS BE REPLACED? 
(To be obtained) 


LET’S BRING THE DRIVER INTO THE ACT 
Amos E. Neybart, Penn State University 
SECTION BUSINESS MEETING 


Afternoon 
FILM — BASIC PRINCIPLES OF LUBRICATION 


USE OF NEW TYPE OILS IN DAIRY DELIVERY VEHICLES 
(To be obtained) 


American Milk Review 
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PANEL: PRACTICAL APPLICATIONS OF VARIOUS METHODS OF 
TRUCK REFRIGERATION ; 
Ammonia Hook-up—Clyde M. North, Green Spring Dairy, 
Baltimore, Md. i 
Electric Compressors—J. D. Pollock, Foremost Dairies, Dallas, 
Texas ; 
Medium Temperature Trailer Refrigeration—(to be obtained) 
DAIRY TRUCKS—METAL OR PLASTIC? 
Walter Titchner, Hackney Body Company, Wilson, N. C. 


Plant Section Program 
1955 Convention 


THURSDAY, OCTOBER 27 
Afternoon 

SYMPOSIUM: LET’S GET DOWN TO CASES 

Wood, Wire or What?—H. A. Spilman, Foremost, Los Angele;, 

Calif. 

What's for 1960?—H. F. Cox, Jr., Syracuse, N. Y. 
LOW COST PRODUCTION AND PACKAGING 

Wilson H. Chadderdon, Arcade Farms, Buffalo, N. Y. 
PROPAGATION AND CONTROL OF COTTAGE CHEESE AND BUT- 
TERMILK STARTERS 

Ross J. Quirie, Komoke, Ontario, Canada 
LABORATORY TESTS FOR ACTIVITY, PHAGE, ANTIBIOTIC AND 
OTHER DEFECTS 

Dr. F. J. Babel, Purdue University 


FRIDAY, OCTOBER 28 
Morning 
PLANT LAYOUT FOR RODENT AND INSECT PREVENTION 
Dr. Ed. Searls, National Dairy Products of New York 
PLANT LAYOUT FOR HIGH PLANT EFFICIENCY 
T. E. McLaughlin, Detroit Creamery 
HOW WE REDUCED OUR PLANT FORCE FROM 6 TO 2'2 MEN 
R. T. Suabedissen, Suabedissen-Wittner, South Bend, Ind. 
LET’S IMPROVE OUR CULTURED PRODUCTS 
Dr. E. S. Guthrie, Cornell University 
PANEL: CLEANING IN PLACE 
Automatic Process Control—lL. F. 
los Angeles, Calif. 
Results of Several Years Experience with C. I. P.—Dr. A. C. 
Fay, H. P. Hood & Sons, Boston, Mass. 


Krehbiel, Adohr 


Farms, 


Afternoon 
PANEL: THE FIVE DAY MILK PLANT OPERATIONS—IS_ IT 
PRACTICAL? 


Processing and Case Storage Problems—A. E. Gignac, Purity 
Dairies, Windsor, Canada 
Procurement and Raw Milk Storage Problems—(to be ob- 
tained) 
Safety Is Everybody’s Business—Carl Hottenstein, American 
Dairy Co., Evansville, Ind. 
Joint Session with Laboratery Section 
RECONSTITUTED, CONCENTRATED AND DRY MILK PRODUCTS 
AND STERILIZED MILK 


Dr. G. M. Trout, Michigan State College 


Sales and Advertising Section Program 
1955 Convention 


THURSDAY, OCTOBER 27 
Afternoon 
FILM—HOW TO SELL QUALITY 
WE PROMOTE OUR BUSINESS BY SELLING SALES TO PLANT 
AND OFFICE EMPLOYEES 
John R. Scholl, Valley Gold Dairies, Inc., Albuquerque, N. M. 
HOW WE USE SOLICITORS TO BUILD RETAIL SALES 
James F. Bryant, Carnation Company, Los Angeles, Calif. 
CONSUMERS’ VIEWS OF PAPER AND GLASS CONTAINERS 
Charles Roberts, Charles Roberts Associates, New York, N. Y. 
TAPPING A $100 MILLION MARKET 
Leonard Trainer, Milk Industry Foundation & National Milk 
Producers Federation, Denver, Colo. 


FRIDAY, OCTOBER 28 
Morning 


FILM—IT’S ALL IN KNOWING HOW (produced by National Dairy 
Council) 


THE BIG PICTURE IN ADVERTISING—AS WE SEE IT 
August C. Ragnow, Fairmont Foods Co., Omaha, Neb. 


October, 1955 








Quikold’s 





exclusive new 


serv-A-eshelf 


spurs self-serve sales! 


Unique stainless steel] SERV-A-SHELF cooler gives you 
an extra dairy counter, makes loading and food han- 
dling easier . . . adds valuable display and work space. 
Easy-reach accessibility speeds impulse sales of bottle 
and package dairy foods. Trouble-free, whisper-quiet 
QuiKold operation cuts maintenance costs, boosts 
profits. 


WRITE TODAY FOR CATALOG SHOWING COMPLETE QUIKOLD LINE 
BUILT AND BACKED BY 28 YEARS’ REFRIGERATION KNOW-HOW 









the inside story 
Quikold 
cool: R:-in 

coils | 


+++ are right in 
the storage area 
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Many People Saw ‘‘Prehistoric Man’’ 


New York State Man’s Hoax Caused Excite- 
ment and Made Him Money 
During a Brief Period 


A man from Binghamton, N. Y., who wanted 
to make some money and also prove that people 
can be fooled, purchased a big slab of gypsum 
in 1868 in Fort Dodge, Iowa, and shipped it to 
Chicago. There he had it carved into a “pre- 
historic man.” Ten feet long and 30 inches wide, 
this “prehistoric man” tipped the scales at 2,990 
pounds. 

Shipping it secretly to Cardiff, N. Y., he 
buried it on a farm of relatives and arranged 
about a year later to have it “discovered 
accidentally.” 

Thousands of people paid admission to view 
Barnum offered 
$60,000 to exhibit it in his circus. The offer was 
declined. However, some people in Fort Dodge, 


this “prehistoric man.” P. T. 


remembering the man who had a hard time 
finding the unusually large piece of gypsum, 
began to talk and the Binghamton man ad- 
mitted his hoax. 

Many other hoaxes have been played on 
mankind. Some people are playing a hoax on 
themselves. Today some folks are not as well 
as they should be because of a hoax they played 
on their bodies 15 or 20 years ago by denying 
their bodies the complete protein, vitamins, cal 
cium and other minerals found in milk. 

\re you playing a hoax on your body, or are 
you drinking 3 glasses of (Name of Your 
Dairy) Milk every day? 


Today's Chuckle 
When 3-year-old Elisabeth’s mother found it 
difficult to secure a baby sitter, the little girl 
“Well, mother, who kept me the day you 
Why not try to get 


asked: 


and daddy were morried? 


her 


Something You’ve Always Wanted 


THE NEWS-AD STORY 
WITH THE EYE-CATCHING 
HEADLINE FOR USE IN 
YOUR LOCAL NEWSPAPER ADS 


LUTHER A. KOHR DAIRY ENTERPRISES 


P.O. BOX 501 YORK, PA. 


Please send me more samples and prices of this 


feature for use in my local newspaper advertising 
Name of person to whom data should be sent 
Name of Dairy 


Address 
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IT PAYS TO USE TV 
Warren J. Steibel, National Broadcasting Co., New York, 
a ¥. 
SYMPOSIUM: GETTING THE GREATEST RETURN FROM THE Ap. 
VERTISING DOLLAR 
What We Expect From Our Advertising Agency—Thomas 
L. Herbert, IV, Jersey Farms Milk Service, Nashville, Tenn, 
How We Divide Our Advertising Dollar—frank Martin, 
Martin-Century Farms, Lansdale, Pa. 
How We Get Our Route Salesman to Use the Materials 
We Provide—tLee Bates, Sinton Dairy Co., Colorado Springs, 
Colo. 
How We Get Super Markets to Use Point-of-Sale Advertis. 
ing—Byron C. Stickels, Jr., Dairymen’s League, Buffalo, N. Y, 
Afternoon 
THE POWER OF PEOPLE 
Brantley Watson, McCormick & Company, Baltimore, Md. 
PANEL: MOTIVATION, TRAINING, AND INCENTIVES—1955 
Motivation—Jack A. Hall, The Borden Co., Tampa, Fla. 
Training—Rollie Wynn, Beatrice Foods Co., Tulsa, Okla. 
Incentives—S. Odell Hawkins, West End Dairy, Charleston, 


.. <. 
WORKING TOGETHER TO INCREASE THE SALES OF CHOCOLATE 
MILK 
John W. Erickson, Chocolate Research Foundation, Chicago, 
i. 


NOTHING EVER HAPPENS UNTIL SOMEBODY SELLS SOMETHING 
Jack D. Bell, Chevrolet Div., General Motors Corp., Detroit, 
Mich. 


Summary of General Program 
SUNDAY, OCTOBER 23, 1955 
Opening entertainment and informal get-together 
with International Association of Ice Cream Manu- 
facturers and Dairy Industries Supply Association. 
8:00 p.m.—Jefferson Hotel 
MONDAY, OCTOBER 24, 1955 
IAICM Meetings 
TUESDAY, OCTOBER 25, 
IAICM Meetings 
College Night dinner and program honoring college 
teams in Dairy Products Judging Contest. 
7:00 p.m.—Jefferson Hotel 


WEDNESDAY, October 26, 1955 

Joint general session with IAICM 

9:00 a.m.—Jefferson Hotel 

Joint general session with IAICM 

2:00 p.m.—Jefferson Hotel 

Annual Theater Party: Rodgers and Hammerstein 
Festival — St. Louis Symphony Orchestra and Chorus 
8:45 p.m.—St. Louis Opera House 


THURSDAY, OCTOBER 27, 1955 
Round Table Breakfasts 
7:30 a.m.—Statler Hotel 
Opening general session of MIF Convention 
9:00 a.m—Jefferson Hotel 
Six technical section meetings 
2:00 p.m.—Statler and Lennox Hotels 
Night Club Party 
7:00 p.m.—Chase Club 


FRIDAY, OCTOBER 28, 1955 
Round Table Breakfasts 
7:30 a.m.—Statler Hotel 
Six technical section meetings 
9:00 a.m.—Statler and Lennox Hotels 
Six technical section meetings 
2:00 p.m.—Statler and Lennox Hotels 
Night Club Party 
7:00 p.m.—Chase Club 
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BUTTER CONTEST HOTTER THAN 
THERMOMETER 


Lawrence Blakeborough of Barron, Wisconsin, and 
Arnold Schroeder of Cashton, came down to the wire in 
a whisker finish for first place in the butter contest at 
the Wisconsin State Fair. Mr. Blakeborough nosed out 
Mr. Schroeder for the Sweepstake Prize. 
George W. Wallin, Luck, Wisconsin was third. 


Governor's 








Interviewing the Champ at the Wisconsin State Fair. Lawrence 

Blakeborough, winner of the Governor’s Sweepstake in the But- 

ter Contest, is interviewed by Maynard Bertsch, Farm Program 

Director of Radio Station WLS. Left to right are S. A. Schager, 

Bowman Dairy Company, J. W. Felsch, Manager, Barron Cooper- 
ative Creamery, Blakeborough, and Bertsch. 


Scores were: 


Lawrence Blakeborough ............ first prize 98.50 

| Arnold Schroeder ................+. second prize 98.00 
Coorme W Wallies .cccccccicvessseess third prize 95.50 

| Although attendance at the fair was held down by 


the hot weather, the caliber of the competition in the 
butter contest was a lot higher than the thermometer. 
Winner. Lawrence Blakeborough is buttermaker at the 
Barron Cooperative Creamery. 
* 
MILK VENDING EMPHASIZED AT AUTOMATIC 
MERCHANDISING CONVENTION 


“The largest display of milk, ice cream, and dairy 
products vending machines ever concentrated under one 
roof” is the heady description applied to the National 
Automatic Merchandising Convention in Chicago, Novem 
ber 6-9. The convention and exhibit will be held at the 
Conrad Hilton Hotel. 


Exhibit space has been reserved by Apco, Inc., Dari- 
omatic, Inc., Food Engineering Corp., Fred Hebel Cor- 
poration, Hord-Lynwood Company, Ideal Dispenser Co., 
all manufacturers of milk or ice cream vending machines. 


Other exhibitors identified with the dairy industry 
include Dean Milk Company and M & R Dietetic Labo- 
ratories, Inc. 


October, 1955 
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AMERICA’S MOST COMPLETE 
LINE OF ALKALINE CLEANERS 


For Stubborn Hard Water 
KLENZADE HC-55 


Eliminates your hard water cleaning prob- 
lems. Prevents mineral precipitation scum re- 
deposition, and waterstone build-up. Klenz- 
ade HC-55 saves costly cleaning time be- 
cause it works faster, better, surer. 


2 of Our Most Popular Favorites 


For Toughest Cleaning Jobs 
SUPER WET HC-7 


Klenzade Super Wet HC-7 is a 3-power super 
detergent for removing heavy soil and high 
fat concentrations. Saves the excessive costs 
of over-using ineffective cleaners because a 
“little HC-7 does a lot.” 





On-the-Job Service by Trained Klenzaders 


Nothing can match the cost-cutting economies of “‘job-fitted” 
Klenzade Detergents by a Klenzade in-plant service man. Many 
plants save hundred of dollars annually by Klenzade-engineered 
sanitation programs. 


“FIRST IN CLEANING CHEMICALS" 


KLENZADE PRODUCTS, INC. 


BELOIT WISCONSIN 
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Convention discussions relating to the dairy industry 
include a “Brass Tack Idea Exchange Clinic” on milk 
and ice cream, and a special workshop session on “Auto- 
matic Feeding Service,” moderated by John W. Mock, 
management consultant, Chicago. 

Other program items include workshop sessions on 
“Problems of Owner-Serviced Operations,” and “What's 
the Idea?”; an address entitled “Automatic Merchandis- 
ing in an Atomic Age,” by Robert Z. Greene, President of 
the Rowe Corporation; “Use It or Lose It,” by Arthu 
H. “Red” Motley, one of America’s ten top salesmen; 
“Motivating People,” by Paul J. Mundie, partner, Humber, 
Mundie & McClary, Management consultants, Milwaukee. 

“The Ballad of Davy Crumpet,” a live-action drama 
specially and produced for the 
N.A.M.A. Convention through the courtesy of The Coca 
Cola Company, will present constructive ideas on how to 
get new locations and how to keep them. 


* 
DAIRY RESEARCH COMPETITION IN ITALY 


Competition is now open for the Constantino Gorini 
Award in Dairy Research. The award consisting of 100,000 
(about $160) is candidate who 
demonstrated outstanding qualities in research on the 


production, processing or uses of milk and dairy products. 


written professionally 


liras given to a has 


Entries should be Institute Lombardo, via 
Brera 25, Milan, Italy. An entry shall consist of a letter 
of application, supporting reprints of published work and 


an account of the research work completed since 1952. 


sent to 


The reprints and letter of application may be written in 
one of the following languages: Italian, French, English. 


REFRIGERATED 
BODIES 


for 


MEAT 
and 
SAUSAGE 


fafa # i 


MILK 
PRODUCTS 








"VIKING-BUILT™ 


... REFRIGERATED TRUCK BODIES 
GIVE YOU CUSTOM FEATURES IN 


STANDARD MODELS! BREA 


Feature-packed ‘‘Viking-Built’ refrigerated bodies ICE 
are available in popular standard sizes with custom CREAM 
details to meet your exact requirements. They com- 

bine streamlined styling with advanced design, 

light-weight, double-welded steel frame construc- 

tion that makes it easy for anyone to replace any iy, 
body unit in case of damage. Interchangeable side “wo ’ 
panels, doors, corners, rub-rails, fenders, etc., are 
always on hand at Stoughton, ready to be painted, 
crated and expressed to you the same day your or- 
der is received. 


VIKING 


y 


STOUGHTON CAB & BODY COMPANY 


WIiscONSIN 


FROZEN 
FOODS 






Send for Prices and Specifications 
Address Dept. AMR-10 


STOUGHTON, 
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Spanish or German. The account of the work itself must. 
however, be written in Italian or French. 
All entries close of December 31, 1955. 


z 
FATE OF CONNECTICUT FROLIC UNKNOWN 


High above flood damage the Connecticut Associa. 
tion of Milk and Food Sanitarians held their annual out. 
ing at the Torrington County Club on September 15. A 
variety of games ranging from Shuffle Board to a soft. 
ball juked up the afternoon portion of the meeting. Sundry 
Connecticut versions of Spin the Platter and What You've 
Got I’ve Got Better enlivened the evening. 
between 
The 


sonably good and so were the prizes awarded to the 


There was a brief interlude games when 


the faithful rested briefly at meat. meat was rea- 


athletes in the assembly. 

Emerson Sartain, Field Supervisor for Bryant and 
Chapman, Hartford, presided at the speech making part 
Cliff Goslee, veteran chief of the Milk 
Division of the Department of Agriculture, presented a 
testimonial to E. O. the Department of 
Animal Industries, University of Connecticut. Mr. Goslee 


of the program. 
Anderson of 
cited the thirty years of service that Dr. Anderson has 


He lauded 


well as_ the 


given to the dairy industry in Connecticut. 
Dr. 
intangible inspiration 
State University. 


Anderson’s practical contributions as 


that marked his tenure at the 


As far as we know the affair is still going on. It 
showed no signs of breaking up when we made our way, 
strictly by dead reckoning, to our waiting charger and 


headed for the barn. 


Plunger Packing | 


for Homogenizers and Viscolizers 


o-oo 


‘ aici aa tr eres oe ¢ 


Top grain leather and neoprene Plunger 


Packings . . . V type, U type and Hat type for 
all popular makes of Homogenizers and Vis- 
colizers. Finest quality packings at reasonable 
prices. Ask your Dairy Jobber for E-MAC pack- 
ings or write direct for samples and prices giving 


size and style. Jobber inquiries invited. 


ok DAIRY BRUSH CO., INC. 
rt READING © PENNSYLVANIA 
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ALL THE MILK YOU CAN DRINK FOR A DIME 

Some pretty fair promotional licks were delivered 
by the American Dairy Association in September. At the 
Minnesota State Fair the Minnesota ADA set up a booth 
and offered the populace, “all the milk you can drink for 
a dime.” The booth enjoyed a land office business dur- 
ing the ten-day session. We don't know who did the 
counting but the totals figured up to 75,000 cups to serve 
8,700 gallons of milk. Translated into simple terms that 
means a large bundle of milk. Milk dispensers were used. 

A couple of thousand miles away a similar bargain 
counter deal was put on by the Connecticut Milk Pro- 


ducers Association at the Eastern States Exposition. The 
Eastern States is the big show in New England. CMPA 





Alice Wayne draws a cup of milk at Minnesota ADA‘s booth. 
Girls in the background are candidates for the title of Minne- 
sota Dairy Princess. 


had a tank truck on the grounds well draped with posters. 
They too, offered fair goers all the milk they could drink 
for a dime. 


LUNCH SUPERVISORS SEE DISPLAY OF 
SCHOOL MILK EQUIPMENT 


More than 500 New Jersey school lunch officials saw 
a School Milk Equipment Exhibit staged by the New 
Jersey Milk Industry Association on September 24 at 
Rutgers University. The exhibit was held in connection 
with the 11th Annual Conference of School Lunch Super- 
visors which met at the University. It was arranged with 
the cooperation of the New Jersey State Department of 
Education and the University’s Dairy Department. 

According to Dan Wetlin, executive vice-president 
of the Milk Association, the exhibit 
effect upon the school lunch people. 


had a_ salubrious 
Said Mr. Wetlin, 
“The comments from these school officials were extremely 
We gained the very clear 
impression that many of the school officers who visited 


gratifying to the association. 


the exhibit returned to their schools with the determina- 
tion to do an even better job of making milk available 
to their students.” 

Mr. Wetlin called the attention of New Jersey milk 
distributors to the opportunity the exhibit created. He 
declared, “This is certainly the time for all milk dealers 
to contact once again the schools which they serve and 
discuss with them the possibility of increasing their milk 
order for their pupils and making it available to them 
at more frequent intervals.” 


YOUR BUTTER CARTON has to be TOP SALESMAN TODAY 


_.oud thats xotly whet Burer con moko! 


SPARKLING DESIGNS « TRUE COLORS « BUY-APPEAL « 


APPETITE-APPEAL «+ 
ILLUSTRATIONS « 


STRAIGHT-GRAIN CONSTRUCTION -~ 


FAVORITE RECIPES - 
PLENTY OF ROOM FOR BRAND NAME «+ 





ACTUAL USE 


POPULAR STYLES 


Take advantage of Butler’s more 


than 30 years’ experience 


putting SELL into cartons. 


Write or phone Butler today 


(982 Wall Street, Toledo, 
Ohio — GArfield 7483). 


Prompt attention—always. 


PIONEERS ; N 


UTLER 





Sue 4 YS31Q IIH 


TERRITORIAL DESIGN 432© 


tor UTTER 


AND ICE CREAM 


THE BUTLER PAPER PRODUCTS COMPANY + TOLEDO 10, GHIO 


Review 
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OHIO ASSOCIATION HONORS 
TOP SALESMEN 


Outstanding salesmen from all over Ohio were hop. 
ored at a Statewide awards meeting held at Columbys 
late in September. The meeting, sponsored by the Ohio Ps 
I Fai 
Sw 
ag 


tes 
for 
fe) 


ge 


me 








John Burns of Blue Valley Creamery, President of the Ohio Dairy 
Products Association, and Frank J. Lausche, Governor of Ohio, | 
are shown discussing the trophies awarded to Ohio’s outstand- 

ing dairy salesmen at a recent meeting in Columbus. 





i 
“ I 
Keeping Your Best | Dairy Products Association, honored men who had made ( 
outstanding sales records during the summer months. 

Products Best.... Ul the Way/ | ! 


Governor Frank J. Lausche presented each salesman a : 
. i trophy award and paid tribute to the men for their dili- 
» Only by delivering your product to your ig glo e ena geen 
gent efforts in behalf of the dairy industry. Trophies 
customer, clean and safe, can you get your 


‘ J : were inscribed as follows—AWARDED TO (Man’s name) 
selling price .. . your costs plus your profit. BY THE OHIO DAIRY INDUSTRY—PRESENTED BY 


> United Cases protect your savesiment ell FRANK J. LAUSCHE, GOVERNOR OF OHIO. 
the way to your customer. United Cases meet The Award meeting climaxed a summer Crusade 
every need. They are easy to handle, reduce Sales Program sponsored by the State Dairy Association. 
processing costs, prevent carton or bottle The program was geared to place into the hands of the 
damage, thwart theft and loss, last for years, consumers more dairy products during the normal flush 
and are forever clean and sanitary. milk season. 


The men honored were winners in individual com- 
pany competition throughout the State. Awards wer 
made for extra efforts in selling by-products such as 


cream, butter, buttermilk, chocolate milk and cottage 








cheese. All of the winners showed increases on sales of 


from 30 to over 100% during the normally slow summe! 





® Write for ‘Bulletin 1055”— Full Details 


months ...and much of that was on by-products. 
137 FONDA AVE., BATTLE CREEK, MICHIGAN Walt Moler of Moler’s Belmont Dairy, Dayton, served 
BRANCH PLANT... .. WILKES-BARRE, PA. as Chairman for the Crusade Sales program and _pre- 
es sete! the keynote address at the Awards meeting. 
100 
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DAIRY PRODUCTS CONTESTS AT 
OHIO STATE FAIR 


Ohio dairymen 


TEN 


Over and students of Dairy 
Technology at Ohio State University competed for more 
than $1,000.00 in prize money at the 1955 Ohio State 
Fair. awarded for butter workmanship, 
Swiss cheese in blocks, Swiss cheese in wheels, young and 
aged Cheddar cheese, 


sixty 


Cash prizes were 


and cottage cheese. 


Unique in State Fair classes are the four juding con- 
tests, wherein anyone who cares to do so may compete 
for prizes in milk, ice cream, butter and cheese judging 
These conducted 


contests. contests are along the 


general lines as the collegiate contests are held. 


same 


Winners in the various events were: Butter Work- 


manship: 1st — Delmar Morton, Dayton; 2nd — L. J. Nei- 
suis, Columbus; 3rd — Clark Crouse, Columbus. Swiss 
Cheese in Blocks: \st — Burkey Dairy, Sugarcreek; 2nd - 
Sam Stauffer, Baltic; 3rd—A. J. Ladrach, Sugarcreek; 


4th — John L. Mueller, Charm; 5th — Fred Swartzentruber, 
Plain City; 6th — Donald D. Andrews, Sugarcreek. Swiss 
Cheese in Wheels: 1st —Ernest Schmid, Millersburg; 


Ind — Alfred Boss, Sugarcreek; 3rd — Erwin Fieni, Kid- 
ron; 4th — Pleasant View Dairy, Sugarcreek; 5th — Forest 
Hicks, Ragersville; 6th — Alex Winkelman, Sugarcreek. 


Cheddar Cheese (3 months or older): 1st — Brewster 
Dairy, Brewster; 2nd — Jule Malueg, Wapakoneta; 3rd 

Ted Trego, Wapakoneta. Aged Cheddar Cheese: st - 

E. L. Meredith, Bellefontaine; 2nd — Ted Trego, Wapa- 
koneta; 3rd — Jule Malueg, Wapakoneta. Cottage Cheese: 
Ist — Godfrey Barthlome, Cambridge; 2nd — John Hol- 
comb, Columbus; 3rd — Babcock Dairy, Toledo; 4th — Joe 
Sibert, Cleveland; 5th — John Morgan, Dayton. Milk Judg- 
ing: Ist —J. R. (Dick) Stafford, 2nd —J. O 
Roberts, Columbus; 4th 

Charles Columbus. 


Ice Cream Judging: 


Columbus; 
3rd — Dean Goodman, Navarre; 


Tice, Columbus; 5th — John Bowers, 
Ist — Robert Shevlin, Columbus; 
3rd — Richard Smith, 
Columbus; 5th — J. O. 
Ist — August R. 


Cadiz; 


2nd 
Colum- 
Roberts, 
Berling, Cin- 
Shively, 
5th — Richard 
Ist — Clarence 


— Fred Carver, Columbus; 
{th — Bruce Shively, 
Butter Judging: 
2nd — David Mizer, 
4th — J. O. 
Hogan, Dayton. 


bus; 
Columbus. 
cinnati; 3rd — Bruce 


Columbus; \oberts, Columbus; 
Cheese Judging: 
Mansfield; 2nd—E. L. Meredith, Bellefontaine; 
Darrell Norris, Ashville; 4th — Fred Carver, 


5th — Kenneth Huffman, Columbus. 


Leudy, 
3rd — 


Columbus; 























“ROMALD, YwRE ALWAYS OM ING HOME HOmOCENIZER 
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MR. HI SHINE says: 
‘A-P-C Sanitary Fittings 
Cut Piping Costs on 
Line Changes and 
Conversions” 





Exclusive A-P-C Ferrule Puller 


First, with A-P-C fittings on your lines, you can change 
those sanitary lines at any time with a minimum of 
cost for tubing and ferrules. That’s an A-P-C develop- 
ment! With the special A-P-C Ferrule Puller, you 
quickly remove your ferrules and rearrange your pip- 
ing, using the same ferrules and sanitary piping. 


C-I-P Fitting 


Converting your lines to 
Clean-In-Place permanent 
lines is easier and less ex- 
pensive, too. Just remove 
your present 3A Ferrules 
and expand your tubing 
into A-P-C C-I-P ferrules, and secure them with the 
special A-P-C round spanner-wrench-tightened joint. 
No scrapped tubing, no remeasuring, no guesswork. 
IMPORTANT! If your 3A ferrules are A-P-C they can 
be easily machined to fit the C-I-P gasket seat — an- 
other A-P-C Saving! With A-P-C C-I-P lines the round 
nut provides a strong, non-sag, solid joint — just as sag- 
resistant as a hexagonal nut. Taking down C-I-P lines 
is simple, too, with just a twist of the spanner-wrench 
on your round joints. 


STANDARDIZE — for SAVINGS — on A-P-C 
Sanitary Fittings. Write for latest information. 


ALLOY PRODUCTS CORP. 
Craflimen in Stainless Steel 
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DAIRIES NEWEST 
SENSATION... 


ORANGE JUICE 


full O’ Sunshine! 







7 
WHERE 
ORANGES 
GROW 


Tree-Fresh Flavor! 
Super Keeping 
Qualities. 
Instantly - Ready 
to Serve. 


Utmost Convenience — no cans to open, no 
water mixing, no fruit to juice. 


By Processes Developed During Our 10 Year's 
Pioneering of This New Field! 


Sales Representatives Invited 
Write or Wire 
PRODUCED FOR YOU BY 


HART’S 


CITRUS PRODUCTS 


P. O. Box 629 


ORLANDO, FLORIDA 
Phone: 2-6121 


FROM THE “HART” OF CITRUS LAND 
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Foremost Stock Goes On Big Board 





Paul E. Reinhold (left), chairman of the board of Foremost Dairies, Inc., and Edward C. 

Gray, executive vice-president of the New York Stock Exchange, welcome “‘Bossie,” the 

first cow to wander through Wall Street in more than 150 years, at the main entrance of 

the Exchange. The occasion was the beginning of trading in the common stock of Fore- 
most Dairies, inc., on the big board. 


Trading in the common stock of 
Foremost Dairies, Inc., on the Big 
Board of the New York Stock Ex- 
change began August 16. On June 30, 
1955, there were 6,444,776 shares of 
Foremost common stock outstanding. 

The new listing of Foremost com- 
mon stock on the New York Stock 
Exchange gives the Company’s more 
than 30,000 stockholders a_ broader 
opportunity for trading. 

Present plans include a continued 
program of development which will 
increase sales in excess of the pres- 
ent rate of $400 million a year. In 


the near future milk products will 
penetrate many underprivileged areas 
of the world, opening up a vast new 
market for Foremost products. 


Paul E. Reinhold, 


board, Foremost’s 


According to 
chairman of the 
success has been achieved by the de- 
velopment of its operating territories, 
its continued expansion in growth 
territories, and an effective long-range 
program of research. The integration 
of recent additions and the greater 
geographic and product diversification 
thus achieved should contribute ma- 
terially to future sales and earnings. 





CENTURY OF BUSINESS TOLD IN 
HOOD BOOKLET 
The story of more than 100 years 
of growth and expansion by the Hood 
Company in the New England states 
is compressed into a 22-page booklet, 
profusely illustrated and well-written. 
Called the “Hood Story,” the book- 
let traces the history of the company 
from its beginnings in a railroad freight 
car. In those days H. P. Hood cov- 
ered milk cans with blankets in winter 
and with ice in summer on its journey 
down the tracks to Boston. 
The story guides one through 
Hood’s part in farm-to-doorstep dis- 
tribution, pasteurization of milk, intro- 


duction of glass milk bottles, premium 
payments to producers for quality, 
every-other-day delivery system, bulk 
tank milk handling, use of glass pipes 
in plants, and improved pasteurizing 
methods high 


such as temperature 


short-time method. 

It dwells on Hood's philosophy of 
quality and service in its application 
to all the varied products that Hood's 
now manufactures and sell such as 
ice cream, cheese, non-fat milk pow- 
der, eggs, salad dressings, and fruit 
salad. 

The Hood Story stresses quality and 
the dairy company’s strong spirit of 
community service. 
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Boston Company Introduces 
“Emergency Milk Patrol” 


NEW WRINKLE in dairy prod- 
A ucts merchandising has been 
the Whiting 


Milk Company in the downtown 
streets of Boston, Mass. 


introduced — by 


Called the “Emergency Milk Patrol,” 
a well-stock, refrigerated truck com- 
plete with two-way radio cruises the 
downtown streets. As emergency calls 
for milk, dairy products, and citrus 
juices come in from hotels, restaurants 
and retail stores to the regular switch- 
board at the Whiting headquarters in 
Charlestown, Mass., the operator re- 
lays the calls to the truck operator, 
who is quickly on the spot with what 


the customer wants. 


A spokesman for the 115-year-old 
company said it is planning a fleet of 
emergency patrol trucks. Arthur Nor- 
ris, executive vice-president, who de- 
vised the idea, declared, “As trucks 
are added to the fleet, they will be 
controlled through the switchboard of 
their local branch offices. In this way 
we hope to serve the public better.” 


thinking of the new officers of the 
Whiting Milk Company. Only re- 
cently, the Charlestown firm intro- 
duced the Whiting’s Variety Pack, a 
circus-decorated carton which carries 
six half-pint containers of flavored 
milk beverage, strawberry, chocolate 
and coffee. 
Thomas F. 
Somerville, Mass., and an employee 
of the Whiting Milk Company since 
1943, was chosen as driver of the 


Outfitted for all weather conditions, 
the truck is painted the same familiar 


yellow and white color as the regular 
Whiting’s milk truck fleet. 
the 


is characteristic of the 


Powers, a resident of 


Introduction of 
Milk Patrol 


Emergency 





Waitine'’s Mux 





Thomas F. Powers, 12-year veteran with Whiting Milk Company, sits at the wheel of 
that company’s Emergency Milk Patrol truck. First of a fleet, the truck, complete with 


two-way radio, serves customers such as hotels, restaurants and retail stores unexpectedly 
in need of dairy products. 





NEW RIGID METAL CORNERS 


Stack with Wood or Wire Crates 




















You can now order Superior Bottom 
or Top-Stacking Wire Crates made 
with new heavy duty metal corners. 
These new corners are formed to 

fit the top frame wire, offering 
complete protection for paper cartons 
when they are inserted in the case. 


Design of the corner makes stacking 
with wire or wood crates easy. 
Names can be permanently embossed 
on the corner plate to reduce theft 
losses. Available with straight wire 

or formed handholds. 


Write today for details to: 


Superior Metalware Division 
509 Front Ave. St. Paul 3, Minn, 





October, 1955 





WIRE CRATES for paper and glass 
bottles * MILK CANS * CREAM CANS * 
HOODED AND OPEN PAILS * STRAINERS 
Metalware For The Dairy Industry 
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emergency milk patrol truck. He is 
the first of the hand-picked operators 
for this novel fleet. 

For the past four years, Powers has 
been assigned to emergency milk de- 
liveries and his exemplary record dur- 
ing this period won him the honor of 
inaugurating the new service. 

es 
NUTTING EXPANDS WARE- 
HOUSE FACILITIES 

Nutting Truck and Caster Com- 
pany, main office and factory at Fari- 
bault, Minn., announces new  ware- 


housing facilities to serve users of 
materials handling equipment in the 
West Coast trade area. 

Located at Nutting Truck and 
Caster Company, 253 — 4th St., Oak- 
land 7, Calif., these new facilities in- 
clude a complete stock of floor trucks, 
casters, wheels and replacement parts 
plus maintenance and repair service. 
The new facilities will result in faster 
service and lower freight rates. 





For COMING EVENTS 
Turn to Page 92 





KUSEL ’Qheddar-Kiug" 
CHEESE VATS 


ie a 
Cheddar-King 
Model CKR 
CHEESE VAT 


D 
ov N EN, 
e Ss 
allow for thorough forking 
and agitation of all the 
curd when an automatic 
Forker & Agitator is used. 


Make better cheese at less cost 
with Kusel ‘‘Cheddar-King”’ 
Vats...SEND FOR BULLETIN 5 





ee 
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gee 

nee od 


Way ahead in DESIGN, 
PERFORMANCE, APPEARANCE! 
Heavy duty vats for 


heavy duty work ... and at an 
economical price! 


everyday 


All-welded construction — fully in- 
sulated with non-destructive Fiber- 
glas insulation. Steam system dis- 
tributes heat uniformly around 
bottom and sides . . 
without dismantling vat. 


. removable 
Inverted 


“*U"" channel pan supports assure 






Gheddar-Kiug 
a’ 
CHEESE VAT 


Designed, Engineered and Manufactured by 


KUSEL DAIRY EQUIPMENT CO. 


WATERTOWN, WISCONSIN 


DEPT. A ®@ 


rigidity and long life. 


Sold by KUSEL and LEADING DISTRIBUTORS in PRINCIPAL CITIES 
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ARMED FORCES MILK CONSUMp. 
TION RISES 

The Armed Forces increased con- 
sumption of milk by nearly 100 mil. 
lion pints November 1954 
through June 1955 under a special 
program to stimulate expanded use of 
milk for troop feeding and hospital 


from 


messes, according to an announcement 
from the United States Department 
of Agriculture. 


Consumption of fluid milk by Army, 
Navy, and Marine personnel has been 
increased about 40 per cent through 
this supplemental program. A com- 
parable estimate is not immediately 
available for the Air Force. 


Under the agreement made _be- 
tween the Army Quartermaster Corps 
and the Department of Agriculture 
last October, a substantial part of 
the cost of the increase ($4.10 per 
100 pounds of fluid milk) is being 
paid from Commodity Credit Cor- 
poration funds, because the increase 
in Armed Forces milk consumptiion 
diverts fluid milk from the manufac- 
ture of surplus dairy 
would otherwise be purchased by 
CCC. Payments by CCC to the Armed 
Forces from November 1954 through 
June 1955 amount to $4,262,221. This 
is the approximate cost CCC would 
incur in 


products that 


purchasing, handling and 
storing butter and non-fat dry milk 
produced from an amount of milk 
equal to the increase in Armed Forces 
consumption of 103,962,000 pounds. 
or the equivalent of about 97 million 
pints. 


Under a similar arrangement, Vet- 
erans Administration hospital patients 
increased their consumption of milk 
from March to June 1955 by 1,187,- 
000 pounds. CCC paid $38,579 of 
the cost. 
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ECONOMISTS STUDY LAWSON 
METHODS 


Economies of the Gallon Jug opera- 
tio and distribution plan were ex- 
plained in detail to 49 economics and 
sociology professors who toured the 
Lawson Milk Co. plant in Akron, 
Ohio, recently. The professors, rep- 
resenting colleges in 21 states, are en 
rolled at Case Institute of Technology 
in a six-week course entitled, “Eco- 


nomics in Action. 


The course, originated four years 
ago by the Republic Steel Corp., is 
designed to familiarize college profes- 
sors with actual operating problems 
facing various businesses and indus- 
tries. Tours of 15 outstanding exam- 
ples of efficiently-operated — business 
firms, each with a different manufac- 


tured product, were included. The 
course is limited to professors in eco- 
nomics and sociology, each selected 


competitively by Case Tech for the 
Republic Steel Fellowships. 


Following the tour of Lawson’s milk 
the 
round-table 


processing departments, econo- 
mists participated in a 
discussion with Lawson executives on 
a wide variety of subjects ranging 
from pricing and barriers to increased 


milk consumption. 


DR. WALTER E. SNYDER NAMED 
DIRECTOR OF QUALITY CONTROL 

Dr. Walter E. 
named director of quality control for 
fluid milk 


ice cream district of The Borden Com- 


Snyder has been 


the Chicago-Central and 
pany, according to an announcement 
by Oswald N. Koenig, district chair- 
At the same time, Mr. Koenig 
that H. 


take charge of the purchasing activi- 


man. 


announced Roy Geier will 
ties of the district office, as well as of 


the district’s safety and accident- 
prevention programs, and_ property 


and fire inspection. 


Dr. Snyder was formerly laboratory 
director for the Borden Chicago Milk 
Division, an operation which he joined 
in 1949 as supervisor of quality con- 
trol after teaching at the University 
of Georgia. Mr. Geier, formerly pur- 
chasing agent for the Chicago Milk 
Division, joined the operation in 1921 
as a clerk, and subsequentiy worked 
with the production, safety and acci- 


dent-prevention departments. 
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FAIRMONT FOODS ACQUIRES 
BEACH MILK COMPANY 
IN DENVER 
The Beach Milk Company of Den 
ver, Colorado, has been purchased by 
the Fairmont Foods Company, Oma- 
Nebraska, 


nouncement by John A. Robins, presi- 


ha, according to an an- 


dent, and D. K. Howe, chairman of 
the board, of the Fairmont Company. 


Beach, a 
processes and distributes milk, cottage 


pioneer Denver dairy, 


cheese, ice cream and other dairy 


products. 


Fairmont Foods has served south- 


east Colorado residents for years 
through its Dodge City, Kansas, plant. 
The purchase of Beach Dairy marks 
the the 


Denver 


entrance of Fairmont into 
market. 
Mr. Robins said that all Beach per- 


sonnel would be retained and that the 


area 


operations of the firm would continue 
under the direction of Leonard Beach, 


manager. 





Are You Feeling Drab? 
Has Your Budget Hit a Snag? 
Try WRITING A GAG! 
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MID-STATES 


Stitching wire for 





fireFok containers 


@°o 
(e) 25 





12) 


Quality stitching wire manufactured to exact 
specifications for Ex-Cell-O machines. Wrapped 
on fiber throw-away spools for ease of handling 

. snug fit. . . fast feeding without binding 


or tangling. 


Sizes—21 gauge and 23 gauge « Finishes—galvanized or liquor 


MID-STATES STEEL & WIRE COMPANY 


Jacksonville, Florida 


Crawfordsville, Indiana + 
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THERE ARE FOUR QUARTS 
IN A GALLON 

(Continued From Page 66) 
port reasoned, a unit of four single 
quarts should sell for 45c a half gal- 
lon which would mean 90 cents in a 
gallon unit. Allowing a cent for con- 
tainer costs which were covered by 
the deposit brought the price down 
to 86 cents. Another cent a quart 
could be deducted by virtue of the 
reduction in the store’s margin. This 
brought the price down to 82 cents. 
The cost of the carriers was a cent a 
trip which put the price up to 83 
cents. 

Whether or not the discount, out- 
side of the saving on markup and 
containers, is justified is probably a 
debatable The point is, 
however, that Mr. Davenport certain- 
ly cannot be accused of price cutting 
or breaking the market. All he has 
done is apply a system of quantity 
discounts already in use to the four 
quart package. 


question. 


The “Gal”-Pac has given Mr. Dav- 
enport a package that is unique 
enough to attract attention. Starting 
out with 17 stores he has added eleven 


New Cherry-Burrell farm tank | 
saves your Fieldmen’s time 


Put a new Cherry-Burrell “Icy Kold” in a producer's 
milk house ... and your fieldmen won't spend time 
servicing farm tanks. This ice-bank type cooler requires 
virtually no maintenance. Complete package unit, no 
“extras” to buy. Side-wall film cooling. Mechanical or 


air agitation. 


For full information, see your Cherry-Burrell Representa- 
tive or send for new bulletin G-498. 
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CHERRY-BURRELL 
CORPORATION 
427 W. Randolph Street, Chicago 6, Ill. 
Dairy + Food + Farm + Beverage + Brewing + Chemical + Equipment and Supplies | 


SALES AND SERVICE IN 58 CITIES—U.S. AND CANADA 


more to bring the total to 28. Daily 
volume has gone from a high of 150 
units the first week to 335 units, just 
before the floods came. 


The package has enabled Toll Gate 
Farms to get store business, and pro- 
mote volume buying, without chang- 
ing containers, or buying new equip- 
ment, or changing the pattern of the 
plant operation. 


The “Gal”-Pac appears to have con- 
siderable customer appeal. It is rea- 
sonably attractive. It is convenient to 
carry, and individual quarts are a 
familiar size in the home. The clincher, 
of course, is the discount. This cuts 
across all levels of society. Mr. Dav- 
enport says, “Some of the people who 
use the “Gal”-Pac could buy and sell 
me ten times over. Others are having 
a hard time making ends meet. Both 
groups are attracted by the large price 
differential.” 

On the debit side is the fact of a 
deposit and container returns for the 
consumers as well as extra work for 
storekeepers. 


There will doubtless be other as- 
pects of the “Gal’-Pac operation that 





@ Stainless Steel 
runners reduce 
case friction. 


@ Completely 
sealed. 
Moisture 
cannot 
decompose 
insulation. 


@ Padlock 
in latches. 


holes 


@ Holds 2 ice 
trays plus 8 
quart cases 
and 1 pint 
tray. 


@ Moderately 








| priced. 





will become significant as experience 

shows its strengths and weaknesses, 

At the moment, however, based on its 

record of performance during a four 

month probationary period, the pack- 

age unquestionably has won its spurs, 
e 


TRANSPORTATION REGULATIONS 
(Continued From Page 50) 
expense for trucking milk. Because 
of reciprocity agreements among the 
states, truckers are generally able to 
move their trucks in other than their 
home states without having to pay 
additional registration fees. A Wis- 
consin-registered truck ($680) can op- 
erate, for instance, in Georgia paying 
at most the nominal identification- 
plate fee and the Georgia fuel tax. 
Several states impose weight-dis- 
tance taxes, generally not subject to 
reciprocity. Calculation of this tax is 
based on a formula involving some 
combination of weight and distance, 
Other factors increasing the cost of 
milk hauling are: (1) high initial out- 
lay for equipment and license fees is 
required for vehicles not intensively 
used throughout the year, thus in- 

creasing ton-mile costs. 





ALL ALUMINUM 


Hollingsworth TRUCK 


REFRIGERATORS 


@ Here is a truck refrigerator that affords all 
of the ‘‘most-wanted’’ features. This quality 
box features lifetime, all aluminum, airplane 
type construction . . . riveted for super 
strength. Nickel plated screws and stainless 
steel hardware make the entire assembly rust- 
proof. Double than normal insulation gives you 
maximum cooling efficiency and economy. Fifty 
pounds of ice maintains a 44° temperature for 
30 hours in a 96° outside heat. Best of all, the 
Hollingsworth Truck Refrigerator is designed 
for complete space utilization. Model illustrated 
fits contour of Diveo Truck Body. 

Standard Boxes in Stock for All Makes 

of Milk Delivery Trucks .. . Special 

Boxes Made to Order. 


SS=———X—X—X—X—X—X—X—X—X—X—XXSX— 





JOHN R. HOLLINGSWORTH CORP. 


CLIFTON HEIGHTS PENNSYLVANIA 
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(2) High sanitation standards re- 
quire extraordinary care in the selec- 
tion of materials and in design and 
manufacture of equipment in compari- 
son to bulk handling of fluid products 
not used as food. 

(3) Perishability of milk makes it 
rapid movement necessary and com- 
pels more rigid scheduling than is re- 
quired by less perishable commodities. 

« 
PUBLIC RELATIONS BEGINS 
AT HOME 
(Cotinued From Page 38) 

A few years ago the Commissioner 
York City 
charged that the price of milk could 


of Investigations in New 


be lowered by 3 cents a quart with- 
out depriving milk distributors of a 
reasonable profit. Patiently, carefully 
the industry in New York refuted that 
charge with basic economic informa- 
tion. the 
Commissioner's obvious lack of knowl- 


There came a day when 
edge on the economics of fluid milk 
caused the Hearing Master at a Fed- 
remark, “he 
is talking 


eral Order hearing to 


doesn't know what he 
about.” There it was, a triumphant 


vindication of the fluid milk industry. 


Scarcely a week later one of the lead- 


MODEL 310— 
9 Square Quart Cases 


THERE'S A 
STYLE AND SIZE CABINET 
TO MEET YOUR NEEDS 





Cold Seal Cabinets are avail- 


able in a variety of sizes for 


both and Side 
Mounting — for Paper and 


Glass 


front end 


cases. 
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ing milk distributors in the city cut 
the price of milk 2% cents a quart. 
Sure there was provocation. Sure 
there was a background of unsavory 
trade practices and questionable deals. 
There are always reasons and explana- 
tions. But they are unimportant com- 
pared to the action itself. The industry 
said it the 
said that existing price levels gave 


could not lower price, 


only fractional profits, and then in one 
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WANTS AND FOR SALES 
A full listing of Job Oppor- 
tunities and Supply and 
Equipment values appearing 

on Page 119 














PROTECT HOLD-OVER PRODUCTS 
IN THE TRUCK FOR FOLLOWING 
DAY DELIVERIES!!! 


smashing blast destroyed its own case 
beyond repair by doing precisely what 
it said it could not do. Who would 
ever listen again? Who would believe? 
The 


all the testimony. 


act was the most credulous of 


The “doing” element in public rela- 
tions is of primary importance. The 
“public” in public relations is also of 
primary importance. 


The term “public” is an_ infinite 
enormity that for practical purposes 
is meaningless. The public is every- 
body including milk distributors. Pub- 
deals with 
everybody, including milk distributors. 


lic relations, therefore, 
In that limitless conglomeration that 
is everybody are millions upon mil- 
lions of individuals each with his own 
hopes and ambitions, his own prej- 
udices and idiosyncrasies. The prob- 
lem of developing an honest program 
of action that has an appeal to all of 
the individuals and all of the groups 
into which individuals drift is close 
to insoluble. Recognizing this, public 
relations people tend to concentrate 
on small segments of the public, seg- 
ments that can be distinguished as a 
group because of a common interest. 
Programs of action can then be de 





Gol uf Seal users 


The Check-Out, Stay-Out System of product handling per- 
mits unsold milk, cream, butter and other dairy products 
to remain in the truck when deliveries are completed. 
This Makes You More Money, and ends the costly process 
of checking in milk and other unsold products and then 
checking them out again the next day. 


PLUS THESE ADVANTAGES ON THE ROUTE: 


@ Products kept cold and Free from dirt and dust. 
@ No Summer Spoilage — No Winter Freezing. 
e No Lost Motion in making Deliveries. 


For Complete details write for FREE literature. 


MANUFACTURING 
CO) vai ale COMPANY 


3405 E. LAYTON AVE. 


CUDAHY, WISCONSIN 
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signed to meet the peculiar problem 
presented by each group. Terms used 
to describe these specific group pro- 
grams are customer relations, em- 
ployee relations, producer relations, 
competitive relations, governmental 
relations, community relations. 
During the evil days of the Korean 
war the fluid milk industry was con- 
difficult 
problem in government relations when 
On 
other pages of this issue of the Amer- 
ican Milk Review, the story is told 
of the industry’s splendid record of 


fronted with an_ intensely 


price controls were established. 


service during the emergency created 
by the flash floods in August. The 
service that milk distributors gave to 


their towns and cities is the very 
essence of community relations. Em- 
ployee relations take a variety of 


forms. Profit sharing plans, recogni- 
tion of years of service, the Pasteur 
Awards, are examples of attempts to 
build better employee relations. 


Public relations problems, almost 


without exception, are internal in 


origin. That is to say, the situation 


which causes the public relations 
problem was created by the organiza- 
tion that has the problem. One of 





Firestone 
Stainless Steel 
MILK DISPENSER CAN 


* No rust 
* No retinning 


* Easier to clean, withstands strong caustics 


* Light, easy to handle 


Call your dairy supply house or write Firestone 


Steel Products, Akron 1, Ohio 
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the great industrial organizations of 
our nation lost its position as leader 
in its field. Its sales curve dipped to 
a disastrous level. It was the target 
of public and private abuse. A_prin- 
cipal cause of this dangerous condi- 
tion was the firm’s reputed anti- 
semetic and anti-labor attitude. The 
firm gained this reputation because it 
was anti-semetic and anti-labor. It 
had demonstrated its attitude beyond 
any shadow of doubt in action after 
action. Its troubles did not insinuate 
themselves upon the organization from 
the outside. They 
ucts of activities inside the company. 


were the _ prod- 


The public relations problem in 
the fluid milk funda- 
mentally an internal problem. We 
don’t talk about kickbacks and _ pur- 
chased 


industry _ is 


stops and under-the-counter 
deals in public but their reality can- 
not be denied. Last month we pub- 
lished an article in the American Milk 
Review on the attitude of chain store 
grocers toward the milk industry. The 
article pointed out that while such 
lead to a 


two, its net result is to place milk dis- 


tactics may new stop or 


tributors in a position where “they 
are regarded not as sound business- 


men but as connivers in a shady deal,” 
It is difficult to conceive of a more 
damning indictment. All the press re- 
leases in the world cannot change that 
attitude because it is the result of 
condition and it will remain as long 
as the condition remains. You cannot 
make a silk purse out of a sow’s ear, 
You cannot make people who are cop. 
nivers in shady deals anything else 
as long as they are connivers in shad, 
deals. 

How often have we heard it said 
in meeting after meeting, “The indus- 
try must tell its story.” The assump. 
tion is that it is a completely good 
story which, to be quite candid, it 


isn't. 
Here's a report from Albama on 
Merchandising Dairy Products in 


Food Stores. Writing on this subject 
of grocer attitudes the authors. say, 
“Although remarks made by the 
grocers about handling fluid milk in 
their stores were varied, their opinions 
reflected a high degree of dissatisfac- 
tion with the situation. 

“Fairly constant in the expressed 
remarks was recognition by the grocers 
of what they their less 
than equal competitive position, with 


considered 





A. 


Tubes and Stands 
5-Gallion  (t— 
Capacity —_ 


2407 52ND STREET 


Time-tested performance, 

based upon highest standards in 
design, engineering, and 
materials, account for the satis- 
faction expressed by users of 
“G&H" Sanitary Products. A 
complete line, including: 


Sanitary Valves and Fittings 
C-I-P Line Fittings * Cheese Vat 
Valves * Sanitary Pumps ° 
Stainless Steel Tubing + 
Stainless Steel Holding 





MARK THAT GUARANTEES 


Quality LP 








Valve No. 
10-F, 


No. 12HR 
Fitting 











Holding Tube 


Assembly 





No. 135 Centrif- 
ugal Pump 


PRODUCTS CORPORATION 


KENOSHA, WISCONSIN 
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Review 


regard to the distributors, in selling 
milk at retail. This allegation was 
based on the fact that the retail price 
of milk delivered to the consumer’s 
home by the distributor, was the same 
price that the grocer was forced by 
law to charge at the store. In addi- 
tion, the grocers were required to col- 
lect a sales tax on all milk sold by 
them. The distributors did not col- 
lect the sales tax. Actually the grocers 
were in the unenviable position of 
charging the customer more for a 
commodity at the store than the dis- 
tributors charged the customer for 
the same commodity delivered at 


his home.” 


The report concludes, “Findings of 
this study indicate that the dairy in- 
dustry needs to improve its relations 
with retail food operators if the in- 
dustry is to realize the potential sales 


volumes possible in these outlets.” 


It is situations such as this one that 
enable people like Bill Davidson to 
ask “Twelve cent milk! Why not in 
your home town?” Who is going to 
get tagged with the blame for such 
a condition when a disgruntled store- 
keeper replies to a disgruntled cus- 


tomer who asks “Why do I have to 


pay more for store milk than I do tion. Possibly the industry is over 


home delivered?” sensitive on the matter of price and 

The difficult part of this internal too quick to take up what somebody 
problem is its correction. A milk else starts. There was the milk dis 
dealer said to me a short while ago, tributor in a market gone slightly 
“We know these conditions exist but crazy who refused to be stampeded. 
we don’t know what to do about Competitors were offering such absurd 
them.” Unfortunately it only takes inducements as a month’s free milk 
one or two sharp operators ie eseate and credit from here to the moon 
an unhealthy situation in a market. The dealer in question found that 
Distributors cannot combine forces in these extravagant offers were their 
the face of a price cutting operation own worst enemy. People couldn't be 
without the danger of violating the lieve that they were on the level. 
law. On the other hand, if they get He found that most people did not 
into a price war, everybody gets hurt. want unlimited credit. They wanted 
Most important of all, while the gen- to pay their bills before they got out 
eral public will not remember, the of hand. The solution is probably not 
storekeepers will. as completely simple as that experi- 


It is doubtful that anybody knows ence but it suggests an approach. 


the answer to this problem. If profits Public relations is not newspaper 
are as small as we say they are, it is releases and complimentary stories in 
difficult to understand how a milk national magazines. That may be a 


dealer can cut the price and stay in part of a public relations program but 
ay rhe > a have held that it is a long way from being all of it. 
if a firm cuts the price to es acs! Public relations begins with what you 
tomer he has to cut the price to all ne ; 
; ; me do. The effect of what you do will 
of his customers. Possibly this is an ngl ' ' ; 
> ae y > > > » > 
area that needs to be explored more a ee ee a 


fully. It may be that there are occa- very important to others. 


sions when what appear to be price Fluid milk distribution is primarily 
cutting operations are actually the ex- a local business. Its public relations 
pression of new economies of opera- begins at home. 


REDUCE PAPER CARTON DAMAGE 
with LANGER wire CASES: 


Your Name 

on Personalized 
Nameplate 
FREE, 


CONTINUOUS 3/16% WIRE IS SAFER! Extra-large wire 
is continuous from one side to another. Side wires 
flanged outward and welded to under side of top frame 
for easier packing. Floor absolutely flush. 


NEW BUMPER BARS ARE STRONGER! Exclusive 
Langer design prevents conveyor crawl-ups and end 
jamming. Corner welding makes cases shock-resistant. 
Eliminates broken welds and bent wires that damage 
paper cartons. 


ROUND STEEL WIRE IS SANITARY! 
Langer Wire Cases are hot-dip 
galvanized, corrosion- 

resistant. Will not catch 

dust or dirt. Strong- 


built, yet light-weight. 


Economically priced. 
Thousands now in use 


by leading dairies. 
Write for Complete Details and Prices 
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THEY KEPT THE MILK ROLLING 
(Continued From Page 34) 


Gathering points developed. When 
a truck found a way to a farm the 
place would become an emergency re- 
ceiving station. Neighbors, still iso- 
lated, brought their milk in cans, 
dumped it into the holding tank where 
it was measured and pumped into the 
truck. Little networks of inter-farm 
communication sprang up. Producers 
kept each other informed by word of 
mouth, by radio, by the grapevine, 
and the Lord only knows by what 
other methods. By Friday night milk 
began to roll. Twenty-four hours later 
it was moving out with reasonable 
consistency. 


Even the relatively short time that 
milk supplies were held up made it 
necessary to bring in emergency sup- 
plies. It was easier to bring in milk 
from Vermont and New York than it 
was to move local milk. Bellows Falls 
Creamery at Bellows Falls, Vermont 
was one of the sources of supply. The 
Civil Defense Milk Plan had previ- 
ously established the Bellows Falls 
plant as an emergency source. When 
the disaster struck it was not neces- 





‘This office is a madhouse! 
Quick, somebody, tell the boss about D1amonp 
Hardnox® bottle washing compound!” 

Good idea! Dairies run smoother, get brighter 
Hardnox. 
Diamonp distributor today for details. 


bottles at lower cost with 


sary to improvise. The machinery was 
ready for action. 


On a local basis, cooperation be- 
tween milk distributors was the funda- 
mental element in getting the milk to 
consumers and to emergency sources 
of distribution. The cities and towns 
in the flood area are fairly close to- 
gether. A milk plant in one town will 
have customers in other nearby towns. 
With traffic between towns impossible 
local dealers took care of their com- 
petitor’s customers until roads were 
open and normal distribution could be 
resumed. Indeed, the manner in 
which the industry helped itself, 
helped other people, and worked with 
disaster agencies is a proud page in 
the milk disaster story. Truck driv- 
ers worked around the clock, stopping 
only long enough to catch a little sleep 
bite of Milk 
delivered truck loads of milk to emer- 


and a lunch. dealers 
gency points without bothering about 
when they would be paid or who 
would do the paying. Cliff Goslee re- 


lates the story of one dealer who had 


been called upon again and again for 
a load of milk. It was only after the 
fourth load had left the plant that he 
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2000 WEST 14th ST. 


hesitantly asked about the possibility 
of reimbursement. 

Lack of water and power were two 
factors that complicated the relief 
problem. Here, too, the planning and 
the will to work together showed the 
full measure of their excellence. Plants 
with power processed for plants with. 
out power. Every available tank truck 
was pressed into service for hauling 
fresh water to cities where the regu. 
lar supply had been disrupted. Al. 
though milk got the first call on the 
trucks, they paused at the plant only 
long enough to be washed out, take 
on a load of water and head for 
distribution point. 

Ken Geyer, Manager of the Con. 
necticut Milk Producer’s Association 
said, “The Civil Defense people dis. 
covered that the milk industry had 
tank trucks.” 

In his report on the milk industry's 
participation in the emergency Mr. 
Weigold says, “All the milk dealers 
raised all their manpower efforts, day 
and night, to get milk products to 
their customers. There being no water, 
it necessitated 4,000 to 8,000 quarts 
extra daily for all dealers to take care 
of the requirements. (Milk was the 
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only safe, cold beverage available. 
Consumption increased markedly.— 
Ed.) I was appointed emergency milk 
administrator by the mayor. In two 
days it seemed that this was taken 
care of, as every dealer helped work 
out his own problems and took care 
of the extra load.” 

Describing the problem of getting 
fresh, safe water to 30,000 people, 
Mr. Weigold writes, 
we had five transports with a capacity 


“Within two days 


of 3,000 gallons or more each, along 
will some small 500 and 1,000 gallon 
tanks, hauling water to geographical 
locations and areas where it was hard 
to get out. By and large, the use of 
free of 
CMPA 
New 
Torrington, 


these transports given 
charge to the 
of Hartford, Tad Jones Co. of 
Haven, Derwin Vail of 
Herrick Dairy of Norwalk, 


others.” 


was 
Red Cross by 


and many 


The story was repeated over and 
over where ever the flood waters 
belched their destruction. In Penn- 
sylvania, in Massachusetts, in New 
York, in Rhode Island the record 
shows the industry acting with wis- 
dom, courage and generosity. Mr. 


Weigold continued, “What I saw over 


a period of ten days and more in 


sacrificial time, work, donations of 
trucks and tanks without any thought 
of pay, makes shudder. Many 
worked day and night right through 
the whole ten days, with only an hour 
or two of rest a day. I thank God 
for all the strength, loyalty, and forti- 
tude of all those who helped straighten 
out the water problem.” 


one 


It is characteristic of emergencies 
that the 
go hand in 


bizarre and the ridiculous 
hand with the heroic. 
One dairy firm put up water in gallon 
jugs. 
to get people to bring the jugs back 
so that they would be kept in circu- 


The water was free but in order 


lation a 25 cent deposit was charged. 
In no time at all the rumor was going 
around that the 
water at profiteering prices. 


When the 
water, the 


firm was selling the 


tankers started hauling 
project hit a snag when 
large numbers of people showed up 
Again the 
in the 


with nothing to put it in. 
had the 
form of wholesale cottage cheese tins. 
More than a tins 
shipped out from the Hartford plant 
of the Milk Producer’s 


Association alone. 


milk industry answer 


thousand 


were 


Connecticut 


Supplies of paper containers were 


quickly used up. Emergency calls 
were put through for additional sup- 
plies and were answered as quickly 
as possible. But the increased de- 
mand plus the general turmoil 
placed a great drain on glass bottles. 
Radio stations urged people to turn 
in every bottle they could find. One 
man, a two quart every-other-day 
customer, reported 17 bottles that he 
didn’t know he had. 


also 


disaster, 
that the 
was the 
Geyer and Mr. 
length of 
time required to put through a tele- 
phone call. Mr. € 
the answer 


Assessing the lessons of the 
Connecticut milk dealers say 
problem of communications 
most significant. Mr. 
Goslee both stressed the 
seyer said he thought 


was in a two-way radio 


system 


For the industry at large the big 
gest lesson is the value of an ade- 
Charlie Whiting 
there is to say on 
“The 
hardest job is to get people to believe 
that a thing like this can happen.” 
When you've whipped that one, the 
rest will follow. The 


Connecticut had a plan and it worked. 


quate plan of action. 
said about all 
the subject when he remarked, 


industry in 


I'd call it intelligent courage. 
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TOURING THE TRADE by Luther Kohr 


of a large banana, partly peeled, hanging from 
the outside of the Dairy Bar of Producers Dairy 
at Brockton, Mass. 


e¢ Dp RINK A BANANA” says a sign under the replica 


This is part of the promotion for a new banana 
drink which several dairies in New England are offering. 


The drink consists of one large ripe banana, milk, 
and ice cream whipped together in the milk shaker, It is 
a rich drink, but tastes good if you like bananas. It sells 
for 35c. 

A Massachusetts man has the copyright and patents 
on the banana display advertising materials and on a 
gadget to mash up the banana before the ingredients are 
mixed together in the milk shaker. But one enterprising 
soul an American Milk Review representative I talked with 
said that the banana can be mashed in several simple 
ways, including with a potato masher. 


° ° o 


ERE’S AN INCIDENT that really happened to a 
HH dairy supply house salesman which certainly should 

give readers a good laugh. An inquiry from a 
dairy about several items came in by mail. We will refer 
to the man who signed the inquiry as Mr. Smith. 


The dairy was off the beaten path for this particular 


salesman nearly 60 miles, but he made the trip and upon 
arriving at the dairy the first person he met was a woman, 
about 50, wearing rubber boots and engaged in washing 
up. She was at the door of the small plant and asked, 
in broken English, “What you want?” 

“Mr. Smith,” the salesman said. 

“Not here. What you want?” 

“To see Mr. Smith, he sent in an inquiry about some 
of our supplies and I'm here to talk to him about them,” 

“Not here.” 

“Well, where is he?” 

“In the Boston jail. Once a convict, always a con. 


vict. He steal too much from me and I put him back in 


Boston jail!” 
a o ° 


OMPETITION AMONG milk dealers in the Boston 
C Worcester-Springfield-Providence area is reported 
very keen. One dealer revealed to American Milk 
Review's Roving Editor that merely to give free milk for 
a week to a family moving into a new house makes one 
look somewhat like a piker. 
It was learned that some dairies are giving a month's 
supply free; and that one dairy goes as high as a Mix- 


master. Another dairy, a producer-distributor operation, 





ACCURATE 
STORAGE 





for 





CLARK STREET 
PLANT 


all dairy 
products 





38 years of 
friendly service 


SO. WATER MARKET 
PLANT 






CENTRAL COLD STORAGE CO. 


Tel.: SUperior 7-7548 
350 N. Dearborn Chicago 10, Ill. 


DEARBORN STREET 
PLANT 








Subscribe to the 
“MODERN MAGAZINE” 
of the 
FLUID MILK INDUSTRY 


American 
MILK REVIEW 


Circulation Department 
92 WARREN STREET NEW YORK 7, N. Y. 


Please enter or extend our Subscription for period checked 
below: 


NAME TITLE 
FIRM 

STREET 

CITY ZONE STATE 


C7] 3 Years $5.00 7 2 Years $3.50 C7] 1 Year $2.00 








112 


American Milk Review 


whi 
busi 
retu 


to ] 
for 


she 


to ¢ 


enc 
nat 
Oc! 
Oc! 


the 
eve 
try 


pat 
sen 
tou 
oul 











yhr 


nd upon 
woman, 
Washing 


1 asked, 


ut some 
t them.” 


5 a COn- 


back in 


- Boston- 
reported 
‘an Milk 
milk for 


ikes one 


month’s 
; a Mix- 


peration, 


i. Y. 


recked 


$2.00 





Review 








which has a plant-and-tree nursery in connection with its 
business, has been landscaping some of the new homes in 
return for the milk business. 

Not too long ago a Boston milk company is reported 
to have paid $25.00 a quart (not a customer, but a quart) 
for the business of a small dairy whose owner had died. 

When the asked a competitor for advice, 
she was told by a competitor to “sell and then tell them 
to come and see me.” 


widow 


ro ° oo 


15 STATES REPRESENTED AT 
TIONAL SHOW 


ORE THAN 15 DAIRY states were represented 
M by 150 4-H boys and girls, all top dairy award 

winners, at the first annual 4-H Dairy Confer- 
ence and Tour, held in connection with the 3rd_Inter- 
national Dairy Show, at the International Amphitheatre, 
October 8-15. The 
October 7-11. 


INTERNA- 


Conference and Tour dates were 

According to Edward J]. F. Young, vice-president of 
the Dairy Show directors and coordinator of the new 
event, the 4-H’ers viewed all phases of the dairy indus- 
try as well as visited places of interest in Chicago. 

The International Dairy Show played an important 
part in the education of these young dairymen. 
sentatives the organizations conducted 
tours in the show barns of their various breeds pointing 
out the qualities for which the breeds are noted as well 
as the type for which the breed is striving. 


Repre- 


from six breed 
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WISCONSIN DAIRY PRODUCTS SALES 
RISE 21 MILLION POUNDS 


Figures are still coming in on the phenomenally suc- 
cessful June Dairy Month promotion of this year. In 
Wisconsin, for example, Henry L. Ahlgren, state June 
Dairy Month chairman, reported a sales gain of 21 mil- 
lion pounds of milk and milk products. 


The figure represents only Wisconsin-produced milk 
sold through regular market channels within the state. 
Not included in the 21 million-pound sales gain, says 
Ahlgren, are the thousands of pounds of milk, donated 
and distributed free of charge in community and business 
promotions, such as local Dairy Days. 


“The 21-million-pound figure was not just estimated, 
but was computed from known production, product usage, 
state consumption facts, percentage of product sales in 
outlets and a four-week survey of the retail grocer trade 
and the state dairy industry for their June sales results. 
The actual calculations were made by the staff members 
of the State Department of Agriculture and the American 
Dairy Association of of the 


Wisconsin, joint 


June promotion,” Ahlgren explained. 


sponsors 


Consumption of milk and milk products during the 
promotion period amounted to seven-pound per capita 
increase, a rate of gain, if projected over the entire 
country, would start the nation well on its way toward 
the elimination of dairy surpluses. 

The sales campaign for the 1956 June Dairy Month 
will be presented in October. 
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USDA Has Uniform Eartagging 
Plan for Identifying Cattle 


A nationwide, uniform plan for 
identifying dairy and beef cattle with 
only one eartag for each animal is 
being pioneered by the U. S. Depart- 
ment of Agriculture. Farmers have 
long complained of the “Christmas- 
tree” effect when there are different 
identifying different 
herd-improvement or disease control 


tags for each 
program. 

The plan is based on a numbering 
system found practical in the past 
for use in dairy herd improvement 
activities of the Department’s Agri- 
cultural Research Service. 

This new system provides a com- 
bination of letters and numbers suf- 
ficient to tag more than eight billion 
cattle in the United States and terri- 
tories without a single duplication. 
Thus many different groups may use 
the identification number provided by 
the first tagging of an animal without 
danger of finding later that several 
cattle had this same number. 

The most important feature of the 
new system is a single “book” (record 
of number assignments) kept in each 
State. Official agencies and groups 
continue to buy identification tags 
where they choose, but they first ob- 
tain a block assignment of numbers 
from the Federal or State official 
keeping the book within their State. 

Designating central offices for this 
purpose will be one of the first acts 
necessary in implementing the uni- 
form tagging plan. Agencies or groups 


reserving a large block of numbers 
from the State official will 
then be responsible for making and 


central 


recording assignments of sequences 


of these numbers to their various 


members. 


Numbering System 

The complete series of eartag num- 
bers in a single State runs, for ex- 
ample, from 35-AAA0001 
35-ZZZ9999. (The number “35” is 
the State code for Wisconsin.) This 
provides a block of 169,000,000 difter- 
ent numbers for each State, sufficient 
for all of the different agricultural 
groups concerned with dairy-herd im- 


through 


provement, artificial breeding, and 


Within the full 
block of numbers, for example, one 


disease eradication. 








— 








‘lA IS NOT WRITING TOME ANY More! ~ 


LICK THE 2 AND 4 


group in a State might wish to “book” 
for its use the X series, providing 
6,760,000 different 
section of this group might then be 
allocated the XA sequence of num. 
bers, while another takes the XB se. 
quence. The backs of the tags may 
carry the name or initials of the pur- 
chasing group. 


numbers. One 


Duplication Caused Trouble 

In the past, identification numbers 
for cattle have been duplicated na. 
tionally and even within the same 
State, often resulting in considerable 
confusion when the records are han- 
dled on modern record keeping ma- 
chinery. This is particularly true in 
the Dairy Herd Improvement Associ- 
ation programs of proving dairy sires 
by dam and daughter comparisons. 

USDA eradication 
workers report that one of the chief 
difficulties in tracing cases of bovine 
back to their point of 
origin is the lack of adequate identi- 
fication of animals sent to market. In 
some cases an animal recently killed 
has been found to have the same tag 


animal disease 


tuberculosis 


number as that carried by an animal 
still living. 

The USDA Agricultural Research 
Service is now contracting for ear tags 
conforming with the nation-wide uni- 
form plan to use in identifying ani- 
mals in the brucellosis and tuberculosis 
eradication programs. 

The new plan has these major ad- 
vantages: (1) no duplication of iden- 
tification numbers; (2) only one tag 
per animal; (3) no additional cost to 
individuals and groups. As central 
booking offices are established at State 
initiative, the USDA anticipates that 
the new system for uniform num- 
bering will be quickly and widely 
adopted. 
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Quart Handles end breakage and De- 
posits. Easier to carry...easier to pour. 
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sales (business was actually doubled in 
one case). Campbell Multiple Quart Han- 
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USDA Report Analyzes Effect of 
Regulations on Milk Consumption 


OLLOWING ARE the _ high 
points of a U. S. Department of 
Agriculture study called, “Regu- 

lations Affecting the Movement and 
Merchandising of Milk”: 


Regulations of one type or another 
accounted for most, but not all, of 
the amount by which prices to milk 
producers were above a mid-western 
base price plus an allowance for trans- 
fer costs in 1953-54. If these regula- 
the 
prices to 


modified to 

milk, 
about one-fourth of the producers of 
fluid milk in the United States would 
probably decline an average of about 


tions were permit 


free movement of 


48 cents per hundred pounds. 


Sanitary regulations hinder or pre- 
the milk 


substantial number of cities. 


vent movement of into a 


State milk controls over the prices 
to producers use a variety of restric- 
tive measures and policies, mainly to 
offset their inability to control prices 
paid for milk purchased in another 
state. 


State milk 
prices tend to limit the opportunities 


controls over resale 


for introducing innovations in mar- 


keting methods and practices, or for 


using aggressive methods for pro- 
moting sales. 
Federal milk marketing orders, 


issued by the Secretary of Agriculture 
upon approval by producers of milk 
for the market which is to be regu- 
lated and after a hearing is held, 
establish minimum prices which deal- 
ers in specified marketing areas must 
pay to producers under classified 
price plans. They contain some pro- 
visions which may be so written as 
to be unduly restrictive. 


Difference between states in high- 
way load limits for trucks and lack 


of universal reciprocity for licenses 


add to trucking costs. 


There are indications of a trend 
toward less restrictiveness in sanitary 
regulations, though many of the mo 
tives for making them restrictive are 


still at work. 


October, 1955 


The 124-page report of the study 
by the USDA’s Agricultural Market- 
ing Service is crammed full of infor- 
mation, charts and tables in connec- 
tion with the foregoing major points. 


The study was undertaken to meet 
a need for information on regulatory 
impediments to increased consump- 
tion of milk. It was done to help the 
government decide on the best way to 
stimulate consumption of fluid milk 
and thereby reduce government sur- 
plus dairy stocks. 

Expansion of markets both by pro- 
ducers and dealers that became pos- 
sible because of increased population 
tremendous 


and improvements in 


transport and refrigeration facilities, 
have also contributed to the pressures 
existing milk 


Investigators in 


regulations in 
the 
study found some dealers who were 
100 


surplus 


against 
many places. 
delivering their milk as far as 


miles away. Producers in 
areas, of course, have long been ship- 
ping their milk by tank 


rail car a thousand miles or more. 


truck or 


Whatever their source and vintage, 


bY 


SAVES MO 


NY 


Modern 


Cover Capping 
at less than 
Plug Cap Cost! 


the regulations are given the fine 
in the study 
and appraised as to their restrictive 
effect on the movement and merchan- 


dising of milk. 


tooth-comb treatment 


For a copy of the report, write to 
Marketing Information Division, Agri- 
cultural Marketing Service, U. S. De- 
partment of Agriculture, Washington 
25, D. C. 

Ask for Marketing Research Report 
No. 98. 
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SCIENTISTS SEEK ANSWER TO 
WHY FLIES ATTRACT FLIES 
WHEN FEEDING 
Scientists are hot on the trail of a 
mysterious substance which may make 
fly control much easier. 
The according to 
Entomologist F. M. 


clue, Extension 
Fuller, was sup- 
plied by Army scientists several years 
ago when they discovered that as flies 
feed, the material upon which they 
are feeding becomes more attractive 
to other flies. Apparently feeding 
flies deposit some unknown substance 
which is attractivve to other flies. 
Fuller the entomologists 
turned detectives, what 
they have, but it works. Fresh sugar 
with “fly attracted 
more flies than untreated sugar. 


Says 
don’t know 


treated factor” 
Efforts at isolation of the material 
the 
chemical makeup studied. 


will continue and secret of its 
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, Seal Synchro-Print capping. Hard 
to believe, but we've got all the 
facts to prove it. Write today! 


# 


BASCA MANUFACTURING COMPANY 


n of Huyler’s 
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YOU WRITE THE GAG — WE SEND THE DOUGH 


ACE | 
Mie Ic 
Co 























pully 

HALE 

This cartoon needs a caption. There’s five bucks waiting for 
the genius that sends in the best one. 





WRITE THE GAG—THE RULES 


1. The American Milk Review will award $5.00 to the 
person submitting the best caption for this month’s “Write 
the Gag” cartoon. A prize of $3.00 will be awarded for the 
second best caption. 


2. The editors of the American Milk Review will be the 
judges and their decision will be final. In case of ties, dup- 
licate prizes will be awarded. 


3. Write captions —as many as you wish to send in — 
on a post card and mail it to “Write the Gag” editor Ameri- 
can Milk Review, 92 Warren Street, New York, N. Y. 


4. Be sure to write your own name and address as well 
as the name of your company on each postcard. 


5. All entries for this month’s contest must be received 
by November 10, 1955. 


GARVER 


MILK and CREAM TESTERS 


Advanced design offers 
more value for the money. 
Speed control, quick accel- 
eration, outside reading 
thermometer, visual speed in- 
dicator, and many other 
features. Also standard mod- 
els from 8 to 36 bottle 
capacity. Write for catalog 
including simplified Babcock 
testing methods. 

THE GARVER MANUFACTURING CO. 


Union City, Indiana 


" Babcock Tester Manufacturers for Three Decades.” 
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ELCOME ONCE AGAIN to WRITE THE GAG. 
W/ a new feature, strictly for fun, that’s designed 

to give Droodles and Disney stiff competition, 
If you're a new-comer or a late-comer here’s the pitch; 
the cartoon printed above needs a caption. You writ 
one, send it in to us. If it’s a winner you receive five 
bucks. That’s all there is to it. 

Well, October has blown in again and brought its 
annual crop of spooks. We understand that the witches 
have declared a national holiday with no reduction in 
take home pay. Goblins are set for a determined attack 
on candy and apple supplies and our intelligence people 
report unusual activity on the Tricka-Treat front. 

One character who doesn’t have to worry about such 
problems is our bearded milkman friend, above. Having 
escaped death at the hands of Sitting Bull’s hatchet men, 
gained fame for his capture of the mixed-up, misunder- 
stood Jesse James, and swapped tales with cousin Rip 
Van Winkle, he has ambled back into the 20th century, 
fearless, and a bit hard of hearing. The milk plant super- 
visor is quite perplexed. Being an ardent fan of science 
fiction, he can’t decide who started using saucers on milk 
routes. He has finally concluded that the museum is pro- 
moting this product. 

At any rate they both need help. Their only means 
of communication is your caption —or else this silent 
state could go on indefinitely. So send in your gag today. 
It’s easy. It’s fun. It’s money in the bank. 


At this point, we’d like to thank all of last month’s 
readers who threw inhibitions to the wind, and swamped 
this desk with a healthy collection of mighty sharp gags. 
They came in from all over the country, and at last cen- 
sus, both sexes were equally matched. October's the time 
to break the deadlock. 

Your cartoon captions were all so good, that deciding 
which two will get top honors carries with it the hazards 
of an ulcer diet. But ulcers or not — the winners of the 
first month’s contest will be announced in the Novembe: 
issue. Thanks again and keep writing in. 








Impress Your Customers! 
DOORSTEP DAIRY 
SERVICE CABINETS 


* Holds Safe Temperature . . . 
Completely Insulated. 


* Eliminates Doorstep Contam- 





ination. 
* Rugged, Galvanized Steel 
Construction. 


Sizes, 3 to 8 quarts. Holds 
gallon, ‘2-gallon bottles. 
WRITE FOR SAMPLE TODAY! 
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SHIRLEY MFG. CO., Rockford, Ill. 
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Review 


Good Butter Is Its Own Best Salesman 


“BUTTER COOKERY” LAUDED BY 
FAMOUS CHEF 


The advocates of butter promotion never had a 
stauncher or more unique supporter than Chef Gerard, 
famous chef of the Hotel Utah, Salt Lake City. “There 
is indeed no substitute for butter,” insists this gentleman. 
Butter is used for seasoning all foods in the Hotel Utah, 
particularly the tasty sea foods for which this hotel is 


famous. 


Waitresses in the various dining rooms and at ban- 
quets are instructed to serve patrons all the butter they 
want. “They can have twelve pats if they desire them,” 
explained Chef Gerard. 


According to Mr. Fifer, Executive Secretary of the 
American Butter Institute, Chicago, “The usage of this 
product by patrons of the Hotel Utah is more than three 
times the national average of per capita consumption in 
the U. S. A. This includes consumption of butter on 
the table along with that used in Chef Gerard’s “butter 
cookery.” 


Chef Gerard contends that no chef with experience 
will use anything but real butter. As a little secret to 
make Hollandaise sauce stand up well for restaurant use, 
he whips soft butter into it immediately before serving. 





Left to Right: Russell Fifer, Executive Secretary of the American 
Butter Institute, Chicago, admiring Chef Gerard of the Hotel Utah, 
Salt Lake City, as he melts a pound of butter in a cooking pan. 





ENGLISH LADY PRAISES AMERICAN BUTTER 


More often than not letters to manufacturers from 
consumers are material for the complaint department. But 
there is always the exception. The Butter Industry can 
hold its heads high according to a woman in Cornwall, 
England. She writes: 

Dear Sir: 

Some five years ago — next month, my husband and 
I, who are now existing on Old Age Pension and National 
Assistance (he being 82), received an unsolicited food 
parcel from someone in America. In this true evidence of 
United States friendship and sympathy, there was a 16 oz. 
tin of “Sunburst” butter, and I was determined to keep 
this (not in a refrigerator) until even darker days. I 


opened the tin last week and my reason for writing this 
is to pay my tribute to your butter which is the finest 
I have ever tasted, and which came in beautiful blue 
and gold packaging. The condition of the butter was 


just perfect it might have been tinned only a week. 


Thank you for your teaching the world today what 
butter is. Thank you America for your great kindness. 
I remain, 
Yours sincerely, 
MRS. A. SENIOR BANNISTER 
Cornwall, England 
The butter was packed by the New York firm of 
W. W. Elzea. The company is third oldest butter dis 
tributing organization in the city. 





The NEW and BETTER 
Way to Handle 
Composite Milk Samples 


COMPO-COOLER 


Successful milk plant managers 
everywhere are using COMPO- 
COOLER Sample Bottle Cabinets. 
COMPO-COOLER speeds sample 
handling and affords substantial 
savings in time and labor. 
COMPO-COOLER gives you com- 
plete electric refrigeration. Cabi- 
net is lifetime stainless steel. 
There is a COMPO-COOLER in a 
capacity, style and size to fit 
your particular plant needs. 


Write today for illustrated booklet and complete details. 


COMPO-COOLER COMPANY, Glens Falls 5, N. Y. 

















Combination Refillable Brush 


Cleans fittings and sanitary pipe. Power or hand op- 
eration. Use on single or three-brush hand bottle 
washers. Brush sizes to clean from 1” to 4” tubes. 

— . V4" PIPE or V2’ 
SAE coupling fur- 
nished at no ex- 





tra cost. 
No. 8565 White Nylon When specified it can also lx 
Specify Size supplied (at additional cost) with 
A—1 in B—1's and 2 in tapered handle attachment for 
C—2% and 3 in use with chucks on single or 
D—3'% and 4 in three brush bottle washer 


AIBRA Braun Brush Company 
8833 Seventy-Eighth Street 


Ann 
BRUSHES Woodhaven 21, New York 
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e basis for comparison with other food 
Pen nsylvania Industry Takes prices. Other areas will reflect equall, 
favorably compared to other foods 


Control Issue to the Customers or better, depending on a higher ‘ — 










































lower price per quart in the area. 
RITICS OF STA TE gr con- your — — we rte = - In 1941 at a price of 13 cents per 
trol have been giving the = respect : the ae of mi ae quart with an hourly wage of 80 cents 
dustry in Pennsylvania a rea to your doorstep. It is not a de ens¢ yan genchened 6.35 quests of sill 
hard time. Like many other states against adverse criticism and misin- 
where milk control regulations have formation you may have been hear- In January, 1955, at a price of 25 
been in effect for some time, the — ing; it is a challenge to the dairy cents per quart with an hourly wage 
dairy industry in the Keystone State industry's self-appointed critics to jus- of $2.04 — purchased 8.16 quarts 
is being challenged by public opinion tify their efforts to break down the of milk showing an increase of 2.0] 
to justify its right to existence under structure providing you with an eco- quarts over “41. 
government controls. nomical, dependable supply of fresh, In April, 1955, at a price of 24 
Charles DeHaven, Director of Pub- pure milk, and providing an adequate cents per quart with an equal hourly 
lic Relations for the Pennsylvania 2d dependable market for Pennsyl- wage you can purchase 8.50 quarts 
Association of Milk Dealers, has com- vania’s 40,000 farmers. of milk, showing an increase of 2.0] 
piled some valuable figures on the The Pennsylvania Association of over 1941. 
cost of milk compared to other foods Milk Dealers, in preparing this brief Nature's Most Perfect Food Gift 
and consumer income. In a letter to report, has utilized the City of Pitts- Is Your Best Buy Penny For Penny. 
Association members, calling their at- burgh’s price per quart of milk as a YOUR ROUTEMAN 
nti a proposed cus sr letter 
tent on 1 proposed customer — MILK IS ACTUALLY CHEAPER TODAY THAN IN 1941 hiss 
containing the comparative figures, (Compare it with the increased costs of other important foods) a 
Mr. DeHaven Says, “Much of the crit- Pittsburgh January January Per Cent If milk were increasing at the 
ical information being thrown so care- Prices 1941 1955 Increase same rate it would cost you 
lessly at the public deals directly with  Bread—white 8.1¢ 18.2¢ 114.7% 27.9 cents per quart 
current prices of milk . . . . While the Potatoes—15 Ibs. 28.1¢ 77.0 174.0% 35.6 cents per quart Ce 
‘ild ‘se : a Flour—5 Ibs. 22.0c 53.6c 143.6% 31.7 cents per quart Gt 
wil claims of the industry Ss critics Rice—lb. 9.1¢ 18.0c 97.8% 25.7 cents per quart lip 
are unfounded, society does at one Dried Prunes 9.6c 31.9 232.3% 43.2 cents per quart 
time or another ask industry to justify Round Steak 38.3¢ 93.16¢ 143.1% 31.6 cents per quart 
. iad ; | ; Hi ‘ Chuck Roast 27.0 58.5¢ 116.7% 28.2 cents per quart 
its position through an intelligent ex- Eggs—doz. 35.5¢ 59.7¢ 68.2% 21.9 cents per quart sti 
planation of its operation and related Pork Chops 29.8¢ 78.6c 163.8% 36.3 cents per quart \ 
factors such as pricing - Navy Beans 5.6¢ 17.7¢ 216.1% 41.1 cents per quart ) W 
ips oe ofl 40 
Pointing out that the milk industry, 
y oe ET Te ciate COMPARING THE PRICE OF MILK VERSUS OTHER FOODS AND CONSUMER INCOME— 
through its driver salesmen, has a 1941 OVER 1955 
unique personal contact with its cus- (The Little Steel Formula) - 
tomers, Mr. DeHaven declares “By January January PercentIincrease Cost per quart of milk M 
means of the delivery organizations ot Pittsburgh 1941 1955 1955Over1941 Af same per cent rise le 
the dairies the industry can present a Cost standard milk 4 
factual explanation and interpretation per quart delivered 13 25 92.3% pl 
of the milk processing and distribution nee Ge 0 vem 
awe ; sist ajea”. ce For 100 Ibs. 4% milk $ 3.00 $ 6.315 110.5% 
system down to the final point of sale. Cost of goods bought P 
( 
The . se us r letter fol- by wage earners 
1e proposed customer letter fo (June 1941 equals 100) 98.0 214.0 118.4% 28.4 cents 2 
lows: Average weekly pay la 
Dear Customer: (Tax & Social Security te 
This ; or ae , . deducted, $3.82 wkly.) $32.05 $81.49 154.3% 33.1 cents cy 
his, a letter of information from Average Hourly Pay ‘80 2.04 155.4% 33.2 cents 
joes IT PAYS TO PROTECT —_'%—-“> 
STAINLESS ‘ 
STEEL | ro @) | E Pe ALLOY YOUR PAYLOAD WITH ses r 3. 
SANITARY VALVES LINE “ j | 
AND BRINE FILTERS 4 
PS . 
TRUCK REFRIGERATION rE. 
Ask About the New 1955 % 
. on i 
Thermo King mene : 
. > — 
FITTINGS TUBING  ¥. S. THERMO ‘CONTROL CO. 
L. C. THOMSEN & SONS, INC., KENOSHA, WIS. > eal 44 South 12th Street 
ate : ; - Minneapolis 3, Minn. 
anitary Equipment for the Processing Industries . 
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Classified Advertising Information > 
nts per y Fulton BOILER, New 20 HP. No 
0 cents To ensure appearance of your ad in a given issue, copy should be in our hands by tubes—No coils, Complete with Burner, 
ilk the 15th of the previous month (for instance, copy in October 15th for November issue). Controls, and Steam Trim. Highly 
nilk : , 
oie ‘ bu Efficient, Compact, fast steaming, and 
< All Classified Advertisements, except Position Wanted priced at only $1,600.00 Write for 
pate. Lightface type—10c per word Boldface type—15c per word Literature to FULTON BOILER 
y Wage ($2.00 minimum) ($3.00 minimum) WORKS, INC., P. O. Box 122, Os- 
quarts Include name and address in word count, except for blind ads. wego, N. Y. 10-M-55 
of 2.01 Position Wanted HOMOGENIZER — 125. gallon, 
; “a ; Zo : Model CGD Manton-Gaulin. Good 
‘ Lightface type—.05c per word - - - Minimum charge $1.00 Condition. PASTEURIZER— 100 gal- 
of 24 Boldface type—.10c per word - - - Minimum charge $2.00 lon stainless steel, late model Sterline. 
hourly Include name and address in word count, except for blind ads. Excellent Condition. Also pipe line, 
quarts - crates, dollies, and other equipment. 
: Py Box Numbers — 50c additional charge in United States. Write to: ELDER ROW D AIRY, 
asm Do not include your name and address in word count. Omro, Wis. 10-M-55 
No classified advertising will be accepted to run with borders or special spacing. Milk Carton FILLER (Mfg. by U.S. 
dl Gift All such advertisements are considered to be display ads, and will be billed as such. Dairies Sales Corp.) Handles half pints, 
Penny (Rates and mechanical requirements on request.) pints, quarts and two quart Pure-Pak 
Mei All advertisements accepted in good faith. We cannot be responsible for reliability Cartons- 1 Con dition. Write to 
MAN of ads. If you wish further information on advertiser, request references from him. FRANK PILLEY & SONS, INC. 
Sioux City 4, lowa. 10-M-55 
Buflovac No. 6.5-29-D stainless 
— a -_ — a steel double effect EVAPORATOR; 
ny Re EQUIPMENT WANTED EQUIPMENT FOR SALE Rogers 48” stainless steel Vacuum 
—— PAN; 2,500 gallon stainless steel Milk 
wart USED EQUIPMENT WANTED. Two Milk TANKERS from 175 to Storage TANK. Write to: PERRY 
juart Cold Wall Tanks. Any Size. Write to 300 cans. Must be stainless steel inner EQ [PM ENT COR PORA ng 
juart GOLDEN VALLEY FARMS, Phil- lining. Condition of insulation, outside 1422 North 6th St., Philadelphia 22 
juart tosburg, N. J 10-M-55 shell, and undercarriage not important Pa. 10-M-55 
juart Bee is ; Must be reasonable. Write to: Box Cherece-Musrell. 446 tt chain “el 
424. 10-M-55 herry-burrell, oU Ib. stain ess stec 
— PASTEURIZER — 30 or 50 gallon, Weigh CAN and 800 lb. drop TANK, 
nae stainless steel, in good condition Monitor dispenser CANS, 32 five gal- like new. I oledo receiv — SOUr 
art Write complete description and details. lon, in good condition. Would ex- oe \LE, — oe ovis, 
vart ) Write to: PAUL BUNYAN DAIRY change for Norris cans. Write to: lon per hour Cherry-Burrell HOMO- 
_— 2 z : gr teplar se HOOSIER CONDENSED MILK GENIZER, 300 gallon per hour Cream 
402 American Ave., Bemidji, Minn. COMPANY. Bluffton, Ind. 10-M_55 ery Package HOMOGE NIZER, both 
10-M-55 in A-1 Condition. Heil 4 wide Bottle 
— United Steel HARDENING TRAYS WASHER, automatic load and unload, 
Double Drum DRYERS; Stainless (200). Galvanized. Inside measure- very good condition. DeLaval 136 
steel Vacuum PANS and stainless steel ments 17 x 16 x 5%” D. Excellent CLARIFIER, steel bowl and discs, 
: of alt Milk TANKS. any sizes. Also stain- Condition. Write to: OHIO CREAM- needs tinning. Write to: ( LO\ ER 
cent rise less steel Truck T ANKS. Write to: ERY SUPPLY COMPANY, 701 LEAF MILK & ICE CREAM COM 
FERRY FOUTPMENT CORPORA. Woodland Ave., Cleveland 15, Ohio. PANY, 55-57 Monroe St., Valparaiso, 
PERRY EQUIPMENT CORPORA- i0-M-55 toe 10-M-55 
TION, 1422 North 6th St., Philadel- a — Pa 
phia 22, Pa. 10-M-55 Lathrop-Paulsen straight-away con- FILLER Pure Pak LT-20 Ilreco, 
servation CAN WASHER, 8 cans per used 2% years. Excellent condition 
_FILLER—for 38 mm. Dacro opera- minute. [Excellent condition, 6 years Price $2,950.00 F.O.B. Waterbury. 
tion; cold milk Separator BOWL for old. Fairbanks Morse springless 1,000 Emery Thompson Model CS204 Soft 
nts 136 Clarifier; good used 38 mm. Dacr« Ib. SCALE with Printomatic attach Ice Cream FREEZER. Used 2 weeks, 
Cappers; quantity case DOLLIES; ment, only 2 years old. Write to rechecked at Factory. 3 phase. Attrac 
} large Vilter snow machine head. Write DECKER’S DAIRY, INC., 239 Mon tively priced. Write to: BURTON- 
_ to: ROBERDS DAIRY, 2500 Tennes mouth St., Hightstown, N. J FORD COMPANY, Inc., Waterbury, 
on see Ave., Savannah, Ga. 10-M-55 10-M-55 Connecticut 10-M-55 
2 — 
iz Better DRY MILK 
| " BAT LOWER COST ff 7 
i? =: S. eee a =o 
ae DRY MILK MACHINES oe BO 
Built in Five Sizes TTLE 
The Patented, glass - smooth, 
“20-year cylinders” give years i pho CABINETS 
and years of maximum pro- on o e 7 
di } duction of a superior dry milk cs er 12 
a at the lowest possible cost. Hie . ‘e 
Many other exclusive features insure long life with low steam PRODUCTION SIZES 
20L C0 and power costs. Complete details upon req 
wen ’ OVERTON MACHINE COMPANY WRITE , MUCKLE MANUFACTURING COMPANY 
“ Dowagiac Michigan TODAY OWATONNA BBV MINNESOTA 
Seem ieee 
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EQUIPMENT FOR SALE 


Double Drum DRIER- 
Stainless steel Hood new 
i Hammermill. Excellent 
Condition — Available immediately. 
Write to: ALDOVIN DAIRY, Route 
29, Tunkhannock, Penna. 10-M-55 
‘pi BOILER, New 15 HP. No 
tubes—No coils, Complete with Burner, 
Controls, and Steam Trim. Highly 
Efficient, Compact, fast steaming, and 
priced at only $1,255.00. Write for 
Literature to FULTON BOILER 
WORKS, INC., P. O. Box 122, Os- 


Buffalo 
42 x 100. 
Fitzpatrick 


wego, N. Y. 10-M-55 
_PASTEURIZER — Short Time, 
Cherry-Burrell, 12,000 lb.; Chester Ste- 


Vac Model SV-20 HEATER; 100, 150, 
200, 300 and 400 gallon stainless steel 
PASTEURIZE RS: 250 and 300 gallon 
Vertical stainless steel TAN KS: 300 
gallon Cherry-Burrell Model SVS Stor- 


age VAT with direct expansion coil; 
4 and 6 Wide Soaker Type Bottle 
WASHERS; 12,000 Ib. Jensen  stain- 
less steel Direct Expansion Cabinet 
COOLER; 300 gallon Creamery Pack- 
age stainless steel Holding VAT: 6 ft 
Chester Box Tube HEATER, 16-1” 
stainless steel tubes; G-100 Cherry- 
Burrell FILLER with 38 mm. Dacro 
Cappers; Model A and Ilreco Pure 
Pak BOTTLERS; 7,000 Ib. DeLaval 


SEPARATOR; 50 to 1,500 
HOMOGENIZERS or VISCOL 
IZERS; 500 Ib Rice & Adams stain- 
less steel Weigh CAN with Receiving 


gallon 


VAT; Lathrop Paulsen 8 CPM Can 
WASHE R; No. 1OBB, No. 25BB and 
No. 55BB Waukesha PUMPS; Cherry 
Burrell stainless steel Flex-flo PUMP, 
2 H.P.; Double Drum DRYER: Frick 


Evaporative Ammonia CONDENSER, 
20 ton capacity. Many other desirable 
items 


-send us your inquiries. Write 
to: LESTER KEHOE MACHIN- 
KRY CORPORATION, 1 East 42nd 
St., New York 17, N. Y. 10-M-55 

Ilreco Pure-Pak paper FILLER. 
Fills all size containers up to and in- 


cluding quarts. Speed 20 units per min 


ute. Used about 3 hours per day for 
3 years. Price $1,800.00. 200 gallon 
Cherry-Burrell pasteurizing VAT. 
Price $200.00. No. 66 Deval Valve 


Separator BOWL. Stainless steel disc. 
Price $50.00. Jacket type stainless steel 
tube preheater. Price $50.00. Write to 
BLU-RIBON DAIRIES, Lee and 
lurner Sts., Alexandria, Louisiana. 


10-M-55 








EQUIPMENT FOR SALE 


BOILERS- HIGH PRESSURE. We 
carry a large selection of ASME 
National Board high pressure boilers, 
gas, oil and coal fired, ranging from 
10 to 1,000 h.p. Each guaranteed in 
excellent condition. Sale sheet and 
complete data sent upon request. Write 
to: WABASH POWER EQUIP- 
MENT COMPANY, 31 East Con- 
gress, Chicago 5, IIl. 10-M-55 


VISCOLIZERS and HOMOGEN- 
[ZERS. Completely rebuilt and guar- 
anteed. Write for bulletin and prices. 
OTTO BIEFELD COMPANY, Wat- 
ertown, Wis. 10-M-55 

Used WIRE CASES for round gal- 





lon jugs, five bottles per case, $1.35 
per case. F.O.B. Lake Geneva, Wis. 
Write to: STUART W. JOHNSON & 
COMPANY, 611 Main St., Lake Ge- 
neva, Wis. 10-M-55 

New low prices on plunger seals 
for your C.P. and M.G. HOMOGEN- 
IZER. Send for trial offer. Advise 
style and capacity of homogenizer. 
Write to: STUART W. JOHNSON 
& COMPANY, 611 Main St., Lake 
Geneva, Wis. 10- M-55 

Used WIRE CASES for round ¥, 


gallon bottles, 8 bottles per case. Ex- 


cellent condition. $1.35 each. Write to: 
STUART W. JOHNSON & COM- 
PANY, 611 Main St., Lake Geneva, 
Wis. 10-M-55 


Fulton BOILER, New 30 H.P. No 
tubes—No coils, Complete with Burner, 
Controls, and Steam Trim. Highly 
Efficient, Compact, fast steaming, and 
priced at only $2,300.00. Write for 
Literature to FULTON BOILER 
WORKS, INC., P. O. Box 122, Os- 
wego, N. Y. 10-M-55 


cur COOLING COSTS. Self clos- 
ing doors mounted just inside your 
cooler wili keep the cold inside during 
loading or unloading when it is advan- 
tageous to prop the door open. We 
have in stock 3’6” x 66” genuine 
York-Jamison double batten auto-close 
doors, complete with removable track 
heads for 7’2” track. 142” corkboard 
insulation, 14 gauge metal clad. Brand 
new. Original factory crates. $98.00 
each. Freight prepaid in the United 
States. Door height will be altered for 
anything up to 11’2” track for $15.00 
additional. Write to: THE BIMEL 
COMPANY, 2600 Colerain Ave., Cin- 
cinnati 14, Ohio. 10-M-55 



















Forty years of cream tester 
manufacturing “know - how” 
give JALCO Babcock Testers 

hip. JAL- 
co is first in quality — de- 
pendability — performance — 
and value. A size for every 
need. Ask for name of JALCO 
jobber in your locality. 





THE JALCO MOTOR Co. 
UNION CITY, INDIANA 


For Top Value Get -eJADCO 
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EQUIPMENT FOR SALE 





Two 
monia 
water to cool 


large Direct Expansion Am- 
COOLERS for making ice 
milk, cream, mix, ete. 
York High K Unit with 4 Stainless 
Steel Plates. Water Circulating Pump, 
Ammonia Surge Drum and other con- 
trols included. Price $700.00. Cherry- 
3urrell 5-S-10 Unit with water circy- 


lating pump. Ammonia Surge Drum 
included. Price $700.00. Both units 
have just been taken out of service 


and are in good operating condition. 
Prices F.O.B. Johnstown. Check must 
accompany order to ship. Write to 
JOHNSTOWN SANITARY DAIRY 
COMPANY, Johnstown, Pa. 10-M-55 





Please address replies to blind 
advertisements as follows: 


AMERICAN MILK REVIEW 
92 Warren Street 
New York 7, N. Y. 











Pure-Pak Model LT 
CHINE—*% pints to quarts —for Ilreco 
paper containers — perfect condition, 
reasonable. Lathrop Paulson 6 can 
straightaway Milk Can WASHER 
Kron self-contained dial SCALE witl 
500-Ib. rectangular stainless steel 
Weigh Can. All above can be seen in 
operation. Write to: HAMILTON 
DAIRY COMPANY, 1647 West 75th 
Place, Chicago 20, Ill 10-M-55 


HOMOGENIZERS— Manton Gaul- 
in Models 125 CGD, 200 CGD and 
400 CGD. Completely Rebuilt. Excel- 
lent Condition. Write to: OHIO 
CREAMERY SUPPLY COMPANY, 
701 Woodland Ave., Cleveland 15, 
Ohio. 10-M-55 

FOR BUTTER PATTIES—Waxed 
U-Boards, 6” x 1514”, 16 point double 
white, $8.25 per thousand; or 516” x 

6%”, $3.00 per thousand. Samples 
Guasitie sent upon request. Write 
to: BORAX PAPER PRODUCTS 
COMPANY, 350 East 182nd St., Bronx 
a, a. Se 10-M-55 

Used 2 Quart, Cherry-Burrell Soaker 
WASHER, Model TT, washes sizes 
through round or square half gallons, 
3 phase motors. In good condition 
only $400.00. Write to: GIRTON 
SALES COMPANY, Millville, Pa. 

10-M-55 
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WANTED TO LEASE POSITION WANTED FLAVORS 


— 


Wanted to lease with option to buy, As ACCOUNTANT or OFFIC! TOMATO COCKTAIL WITH DE- 


Small Cheese Factory fully equipped MANAGER: 10 


years experience in HYDRATED VEGETABLE JUICES 


and ready to use, near New York City individual ownership, partnership and a oe a eo ped os 
as possible, Give full particulars, and corporation bookkeeping and account- ulant eg y int ir Kage og I er 
for appointment, address in care of ing. Presently employed by co-op soe : “o_ or ye ar 0 ; 00 
this publication. Write to: Box 419. dairy. Location more important than pro item. asy to manutacture. 


10-M-55 salary. Write to: 








phases of dairy 

MFR’S REPS—Factory Representa- 
tives needed in the East, South, Mid- 
West and Pacific Coast. Protected ter- 
ritories now producing and ripe for 
increased business on quality nation- 
ally advertised line of sanitary fittings, 
pumps, filters, tubing and specialty 
teh Men or organizations suff- 
ciently confident of their ability to war- 


assistant to dairy 





operator. Presently 
employed as general manager of small Ill. 10-M-55 
dairy. Proper location more important 

than salary. Write 


Regent Ph.D. in 
and Dairy Industries 


xox 422... + 10-M-5s NOTHING TO ADD BUT WATER. 


Carton plates and bottle caps in all 
sizes available. Complete advertising 


HELP WANTED Man with 12 years experience in all and sales promotion. For samples or 


: _work including ac-  trjal order, write to: UNITED EX- 
counting and _ office 


routine, to be TRACT LABORATORIES, INC., 
1521 West Walton St., Chicago 22, 


to: Box 423. Pure tree-ripened LIME Juice, OR- 


10-M-55 ANGE Juice or TANGERINE Juice 
' for Better Sherbets. Sample order 12 


Food Technology Number 10 cans, any combination, only 


with supporting $15.00. Write to: FLORIDA CAN- 


rant and obtain a lucrative commission fields of Biochemistry and Horticulture NERS, INC., Eustis, Fila. 10-M-55 


arrangement, write now telling of your 
qualifications, territory regularly cov- 
ered, and lines now handled. Write to: 


is seeking a position as a Plant Man- 
ager. Six years of 
perience, presently employed, in charge 








Administrative ex- SALES PROMOTION 


|. C THOMSEN & SONS, INC of Bacteriological and quality control TRUCE LEI? ERING and 
(303A 43rd St. Kenosha, Wis. Laboratory of Grade A Plant. Desire © TRADEMARK DECALS. made. for 
oni = 10-M-55 change. Reply to P.O. Box 311, Gari- your truck and store advertising. Easy 


baldi, Oregon. 


SALES M \N \GIR for a small but 


10-M-55 to apply, uniform, distinctive, econom- 
ical for large or small needs. Write to: 














rapidly growing dairy. Eastern Sea- BUSINESS OPPORTUNITIES 


MATHEWS COMPANY, 827 So. 
Harvey Ave., Oak Park, Ill. 10-M-55 





board. Write for particulars. Write to: 














30x 429. 10-M-55 FOR SALE—A New York retail ERE 
as - and wholesale Milk business, located in PRINTING SERVICE 
OFFICE MANAGER WANTED: the Capital District area. Processing 2-in-1 MILK CARRIERS for PYR- 
Capable of taking complete charge of 1,500 quarts daily. Price includes con- AMID TYPE BOTTLES. Buy direct 
records and office procedure of medium crete block dairy building and modern no middleman no commissions 
size independent Milk and Ice Cream home. Write to: Box 426. 10-M-55 Sturdy — Folded—holes punched out 
plant in Southwest. Must be capable aie ie : Your Dairy’s name printed on top of 
of installing and operating checking and TO LEASE—BRONZE TERMI- carrier. Dairies using these carriers 
cost accounting system, insurance and NAL MARKET. 100% Fireproof show a sharp increase in sales. Why 
personnel records and know tax prob- Warehouse Building, 10,000 square sell one quart when you can sell two 
lems. Must be experienced in this feet, Railroad siding for 4 cars, Load Samples and prices on request. Write 
business. Good permanent position in ing Platforms for 16 Trucks, Refrig to: VOGUE PRINTING COMPANY, 
nice city of 35,000. Give all informa- eration, Electric Belt Conveyor. Very 2502 Avalon Ave., N. E., Canton, Ohio. 
tion and salary expected. Write to: Reasonable. Write Box 428. 10-M-55 
Box 425. 10-M-55 10- M- 55 - 

SALESMAN— Experienced man FOR S AL Ee Several Milk Plants in wart 
now selling the dairy industry needed Wisconsin. Two with much equipment, NOW!! SANITARY VALVES RE 
by Dairy Machinery Manufacturer, ©€ completely equipped. Also Milk BUILT FOR A FRACTION OF 
Eastern territory. Salary, bonus ar- Receiving Plant combined with ¢ heese THE COST OF \ NE W VALVE 
rangement and expenses. Our men making presently operating. (Available SATISFACTION GUARANTEED 


know of this ad. Send full particulars through another 


sroker). Write to: WRITE TO: STUART W. JOHN 


ne oe ce HYNE REALTY, Evansville, Wis SON & COMPANY, LAKE GE- 
to: Box 427. 10-M-98 Phone 12W. 10-M-55 NEVA, WIS. 10-M-55 

WANTED—Salesman calling on FOR SAL E _ Retail and Wholesale Now tt! "Pistons for your C. P 
dairies sell Bradway non-settling choc- Milk business. Annual volume $275,000 and M. G. HOMOGENIZERS, re- 
olate powder for milk. Commission in the most prosperous Connecticut finished with a hard chrome finish 
protected territory. Write to: BR, AD- city. Substantial amount of cash re- Write to: STUART W. JOHNSON 
WAY CHOCOLATE COMPANY quired. Partners considered. W rite to: & COMPANY, 611 Main St., Lake 
New Castle, Ind. 10-M-55 Box 421. 10-M-55 Geneva, Wis. 10-M-55 





Butter Color “by the box” 


Buttermakers now buying TABLETS 
of Golden Churn’s Water-Dispersible 
Butter Color “by the box”; 16 
to a roll; 16 rolls to a box; 1 
eavivalent to 1 gallon liquid butter 
color. 


COUNT TABLETS INTO BOTTLE 
ADD WATER FROM ee 
POUR INTO CHURN . . 


No oil to turn rancid; no messy grad- 
vate; no dirty pour spouts; ne 
awkward drums; no storage, no freez- 
ing worries. 


Write for FREE SAMPLE 


GOLDEN CHURN LABORATORIES 2307-1 N. 11 St. Louis 6, Mo. 


ART W. VERNON, 1380 N. Pascal, St. Paul 4, Minn. 











‘The Producers’ Price- Current. 


° 








Brings you full market information on Dressed and 
Live Poultry; Shell, Frozen and Dried Eggs; Butter; 
Cheese; other perishable commodities. Subscription 
rates: $40.00 per year (Daily Edition); $30.00 per year 
for 3 issues weekly; $20.00 per year for 2 issues 
weekly; $12.00 per year for 1 issue weekly 





URNER-BARRY COMPANY 


| Publishers 
92 WARREN STREET NEW YORK 7, N. Y. 
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